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There’s  more  to  Colorado  Springs 
than  a  great  view  of  Pikes  Peak 

There’s  also  Colorado’s  most-honored  newspaper 


Colorado  Springs  has  long  been  known  for 
14,1 10-foot  Pikes  Peak.  Today  it  also  is  home  to 
a  peak-performing  newspaper. 

The  Colorado  Springs  Gazette  Telegraph  has 
received  more  national,  regional  and  state  honors 
for  1988  work  than  any  other  Colorado  daily. 

Our  sports  department  was  cited  by  the 
Associated  Press  Sports  Editors  for  producing  one 
of  the  nation’s  10  best  Sunday  and  10  best  daily 
sports  sections  in  our  circulation  class.  For 
investigative  reporting,  APSE  placed  us  third 
nationally  across  all  circulation  groups. 

For  use  of  photos,  the  National  Press 
Photographers  Association  judged  us  best  in  the 
country  for  our  circulation. 

The  Gazette  Telegraph  was  the  only  Colorado 
newspaper  winning  in  the  13-state  Best  of  the 
West  contest,  for  investigative  reporting, 
informational  graphics,  feature  writing  and 
photography. 

Our  reporters  won  for  best  news  feature 
package  from  the  National  Education  Writers 
Association  and  were  in  the  top  four  nationally  for 
Gerald  Loeb  business  writing  awards.  Our 


designers  received  six  awards  of  excellence  from 
the  Society  of  Newspaper  Design. 

In  three  major  statewide  press  competitions, 
the  Gazette  Telegraph  won  almost  half  of  all 
awards  going  to  Colorado’s  three  largest 
newspapers,  taking  49  awards,  compared  with  35 
for  the  Rocky  Mountain  News  and  24  for  the 
Denver  Post. 

A  Gazette  Telegraph  investigative  project  was 
the  Best  of  Colorado  winner,  recognized  by  the 
Society  of  Professional  Journalists  as  the  state’s 
top  journalistic  work  of  1988. 

Our  goal  is  to  make  the  Coforado  Springs 
Gazette  Telegraph  the  finest  paper  in  the  United 
States  in  the  100,000  to  150,000-circulation 
range.  Being  most-honored  in  Colorado  shows 
that  operating  at  the  peak  has  its  rewards. 
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For  over  150  years,  Springfield  and  The  State  Journal-Register  have  believed  in  and  sup¬ 
ported  each  other.  The  State  Journal-Register  is  an  important  part  of  Springfield’s  economy, 
with  over  300  employees  and  700  carriers. 

Geographically  located  200  miles  south  of  Chicago  and  90  miles  north  of  St.  Louis,  Spring- 
field  is  the  state  capital  of  Illinois. . .  and  the  economic  capital  of  eleven  counties  in  the  heart  of 
the  state.  The  State  Journal-Register  takes  pride  in  serving  the  readers  and  advertisers  of  cen¬ 
tral  Illinois. 


Rqxxting  the  news  before  it’s  history 
is  Reuters  business. 

Wve  made  our  reputation  reporting 
news  quickly  and  accurately  Scoring 
beats  on  breaking  stories  is  one  quality 
that  distinguishes  Reuter  products  from 
our  competition. 

At  Reuters  we  have  no  parent  news¬ 
paper  to  answer  to.  The  only  deadlines 
we  write  for  are  those  of  our  clients.  Our 


primary  purpose  is  and  always  has  been 
to  supply  news  to  the  widest  range  of 
subscribers. 

With  nearly  1,200  reporters  and  edi¬ 
tors  in  115  news  bureaus  worldwide, 
Reuters  is  uniquely  positioned  to  ccx’er 
world  events  when  and  where  they  occur. 
Whether  it’s  international,  national,  or 
business  news,  it  is  this  uniqueness  that 
adds  value  to  every  Reuter  service. 


For  a  free  30-day  trial  of  The  Reuter 
News,  Business,  or  Financial  Reports, 
call  (212)603-3576. 

At  Reuters  we  owe  our  allegiance  not 
to  one  newspaper  we  own,  but  to  every 
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JULY 

20>22— National  Newspaper  Association,  Electronic  Publishing  Conference 
for  Newspapers,  Hyatt  Regency  Hotel,  Denver. 

20*23— North  Carolina  Press  Association,  1 1 6th  Annual  Convention  &  T rade 
Show,  Grove  Park  Inn,  Asheville,  N.C. 

21-23 — Alabama  Press  Association,  Summer  Convention,  Orange  Beach. 

21- 23 — Virginia  Press  Association,  Annual  Summer  Meeting,  Virginia 

Beach. 

22- 25 — Texas  Daily  Newspaper  Association,  Summer  Meeting,  Corpus 

Christ!. 

23- 26 — International  Newspaper  Advertising  and  Marketing  Executives, 

Summer  Meeting,  Westin  Copley  Place,  Boston. 

AUGUST 

13-15— Graphic  Arts  Technical  Foundation,  Conference,  “Integrating  with 
Color  Electronic  Prepress  Systems,  Chicago  Marriott  O’Hare. 

16- 20— National  Association  of  Black  Journalists,  Annual  Convention,  New 

York  Hilton  and  Towers,  New  York  City. 

17- 19— West  Virginia  Press  Association,  Annual  Convention,  Huntington. 

27- 30— New  York  Newspaper  Publishers  Association,  Summer  Convention, 

Gideon  Putnam  Hotel,  Saratoga  Springs. 

SEPTEMBER 

7- 10— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Carousel,  Ocean  City,  Md. 

8— National  Newspaper  Literacy  Day. 

8- 10 — Tennessee  Press  Association,  Advertising  Managers  Retreat,  River 

Terrace,  Gatlinburg. 

12- 15 — National  Conference  of  Editorial  Writers,  Annual  Convention,  The  St. 

Paul,  St.  Paul,  Minn. 

SeminarsIWorkshopsIClinics 

JULY 

17.1g_Gannett  Center  for  Media  Studies,  Technoology  Seminar  for  Media 
Professionals,  “Newsroom  Technology:  The  Next  Generation,” 
Columbia  Univesity,  New  York  City. 

19— Inland  Press  Foundation,  Copy  Editing  Seminar;  July  20,  Layout  and 
Design  Seminar,  Henry  VIII  Hotel,  St.  Louis  (near  the  airport). 
19-21 — ICMA,  Circulation  Sales  Promotion  Seminar,  Clarion  Hotel,  St.  Louis. 

24- 28— ANPA,  Offset  Newspaper  Press  Opei  Jtion  Seminar,  The  Newspa¬ 

per  Center,  Reston,  Va. 

24-28— Graphic  Arts  Technical  Foundation,  Workshop,  Orientation  II, 
Methods  and  Technologies  of  the  Printing  Processes-Advanced, 
California  Polytechnic  State  University,  San  Luis  Obispo. 

26— Inland  Press  Foundation,  Risk  Management  Seminar;  July  26-27  — 
Cost  Clinic,  Inland  Press  Center  (near  Chicago  O'Hare  Airport). 
AUGUST 

6- 11— Poynter  Institute  for  Media  Studies,  Graphics;  Poynter  Teaching 

Fellowship,  St.  Petersburg. 

7- 11— ANPA,  Desktop  Newspaper  Publishing  Seminar,  The  Newspaper 

Center,  Reston,  Va. 

9- 10— ANPA  Foundation— AEJMC,  Cooperative  Committee  Symposium 

on  Community  Newspapers  and  Journalism  Educators,  American 
Press  Institute,  Reston,  Va. 

13- 15— Mid-Atlantic  Classified  Managers  Conference,  Marriott  Hotel,  Rich¬ 

mond,  Va. 

13-16— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (under 
50,000  circulation),  Biloxi,  Mass. 

14 — Knight  (Center  for  Specialized  Journalism,  Deadline  for  Applications 
for  “Covering  Cancer"  Course,  Oct.  9-20,  University  of  Maryland, 
College  Park. 

18— Inland  Press  Foundation,  Editorial  Page  Seminar;  Inland  Press  Cen¬ 
ter  (near  Chicago  O’Hare  Airport). 

21-25— ANPA  Newspctper  Quality  Control  Seminar,  The  Newspaper  Center, 
F^eston,  Va. 

28- 9/1 — Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing  Workshop,  Pittsburgh. 

29- 9/1— Graphic  Arts  Technical  Foundation,  Process  Color  Stripping,  Pitts¬ 

burgh. 
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Editorial  workshop 


By  Roy  H.  Copperud 


British  imports  No.  684 

“That  was  a  slap  in  the  face  to  every  ratepayer  in  the 
city.”  Another  Briticism  has  made  it  across  the  Atlantic, 
as  shown  by  the  gradually  increasing  incidence  of  rate¬ 
payer  in  this  country.  In  England,  where  the  term  is  in 
common  use,  it  means  the  payer  of  a  property  tax  —  there 
called  rate  —  assessed  locally,  but  rate  for  tax  is  unknown 
in  the  U.S.  and  so  ratepayer  may  puzzle  some  readers. 

Ratepayer  turns  up  now  and  then  in  Newsweek,  the 
leading  importer  of  Briticisms.  It  brought  hoardings,  in  the 
sense  of  billboards  used  for  political  purposes,  to  this 
country.  Then  there’s  on  line.  When  the  New  York  Times 
said,  “The  reporter  got  on  line  and  grabbed  the  premier’s 
hand,”  I  was  ready  to  decide  I  had  been  wrong  all  my  life 
in  thinking  the  expression  is  in  line.  That,  at  least  is  the 
way  we  were  brought  up  in  the  Midwest. 

However,  Margaret  M.  Bryant  tells  us  that  on  line  is 
almost  cniversal  in  all  types  of  speech  in  New  York  City 
and  the  Hudson  Valley.  In  line  is  found,  she  continues,  in 
all  other  areas  and  generally  in  formal  written  English.  So  I 
may  have  to  give  up  my  conviction  that  on  line,  too,  is  a 
recent  British  import,  unless  it  was  smuggled  in  as  contra¬ 
band  by  Cornwallis’  troops.  Whatever,  American  Herit¬ 
age  gives  on  line  as  standard  and  does  not  even  acknowl¬ 
edge  the  sense  of  a  queue;  but  neither  Random  House  nor 
Webster  includes  it. 

Wayward  words 

“Shock  Wave  of  Notoriety/Swamps  Fusion  Chemist.” 
Notoriety  is  a  word  to  be  used  with  care;  it  is  likely  to  be 
understood  in  its  basic  sense  of  ill  fame,  a  fine  way  to 
salute  a  pioneering  chemist.  Likewise  notorious,  which 
means  “well-known  for  unfavorable  reasons”  —  a  notori¬ 
ous  prostitute;  a  notorious  deadbeat.  Notorious  is  not  to 
be  confused,  as  it  sometimes  is,  with  famous,  noted, 
notable,  etc.  Similarly,  notoriety  should  not  displace  nota¬ 
bility,  celebrity,  notice. 

A  publication  for  professors  once  described  one  of  their 
number  as  a  modest  fellow  who  did  not  seek  notoriety. 
The  adverse  meaning  of  notorious,  it  should  be  remem¬ 
bered,  applies  only  to  people;  Webster  gives  well  or  com¬ 
monly  known,  but  the  examples  are  impersonal:  Iron  is  a 
notorious  conductor  of  heat;  a  notorious  fact,  though  this 
could  be  read  both  ways,  and  the  context  would  have  to  be 
relied  on  to  get  the  intended  sense  —  unfavorable,  or  well 
known?  Rule  of  thumb;  do  not  say  notoriety  when  you 
mean  fame,  acclaim,  celebrity,  etc. 

4c 

A  few  years  ago  a  Czechoslovakian  movie  entitled 
Closely  Watched  Trains  became  internationally  popu¬ 
lar.  Something  about  the  descriptive  closely  watched 
caught  the  fancy  of  business  writers,  particularly,  and 
thereafter  the  Dow  Jones  averages  as  well  as  other  statis¬ 
tics  were  often  called  “closely  watched.”  Thus  are  ste¬ 
reotypes  born. 

Ik  ♦  * 

“The  station’s  news  shows  have  experienced  a  small, 
but  noticeable  falloff  in  their  share  of  the  local  audience.” 
The  comma  is  superfluous,  nor  is  one  required  after 
noticeable. 
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Bury  it  in  the  computer 

There  is  a  new  way  for  security-conscious,  publicity-shy  bureauc¬ 
rats  to  bottle  up  information  in  Washington:  Don’t  bother  to  make  a 
report  in  writing,  just  bury  it  in  a  computer.  There  aren’t  any 
acceptable  guidelines  covering  that  so  agencies  can  use  it  to  avoid 
meeting  requests  for  information  under  the  Freedom  of  Information 
Act.  According  to  the  new  thinking,  if  it  isn’t  in  writing,  it  isn’t  a 
public  record. 

In  January,  three  public  interest  groups  sued  under  the  Freedom 
of  Information  Act  to  obtain  a  temporary  restraining  order  that 
prevented  the  White  House  from  erasing  the  Reagan  administra¬ 
tion’s  electronic  messages  on  the  computerized  mail  system.  Govern¬ 
ment  attorneys  declared  these  computerized  messages  did  not  con¬ 
stitute  a  federal  record. 

We  can’t  see  why  a  difference  in  the  method  of  information  storage 
and  retrieval  should  make  any  difference  in  the  availability  of  that 
information  to  the  public.  Once  a  public  record  should  always  be  a 
pubhc  record. 

E&P  has  reported  that  when  the  FoIA  was  passed  in  1966  there 
were  about  3,000  mainframe  computers  used  by  the  federal  govern¬ 
ment.  Today,  there  are  more  than  25,000  mainframes  in  federal 
agencies  and  about  125,000  personal  computers  in  use. 

We  believe  the  public’s  right  of  access  to  government  information 
is  spelled  out  adequately  in  FoIA,  but  since  the  act  does  not  mention 
computers  many  in  government  will  try  to  take  advantage  of  the 
loophole  to  bottle  up  information  for  any  number  of  reasons.  “Bot¬ 
tling  up  information”  is  a  bureaucratic  affliction.  Therefore,  it  has 
been  proposed  that  an  electronic  freedom  of  information  act  is  neces¬ 
sary  separately  or  as  a  part  of  the  existing  act. 

Any  interpretation  of  FoIA  which  limits  its  application  to  conven¬ 
tional  written  documents  contradicts  the  basic  FoIA  principle  of  full 
disclosure.  If  an  electronic  FoIA  is  necessary  to  deal  with  this  com¬ 
puter  virus  and  to  keep  the  informat’on  pipelines  open,  then  so  be  it. 

Case  won  and  iost 

Following  the  Joel  Steinberg  case  in  New  York  City  which  re¬ 
ceived  extensive  audiovisual  news  coverage,  almost  everyone  in 
media  thought  the  18-month  experiment  with  cameras  in  the  court¬ 
room  had  come  through  with  flying  colors  and  the  state  Legislature 
would  give  cameras  a  permanent  status  in  courtrooms. 

Instead,  only  a  partial  victory  was  won  when  the  Legislature 
extended  the  experiment  for  another  two  years.  A  careful  reading  of 
the  new  extension,  however,  shows  that  more  was  lost  than  won. 

Cameras  now  will  only  be  allowed  at  arraignments  with  consent  of 
counsel,  which  means  “never.”  News  organizations  must  request 
permission  to  film  a  trial  before  it  begins,  which  means  newsworthi¬ 
ness  must  be  judged  in  advance.  News  organizations  must  provide 
“everything  broadcast  or  published”  for  evaluation  of  the  experi¬ 
ment. 

Since  none  of  these  restrictions  were  in  the  predecessor  law  it 
means  the  Legislature  paid  more  attention  to  the  criminal  defense 
lobby  than  it  did  to  the  public  and  press. 
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WITH  THE  OMBUDSMAN 


Photo  of  gay  men  kissing  stirs  responses  from  readers 


By  Stephanie  Whittaker 

“Sick,”  “disgusting,”  “disgrace,” 
and  “smutty”  were  a  few  of  the 
words  readers  used  to  describe  a  pho¬ 
tograph  on  the  Montreal  Gazette's 
front  page  recently. 

The  photograph  depicted  two  gay 
men  kissing  each  other.  They  were 
demonstrating  outside  the  Fifth  Inter¬ 
national  Conference  on  AIDS.  One  of 
the  men  held  a  placard  that  said,  “The 
world  is  sick.”  Other  words  on  the 
sign  were  indecipherable  because  of 
the  cropping  of  the  photograph,  but 
the  caption  underneath  noted  that  the 
placard  “protests  idea  to  allow  gov¬ 
ernment  access  to  names  of  people 
who  test  HIV-positive.” 

About  45  readers  registered  their 
outrage  at  the  photo. 

“Two  men  kissing  on  the  front  page 
of  my  paper  is  disgusting,”  one  reader 
said.  “What  kind  of  morals  do  these 
people  have?  This  [the  Gazette] 
comes  to  the  house  every  day.  My 
kids  see  it.  I’m  so  upset.  I’m  shak¬ 
ing.” 

Some  readers  suggested  that  the 
photo  would  have  been  more  appro¬ 
priate  inside  the  paper  than  on  the 
front  page. 

Others  said  the  Gazette  was  con¬ 
doning  homosexual  behavior  by  pub¬ 
lishing  the  picture. 

“The  picture  says,  ‘The  world  is 
sick.’  The  Gazette  is  sick  for  printing 
this  picture,”  said  reader  Eva  Pink- 
ewyez. 

“I  don’t  want  my  kids  to  think  this 
is  normal,”  reader  Louise  Sanchez 
said.  “It  is  good  to  have  the  informa¬ 
tion  about  AIDS,  but  the  pictures  are 
going  too  far.” 

Some  readers  used  stronger  lan¬ 
guage,  which  I  would  rather  not 
repeat. 

One  reader  said  she  was  resentful 
that  the  men  in  the  photograph  were 
“aggressively  trying  to  get  the 
straight  community  to  accept  them 
and  their  behavior.” 

That,  of  course,  is  precisely  what 
the  men  in  the  photograph  were 
doing.  As  gay  activists,  they  were 
using  the  media  presence  at  the  con¬ 
ference  to  draw  attention  to  the  gay 
community’s  struggle  against  AIDS 
and  government  policy  on  AIDS. 

It  must  be  noted,  by  the  way,  that 


(Whittaker  is  ombudsman  at  the 
Montreal  Gazette.) 


the  kiss  in  the  photograph  was  not 
erotic.  It  was  a  chaste  but  political 
kiss,  an  act  of  defiance  almost  like  a 
raised  fist. 

“We  ran  the  photo  because  it  was 
unusual,”  the  Gazette’s  managing 
editor,  Mel  Morris,  said.  He  added 
that  he  didn’t  know  why  readers  were 
antipathetic  toward  the  picture. 


“We  have  such  a  long  way  to  go,” 
he  said.  “We’re  aware  that  pictures 
like  this  make  some  people  uncom¬ 
fortable,  but  homosexuality  exists. 
The  gay  activists  formed  a  big  part  of 
the  conference.” 

City  editor  Ray  Brassard  stated, 
“Gay  people  make  up  a  large  number 
of  community  groups  at  this  confer¬ 
ence.  We  have  to  balance  the  fact  that 
homosexuals  want  to  be  seen  as  nor¬ 
mal  with  another  part  of  the  commu¬ 
nity  that  sees  them  and  their  behavior 
as  abnormal. 

“This  is  a  cultural  struggle  that  we 


face  every  time  we  cover  stories  like 
this.  If  the  picture  were  of  two  heter¬ 
osexuals  kissing,  we  wouldn’t  have 
had  this  reaction.” 

Photo  editor  Barry  Gray  said,  “We 
couldn’t  avoid  using  the  picture.  By 
not  using  it,  we  could  have  closed  the 
door  on  this  issue.” 

I  asked  a  Montreal  gay  rights  activ¬ 


ist,  David  Shannon,  for  his  reaction  to 
the  photo.  He  conceded  that  the 
photo  was  “empowering  for  the  gay 
community.” 

“There  is  a  denial,  even  in  the  gay 
community,  of  the  homosexual  fact,” 
he  declared. 

However,  Shannon  added  that  the 
juxtaposition  of  the  sign  that  said  “the 
world  is  sick”  could  incite  homopho¬ 
bia  among  heterosexual  readers  who 
view  gay  people  as  sick. 

“Gazette  editors  should  have 
known  that  there  is  a  playoff  between 
(Continued  on  page  45) 
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Corrosion-Proof  Ink  Fountain  Technology  • 


When  we  introduced  our  new  polymer,  corrosion-proof 
ink  fountain  to  the  newspaper  industry  at  ANPA/TEC  ’89  ( 
in  New  Orleans,  it  created^a  great  deal  of  interest.  So  much, 
in  fact,  that  our  competitors  came  to  our  booth,  with 
cameras,  to,  capture  a  glimpse  of  our  product  technology 
on  film.  ^ 

W'ell,  we’re  flattered,  but  not  really  too  surprised.  After 
all,  getting  technology  on  film  is  one  thing.  Having  it  in  sue— 
cessful  production  operation  for  over  8  months  is  another. 
What’s  the  high  interest  in  our  new  ink  fountain? 

•  Polymer  materials  that  will  not  corrode  from  waterborne 
flexo  inks  and  solvents,  or  from  alkaline  wash-up  cleaners 

•  Solid,  one-piece  construction  that  is  stronger,  yet  lighter, 
than  other  solid  metal  designs 

•  U.ses  new  plastic  doctor/sealing  blade  technology 

•  Integrated  pulsed  spray  \niash-up  water  system 

•  Patented  ink  sealing  system  that  permits  multiple  foun¬ 
tain  splits  as  well  as  standard  fountain  applications 

)•  And  much  more. 

I  Our  new  polymer  ink  fountain  is  yet  another  impressive 
■reason  why  Motter  continues  to  lead  “the  leaders’’  into  the 
newest  technologies  for  quality  flexo  newspaper  printing.  ^ 

...-  Remembesr  .  .  .  when  there’s  something  new  in  flexo  tech¬ 
nology,  you;  11  see  it  first,  and  more  often,  from  Motter. 

For  more  information  on  our  new  polymer,  non-corrosive 
ink  fountain,  calKon  write  us.  ’ 


MOTTER 
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Designers  And  Manufacturers  Of 
Web-Fed  Printing  Equipment 
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Family  ownership  —  beating  the  odds 

Family’Owned  newspaper  families  meet  in  New  England  to  discuss 
surviving  the  transition  from  one  generation  to  the  next 


By  Andrew  Radolf 

Knowing  the  deck  is  stacked 
against  them,  members  of  newspaper 
families  met  recently  in  Newport, 
R.I.,  to  learn  how  they  could  beat  the 
odds  saying  their  companies  will  not 
survive  the  transition  from  one  gener¬ 
ation  to  the  next. 

And  those  odds  are  long.  Statistics 
presented  at  the  June  25-28  meeting, 
sponsored  by  the  New  England 
Newspaper  Association,  said  only 
40%  of  family-owned  companies  sur¬ 
vive  the  transition  to  the  second  gen¬ 
eration,  while  the  survival  rate  to  the 
third  generation  is  merely  15%. 
Survival  rate  to  the  fourth  genera¬ 
tion?  Just  1%. 

No  brokers  were  invited  to  the 
meeting  where  family  members  were 
encouraged  to  talk  candidly  about  the 
problems  facing  their  newspapers. 

About  half  of  the  three  days  were 
taken  up  by  a  seminar  conducted  by 
Gerald  Le  Van,  president  of  the  Fam¬ 
ily  Business  Foundation,  a  consulting 
firm  based  in  Baton  Rouge,  La. 

Le  Van  for  one  part  of  the  seminar 
invited  participants  to  describe  the 
management  structure  of  a  struggling 
family  newspaper  facing  the  prospect 
of  selling  out  to  the  “least  objection¬ 
able  chain.”  The  resultant  diagram 
looked  more  like  a  Rorschach  test 
than  an  organizational  chart. 

One  of  Le  Van’s  major  themes  was 
that  ministering  to  a  family  business 
involves  applying  principles  of  psy¬ 
chotherapy  as  much  as  it  does  apply¬ 
ing  the  principles  of  business  eco¬ 
nomics. 

Family  dynamics  are  almost  impos¬ 
sible  to  change,  he  said  repeatedly 
during  the  seminar,  but  family  differ¬ 
ences  can  be  managed  successfully  to 
minimize  conflicts. 

“Family  businesses  work  so  well 
when  they  work  right,”  Le  Van  com¬ 
mented.  “They  are  the  most  formi¬ 
dable  competition”  because  of  the 


“sheer  trust”  that  family  members 
share. 

Family  businesses  “speak  a  private 
language,”  he  continued,  but  they 
“can  also  use  their  private  language 
to  fight.” 

In  order  to  survive,  family  busi¬ 
nesses  must  first  bite  the  bullet  and  do 
sound  succession  planning,  Le  Van 
stressed. 

As  one  participant  put  it,  “You 
cannot  run  a  newspaper  successfully 
from  the  grave.” 

Yet  parents  owning  a  business 
often  falter  over  succession  decisions 
that  may  require  choosing  one  child 
over  another  to  run  a  company. 


To  minimize  that  conflict,  Le  Van 
advised  family-owned  newspaper 
companies  to  bring  outside  directors 
onto  their  boards.  In  a  situation  where 
there  are  four  children,  for  example, 
he  recommended  three  outside  direc¬ 
tors. 

“Don’t  put  your  lawyer  or  accoun¬ 
tant  on  the  board,”  he  said.  Instead, 
family  newspapers  should  look  to  add 
“heavy  hitters”  who  are  not  serving 
for  the  compensation  but  because 
“they  love  business”  and  are  willing 
to  do  “what  a  board  is  supposed  to 
do  —  review  management  and  set 
policy.” 

The  outside  directors  help  solve  the 
problem  of  discussing  the  family  busi¬ 
ness  in  “business  vocabulary  and 
tone  of  voice,”  Le  Van  said. 

“You  lose  some  control  with  out¬ 
side  directors,”  Le  Van  remarked, 
but  there  is  “some  power  you  don’t 
mind  losing.  The  board  makes  deci¬ 
sions  on  the  merits.  The  agonizing 


decision  of  choosing  one  child  over 
another  is  taken  away  from  the 
parents.” 

Choosing  successors  on  the  merits 
has  also  opened  up  opportunities  for 
women  in  family-owned  businesses, 
Le  Van  said.  “The  old  deal  about  the 
oldest  son  is  starting  to  break  down. 
The  place  for  young  women  in  family- 
owned  businesses  has  never  been 
brighter.” 

Female  family  members  “tend  to 
work  elsewhere  longer”  than  their 
brothers,  Le  Van  noted,  and  as  a 
result  develop  “skills  they  couldn’t 
get  in  the  family  business.”  They  may 
rejoin  the  family  business  “years 


later”  than  their  brothers,  but  they 
give  them  “a  real  run  for  CEO.” 

Outside  directors  can  also  help 
decide  if  the  business  needs  to  bring  in 
a  “hired  gun”  to  run  things. 

The  problem  with  non-family 
CEOs  is  that  they  usually  want  stock 
in  the  company  —  something  family 
members  are  reluctant  to  give. 

One  solution,  Le  Van  said,  is 
“phantom  stock”  in  the  form  of  a 
“contractual  right  against  the  com¬ 
pany.” 

Phantom  stock  pays  dividends  “as 
though  [the  CEO]  owned  shares,”  Le 
Van  explained,  and  if  the  newspaper 
is  sold,  the  non-family  CEO  “gets  the 
same  amount  [of  money]  as  if  he 
owned  stock.” 

But  if  the  man  “walks,”  he  has  no 
actual  stock  to  take  with  him  and  per¬ 
haps  sell  to  some  third  party. 

Le  Van  also  recommended  estab¬ 
lishing  voting  trusts  for  the  stock  held 
(Continued  on  page  8) 


In  order  to  survive,  family  businesses  must  first  bite 
the  bullet  and  do  sound  succession  planning,  Le  Van 
stressed. 


Family 

(Continued  from  page  7) 

by  the  younger  generations.  “It’s 
almost  what  you  have  to  do  to  prevent 
someone  from  running  off  and  selling 
a  minority  interest  in  your  newspa¬ 
per,”  he  said. 

A  family  business  should  not  be 
obligated  to  guarantee  jobs  for  every 
member,  Le  Van  said,  but  he  noted 
that  dealing  with  “inactives”  had  no 
easy  solutions. 

If  they  are  going  to  be  bought  out, 
then  the  company  should  be  prepared 
to  do  it  at  a  price  approximating  what 
they  would  get  if  the  newspaper  were 
sold. 

“It’s  going  to  be  expensive,”  he 
stated.  “It’s  one  of  those  things  that 
has  to  be  negotiated.” 

It  is  also  a  good  idea  to  have  family 
members  identify  their  shared  values, 
or  perhaps  even  review  their  family 
history,  he  said.  “Start  with  a  list  of 
what  family  members  consider  to  be 
family  values  and  compare  lists.” 


Robert  W.  Chandler 


“buy-sell”  agreement  for  repurchas¬ 
ing  shareholders’  stock  that  calls  for 
them  to  offer  their  shares  first  to  the 
corporation,  then  to  other  stockhold¬ 
ers  in  proportion  to  their  percentage 
of  ownership  and  only  then  to  an  out¬ 
side  party  “at  the  same  price  they  had 
offered  inside,”  Chandler  said.  The 


“Many  newspapers  are  not  investing  enough  in  new 
equipment  and  technoiogy;  not  supporting  good  pay 
scaies  in  the  newsroom.” 


The  family  should  also  be  sure  to 
include  in-laws  in  this  value-sharing 
process,  Le  Van  advised.  “If  anyone 
is  in  a  position  to  wreck  a  family  busi¬ 
ness,  it’s  a  hostile  daughter-in-law.” 

Le  Van  also  advised  family-owned 
newspapers  to  perform  the  same 
rigorous  analysis  of  their  operations 
that  a  chain  wanting  to  acquire  them 
would  do,  and  “ask  yourselves,  how 
come  we’re  not  doing  some  of  this 
stuff  ourselves?” 

Robert  W.  Chandler,  chairman  of 
Western  Communications  and  editor 
of  the  Bend  (Ore.)  Bulletin,  told  the 
group  that  through  a  gift-giving  pro¬ 
gram  stretching  over  27  years,  he  was 
able  to  transfer  82%  of  the  company’s 
stock  to  his  children  “without  paying 
any  gift  taxes  or  inheritance  taxes.” 

“When  you  transfer  operating  con¬ 
trol,  that’s  the  time  to  transfer  owner¬ 
ship,”  Chandler  said,  adding,  “There 
has  to  be  some  arrangement  for 
mom’s  and  pop’s  financial  stability, 
or  they  won’t  cut  loose.” 

Chandler  remarked  that  he  has  a 
lifetime  contract  and  still  has  consid¬ 
erable  influence  in  the  company 
through  his  post  as  chairman  of  the 
executive  committee. 

Western  Communications  has  a 


selling  shareholders  “have  to  set  the 
value.” 

The  company  valued  its  shares 
according  to  a  formula  that  was 
adopted  by  a  neighboring  newspaper 
with  an  Employee  Stock  Ownership 
Plan  and  never  challenged  by  the  IRS, 
Chandler  said.  The  formula  involved 
taking  various  multiples  of  varying 
kinds  of  the  revenue  and  dividing  the 
total  sum  by  the  number  of  shares. 

“Don’t  be  afraid  to  borrow  money 
to  take  out  shareholders,”  Chandler 
said.  “If  Gannett  can  do  it  [pay  three 
times  revenues  and  improve 
performance],”  he  said,  “you  can  do 
it  [borrow  money  and  improve  perfor¬ 
mance  to  pay  off  the  debt].” 

“Gene  Pierson  let  40%  of  the  stock 
get  into  unfriendly  hands  because  he 
wouldn’t  pay  what  that  stock  was 
worth,”  Chandler  commented  of  the 
Bass  Group’s  acquisition  of  40%  of 
the  voting  stock  in  Times  Publishing 
of  St.  Petersburg.  “He’s  retired  [as 
chairman]  but  [successor]  Andy  Bar¬ 
nes  is  going  to  live  with  it.” 

Family  newspaper  companies 
should  also  consider  investing  in  non¬ 
newspaper  properties,  such  as  real 
estate  or  securities,  “which  can  be 
traded  or  sold”  to  satisfy  taxes  or 


payouts  to  shareholders.  Chandler 
said. 

“Sometimes  you  have  to  deal  in 
after-tax  dollars,”  he  added. 

There’s  also  “no  law  against  spin¬ 
ning  off  a  building  to  a  daughter  who 
wants  out,  and  renting  it,”  he  said. 

Sidney  H.  “Skip”  Bliss,  president 
of  the  Gazette  Newspapers  Group, 
Janesville,  Wis.,  said  his  company’s 
buy-sell  agreement  enabling  the 
repurchase  of  family  members’ 
shares  “was  the  right  thing  to  do.  It 
secured  the  future  of  our  company  for 
generations.” 

“The  matter  of  succession  planning 
is  a  fait  accompli  in  our  business,” 
Bliss  said,  adding  that  he  became 
president  as  a  result  of  negotiations 
with  the  board,  which  included  out¬ 
side  directors,  over  the  future  of  the 
company. 

Bliss  said  the  company  has  a  rule 
that  non-active  family  members  are 
not  allowed  to  hold  stock  in  the  busi¬ 
ness. 

“It’s  not  prohibitive  [in  cost].  You 
can  buy  these  people  out,”  Bliss  said. 
“They  are  a  threat  to  you,  a  liability. 
There  are  brokers  who  are  less  than 
reputable.  They  know  who  you  are; 
they  know  who  the  members  of  your 
family  are.  They  are  going  to  work  on 
them.” 

Bliss  especially  warned  those  pres¬ 
ent  not  to  have  any  dealings  with 
broker  Henry  Ansbacher  Inc. 

“These  people  have  one  purpose, 
to  get  their  hands  on  your  newspa¬ 
per,”  he  said.  (See  related  story  on 
Page  9.) 

Bliss  recounted  that  he  once  used 
Ansbacher  people  to  help  him  sell  a 
radio  station. 

“What  they  really  were  doing  was 
learning  about  the  makeup  and  nature 
of  the  people  in  our  company.” 

Now  he  has  no  contact  with  Ansba¬ 
cher,  saying,  “They  are  not  the  kind 
of  people  I  care  to  do  business  with.” 

In  putting  together  a  buy-sell  agree¬ 
ment  or  acquiring  new  properties, 
family-owned  newspapers  should  not 
rely  on  their  local  attorneys  but  seek 
counsel  from  the  “high-powered, 
experienced”  firms  in  metropolitan 
markets.  “In  many  cases,  the  small 
town  attorney  comes  up  short.” 

The  same  advice  holds  for  arrang¬ 
ing  loans,  he  said.  Buy-sell  arrange¬ 
ments  and  borrowings  for  acquisi¬ 
tions  should  be  financed  by  banks  in 
major  markets  that  specialize  in 
newspapers. 

“These  are  people  who  understand 
cash-flow  lending,”  Bliss  said.  “You 
need  to  be  in  there  now,  establishing 
relationships.  Give  one  of  these  banks 
a  pension  fund,  a  cash  management 
system  so  they  get  to  know  you. 
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When  you  need  them  to  arrange 
acquiring  another  company  or  taking 
out  a  family  member,  the  bank  is 
going  to  be  there.  They’ll  understand 
the  type  of  lending  it  takes  to  get  the 
job  done.” 

Bliss  said  his  company  has  found 
that  the  best  way  to  value  its  stock  is 
to  compare  its  price/earnings  ratio 
against  a  “running  average”  com¬ 
puted  from  the  P/E  ratios  of  six  pub¬ 
licly  traded  companies  “that  have 
similar  composition  to  ours.” 

“Over  the  years  this  has  been  the 
most  reliable,”  he  said.  “We’ve 
never  had  to  go  to  an  apprai- 


Bliss  also  advocated  looking  for 
ways  to  expand  the  family  business 
through  acquisitions. 

“If  you  have  the  chance  to  expand 
the  business,  why  not?”  he  asked, 
remarking  that  acquisitions  also  pro¬ 
vide  more  “opportunities  for  family 
members.” 

But  the  family  business  should  also 
take  steps  to  provide  opportunities 
for  non-family  executives. 

“If  the  person  is  more  competent 
than  your  son  or  daughter,  you  can’t 
leave  ’em  at  the  back  of  the  train.  You 
have  to  bring  them  along  like  every¬ 


body  else,”  he  said. 

“All  of  us  can  continue  to  be  play¬ 
ers  in  the  arena  if  we  go  about  plan¬ 
ning  for  succession,  investing  in  our 
companies  and  doing  what  is  neces¬ 
sary  to  compete,”  Bliss  stated. 
“Many  newspapers  are  not  investing 
enough  in  new  equipment  and  tech¬ 
nology;  not  supporting  good  pay 
scales  in  the  newsroom.” 

Investing  in  newsroom  quality,  he 
said,  and  in  the  research  “to  find  out 
what  it  is  your  readers  are  looking 
for”  are  the  best  ways  for  “dealing 
with  sagging  circulation  and  advertis¬ 
ing  sales.” 


Ansbacher  exec  defends  the  firm’s  aggressive  actions 


By  Andrew  Radolf 

Hylton  Philipson,  president  of 
Henry  Ansbacher  Inc.  in  New  York, 
defended  his  company’s  often  aggres¬ 
sive  representation  of  minority  share¬ 
holders  in  family-held  newspapers, 
saying  the  firm  is  only  doing  its  job  in 
getting  clients  full  value  for  their 
shares. 

Ansbacher  was  the  only  newspaper 
broker  criticized  by  name  for  its  tac¬ 
tics  at  a  recent  meeting  in  Newport 
R.I.  of  family-owned  newspaper  com¬ 
panies  sponsored  by  the  New 
England  Newspaper  Association. 
The  meeting  focused  on  ways  to 
keep  the  newspapers  in  family 
hands. 

The  tactics  under  criticism  ii'volve 
Ansbacher’s  efforts  to  identify 
minority  stockholders  of  family- 
owned  newspapers  and  convince 
them  that  the  firm  can  get  them  mar¬ 
ket-rate  values  for  their  stock. 

Demands  by  minority  shareholders 
to  be  bought  out  at  market  values 
have  led  to  the  sale  of  the  entire  com¬ 
pany  or  to  hostile  third  parties 
acquiring  a  stake  in  the  family  enter¬ 
prise. 

“I  don’t  expect  people  in  the  indus¬ 
try  who  don’t  want  to  do  deals  to  like 
us,”  Philipson  commented.  “But  I  do 
expect  that  people  who  have  an  inter- 


Hylton  Philipson 


est  in  buying  or  selling  would  come  to 
us  because  we  know  how  to  do  it 
better  than  anyone  else. 

“Generally,  if  one  is  going  around 
the  country,  and  you  find  out  some¬ 
body  has  25%  of  the  company  and 
wants  to  sell  out,  that’s  a  very  inter¬ 
esting  piece  of  information  to  have,” 
Philipson  said.  “The  75%  has  no 
perogative  whatsoever  to  control  who 
might  speak  to  the  25%.  That’s  really 
what  the  issue  is.” 


One  specific  criticism  of  Ansbacher 
was  made  by  Sidney  H.  Bliss,  presi¬ 
dent  of  the  Gazette  Group  in  Janes¬ 
ville,  Wis.,  who  said  that  Ansbacher, 
while  helping  his  family-held  com¬ 
pany  divest  a  broadcast  property,  was 
using  the  situation  to  scope  out  family 
members  and  see  if  any  of  them 
wanted  to  sell  out. 

“I  know  nothing  about  that  specific 
case,”  Philipson  said.  “If  we’re 
engaged  by  a  company  to  sell  a  divi¬ 
sion,  you  cannot  at  the  same  time 
bring  in  a  buyer  for  the  balance  of  the 
company.” 

Philipson  said  “it’s  the  easiest  thing 
in  the  worid  to  know  who  owns  a  radio 
station”  because  the  information  is 
available  from  the  Federal  Communi¬ 
cations  Commission.  He  added  that 
checking  out  who  might  own  a  family 
newspaper  while  selling  a  radio  sta¬ 
tion  would  not  be  necessary  because 
it  is  Ansbacher’s  business  to  know 
who  the  shareholders  are. 

“We  will  know  here  who  owns  the 
Janesville  Gazette',  it’s  in  our  files,” 
he  said.  “I  don’t  need  to  sell  a  radio 
station  to  discover  that.  [Bliss]  prob¬ 
ably  feels  we  dug  around  to  discover 
that. 

“I  can’t  believe  we  did  anything 
material  about  the  newspaper,”  he 
continued,  “or  I  would  have  that  in 
our  file.” 


Canada  drags  feet  in  complying  with  its  Fol  law 


More  than  a  half-decade  after 
adopting  a  federal  freedom  of  infor¬ 
mation  law,  Canadian  agencies  con¬ 
tinue  to  drag  their  feet  in  opening 
records,  the  nation’s  information 
commissioner  says. 

Some  bureaucrats  operate  on  the 
principle  “that  you  only  disclose 
information  when  you  can’t  find  a 
way  to  exempt  it,”  commissioner 
Inger  Hansen  said  in  her  annual 


report  on  Canada’s  1983  Access  to 
Information  Act. 

The  government,  she  said, 
“remains  cool  and  reluctant”  about 
its  Fol. 

Hansen’s  office  received  2,811 
complaints  from  Canadian  citizens 
about  government  responses  to  their 
requests  for  information.  Most  of 
those  complaints  involved  the  gov¬ 
ernment’s  claim  that  it  was  not 


required  to  release  the  requested 
information,  she  said. 

Interestingly,  businesses  and  pri¬ 
vate  individuals  both  made  far  more 
requests  under  the  Access  to  Infor¬ 
mation  Act  than  journalists. 

In  i987-88,  nearly  half  the  total 
requests  came  from  business,  27% 
from  individuals,  9%  from  journalists, 
7%  from  other  organizations,  and  3% 
from  academics,  the  report  said. 
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Another  Singleton/Thomson  deal 

Southern  California  papers  of  two  chains  will  be  jointly 
managed,  but  executives  see  no  need  to  apply  for  JOA 


By  MX.  Stein 

and  Andrew  Radolf 

A  novel  arrangement  for  joint  man¬ 
agement  of  several  newspapers  in 
Southern  California’s  San  Gabriel 
Valley  was  announced  July  5  by  Wil¬ 
liam  Dean  Singleton,  whose  Singleton 
family  trust  owns  Pasadena  Newspa¬ 
pers  Inc. 

Under  the  arrangement,  Pasadena 
Newspapers,  which  publishes  the 
Pasadena  Star-News  and  the  Foothill 
Intercity  Newspapers  group  of  com¬ 
munity  weeklies,  and  Thomson 
Newspapers’  San  Gabriel  Valley  Tri¬ 
bune,  Inc.,  publisher  of  the  Whittier 
Daily  News  and  San  Gabriel  Valley 
Tribune  in  Covina,  will  operate  under 
the  San  Gabriel  Valley  Newspaper 
Management  Co.  Inc.  The  new  com¬ 
pany  will  provide  joint  management 
services  to  each  newspaper. 

The  Star-News  has  39,500  daily  and 

44.500  Sunday  circulation.  The  Whit¬ 
tier  Daily  News  has  18,000  evening 
circulation  and  the  San  Gabriel  Valley 
Tribune  has  about  60,000  daily  and 

80.500  Sunday  circulation. 

Singleton,  who  recently  bought  the 

Star-News  and  Foothill  from  Knight- 
Ridder  Inc.  for  $55  million,  will  be 
chairman  of  the  new  company  and  F. 
A1  Totter,  publisher  of  the  San 
Gabriel  and  Whittier  newspapers,  will 
be  president. 


Dean  Singleton 

peting  newspapers  to  combine  their 
business  and  production  operations  if 
one  is  failing. 

The  management  company  will 
provide  the  following  services  to  each 
newspaper:  advertising  sales,  news¬ 
print  purchasing,  insurance  and 
accounting  systems,  and  the  adminis¬ 
tration  of  benefit  plans. 

Singleton  said  that  “By  centraliz¬ 


Singleton  stated  Thomson  does  not  have  an 
ownership  position  in  the  Star-News  and  does  not 
have  an  option  to  acquire  the  newspaper  in  the 
future. 


William  R.  Applebee  will  remain  as 
publisher  of  the  Star-News  and 
Foothill  Intercity  Newspapers. 

In  a  phone  interview  with  E&P 
from  his  Houston  office,  Singleton 
said  the  arrangement  does  not  run 
afoul  of  antitrust  laws  because  the 
newspapers  do  not  compete. 

Nor,  he  added,  is  there  any  need  to 
seek  permission  for  a  joint  operating 
agreement  under  the  Newspaper  Pre¬ 
servation  Act,  which  allows  two  com¬ 


ing  activities,  the  new  management 
company  will  permit  each  of  the 
newspapers  to  operate  more  effi¬ 
ciently  and  effectively  and  better 
serve  their  readers. 

“Advertisers  who  wish  to  target 
the  residents  of  the  San  Gabriel  Val¬ 
ley  should  be  particularly  pleased 
with  the  new  opportunities  for 
cooperative  advertising  that  the  man¬ 
agement  company  relationship  will 
create.” 


Among  other  things,  Singleton 
said,  the  management  company  will 
replace  services  previously  provided 
to  the  Star-News  by  the  Knight-Rid- 
der  chain  and  the  latter’s  other  Los 
Angeles  area  paper,  the  Long  Beach 
Press-  Telegram . 

Foothill  Intercity  includes  the 
Arcadia  Tribune,  Temple  City  Times, 
Monrovia  News  Post  and  the  Duar- 
tean. 

Applebee  and  Totter  were  not 
available  for  comment. 

Applebee  was  quoted  by  the  Los 
Angeles  Times  as  saying  the  editorial 
staffs  of  the  newspapers  will  remain 
separate,  but  added  there  may  be 
some  editorial  cooperation  between 
them  in  the  future. 

Applebee  said  he  believed  the 
papers  could  benefit  by  sharing  sto¬ 
ries.  “It’s  a  logical  step,”  he  report¬ 
edly  told  the  Times. 

Singleton,  however,  told  E&P, 
“There  is  nothing  planned  in  edito¬ 
rial,”  when  he  was  asked  about 
Applebee’s  comments.  “I  think  Bill 
was  just  thinking  out  loud.” 

Singleton/Thomson  deals 

The  joint  venture  in  California  is 
the  latest  of  several  deals  involving 
Singleton  and  Thomson. 

In  March  1988,  Garden  State 
Newspapers  sold  to  Thomson  four 
dailies  and  four  weeklies  in  Texas  and 
also  assigned  to  Thomson  its  rights  to 
purchase  the  Enid  (Okla.)  Morning 
News  and  Enid  Daily  Eagle. 

Singleton,  who  still  owned  the  Dal¬ 
las  Times  Herald  at  the  time,  told  the 
Garber  and  Taylor  families,  which 
were  selling  the  Enid  dailies,  that  he 
was  assigning  the  rights  to  Thomson 
because  he  was  overextended  in  the 
Southwest. 

“All  we  could’ve  done  was  start  all 
over,  so  we  accepted  it,”  said  John 
W.  Taylor,  former  president  of  the 
Enid  newspapers.  However,  both  he 
and  former  chairman  Milton  Garber 
said  the  two  families  were  happy  with 
how  Thomson  was  running  the  news¬ 
papers. 

“They  put  out  a  good  product,” 
said  Garber. 

The  Texas  dailies,  which  Garden 
State  had  acquired  in  1986  from 
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Thomson  then  traded  the  Dispatch 
to  Garden  State  for  two  of  the  dailies 
in  Texas,  in  what  amounted  to  a  tax- 
free  exchange  of  assets. 

Lincoln  Publishing,  Thomson’s 
U.S.  subsidiary,  “held  the  assets  [of 
the  Dispatch]  only  momentarily,”  the 
documents  state. 

The  documents  on  file  do  not  iden¬ 
tify  which  two  of  the  four  Texas  dai¬ 
lies  sold  to  Thomson  were  involved  in 
the  deal. 

Singleton  told  E&P  he  does  not 
remember  which  two  were  involved. 
“It  was  done  for  the  purpose  of 
taxes,”  he  said.  “The  attorneys 
arranged  it  all.” 

When  Knight-Ridder  announced 
last  spring  the  sale  of  the  Pasadena 
Star-News  to  Singleton,  there  was 
speculation  that  Thomson  was  the 
source  of  the  funds  used  in  the  trans¬ 
action.  Singleton  was  said  to  be  acting 
for  Thomson  because  Knight-Ridder 
did  not  want  to  sell  to  the  Canadian 
firm. 

The  announcement  of  the  joint 
management  venture  rekindled  spec¬ 
ulation  that  Thomson  will  emerge  as 
owner  of  the  Star-News. 


Why  a  JOA  in  York,  Pa.? 

Report  reveals  that  five  newspaper  companies  turned  down  offers 
to  acquire  the  financially  troubled  York  (Pa.)  Daily  Record 


By  George  Garneau  Meanwhile,  Garden  State  disclosed  Newspapers  Inc. -owned  Sunday, 

V  /  /D  \  r»  •;  before  it  acquired  the  Dispatch  persuaded  you  that  a  sale  should. 

Despite  the  York  (Pa.)  uatly  from  the  Young  family  for  about  $23  however  reluctantly,  be  considered.” 
Record  s  improving  market  position,  million,  it  first  assigned  the  purchase  Carlsbad  declined  to  offer  the  deal 

Its  owner  tned  unsuccessfully  to  sell  rights  to  a  Thomson  Newspapers’  to  Media  One  Inc.,  the  company  that 

the  money-losing  ^per  before  seek-  subsidiary,  under  an  existing  agree-  former  Singleton  colleague  John  Buz- 

mg  a  merger  last  February  with  the  ment,  and  quickly  took  back  the  Dis-  zetta  formed  to  buy  the  Scrantonian 

dominant  ^rk  Dispatch,  according  patch  in  exchange  for  two  Texas  Tribune  in  Scranton,  because  of  the 

to  Justice  Department  tiles.  papers.  Garden  State  said  it  under-  small  cash  payment  on  that  deal  and 

Facing  tougher  competition  and  stood  when  it  bought  the  Dispatch  because  of  the  Singleton-Buzzetta 

continuing  losses  when  William  Dean  that  competition  in  York  would  end  in  relationship,  Philipson  said. 

Singleton’s  Garden  State  Newspa-  one  newspaper  or  a  JOA.  Thomson  Newspapers  “came  clos- 

pers  Inc.  took  over  the  Dispatch  in  Efforts  the  Record’s  owners  made  est”  to  a  deal  on  the  Record,  Philip- 
March  1988,  Carlsbad  Publishing  Co.,  to  escape  the  costly  competition,  as  son  said.  Thomson,  which  owns  the 

the  Record’s  owner,  asked  invest-  well  as  steps  leading  to  the  JOA  pro-  nearby  Hanover  Evening  Sun  and 

merit  bankers  Henry  Ansbacher  Inc.  posal,  are  detailed  in  more  than  papers  in  Maryland,  showed  interest, 

to  “discover  discreetly  the  level  of  34,000  pages  of  documents  filed  with  but,  after  scrutinizing  the  paper  and 

interest”  in  buying  the  paper,  docu-  the  Justice  Department.  the  market,  Thomson  deputy  chair- 

ments  said.  “Though  initially  you  had  been  man  John  Tory  concluded  that  “he 

Ansbacher  got  no  offers  after  unwilling  to  pursue  the  concept  of  a  does  not  believe  that  there  is  a  future 

approaching  five  eligible  newspaper  sale,”  Ansbacher  president  Hylton  for  two  newspapers  in  the  market  out- 

companies.  So  Carlsbad,  operating  as  Philipson  told  Carlsbad  president  side  ofaJOA,”  Philipson  said,  adding 

the  Buckner  News  Alliance,  threw  in  Philip  Buckner  in  a  letter,  “I  believe  that  Tory  thought  the  Justice  Depart- 

the  towel,  declaring  itself  a  “failing  that  the  Dispatch’s  arrival  on  the  ment  would  more  readily  accept  a 

newspaper”  in  applying  with  the  Dis-  newsstands  in  the  morning,  and  then  JOA  bid  from  Carlsbad.  Thomson  is 

patch  for  a  joint  operating  agreement.  Singleton’s  purchase  of  the  Lancaster  (Continued  on  page  12) 


However,  Knight-Ridder  execu¬ 
tives  said  at  the  time,  as  well  as 
recently,  that  only  Singleton  was 
involved  in  the  Star-News’  sale. 

“He  wanted  to  buy  the  paper  and 
run  it.  That  was  the  understanding 
with  which  we  sold  it,”  KRI  president 
and  CEO  James  K.  Batten  told  E&P 
soon  after  the  joint  management  ven¬ 
ture  was  announced.  “He  is  most 
clearly  running  it.  There  is  no  doubt 
about  it.” 

Singleton  stated  Thomson  does  not 
have  an  ownership  position  in  the 
Star-News  and  does  not  have  an 
option  to  acquire  the  newspaper  in  the 
future. 

“They  have  no  call,”  he  stated. 

Singleton  said  the  $55  million  he 
used  to  purchase  the  Star-News  was 
raised  from  his  “personal  banking 
connections.” 

The  Bank  of  Boston  and  its  subsid¬ 
iary,  Rhode  Island  Hospital  Trust  — 
which  had  financed  many  of  his 
newspaper  deals  in  the  past  —  were 
not  involved  in  the  Pasadena  acquisi¬ 
tion,  he  said,  but  he  declined  to  name 
the  banks  involved. 


Harte-Hanks  Communications,  were 
the  Huntsville  Item,  Big  Spring  Her¬ 
ald,  Marshall  News-Messenger  and 
Del  Rio  News. 

Garden  State  Newspapers  is  a  60/40 
joint  venture  between  Media  News 
Group  —  headed  by  Singleton  and 
Richard  Scudder  —  and  Richmond- 
based  Media  General. 

Media  News  Holdings,  another 
affiliate  of  Media  News  Group,  also  in 
March  1988  sold  to  Thomson  three 
dailies  in  Ohio:  the  Ashtabula  Star- 
Beacon,  Conneaut  News-Herald  and 
Geauga  County  Times  Leader. 

The  Texas  sales  were  a  complex 
transaction  that  also  involved  Thom¬ 
son  in  Garden  State’s  acquisition  of 
the  York  (Pa.)  Dispatch  in  March 
1988. 

Garden  State  had  acquired  the 
rights  to  purchase  the  Dispatch,  but 
instead  of  going  ahead  with  the  pur¬ 
chase,  the  company  assigned  those 
rights  to  Thomson,  which  completed 
the  purchase,  according  to  docu¬ 
ments  on  file  with  the  Justice  Depart¬ 
ment  as  part  of  the  application  for  a 
joint  operating  agency  with  the  York 
Record. 


EDITOR  &  PUBLISHER  for  July  15,  1989 


11 


York 

(Continued  from  page  11) 
Canadian-owned. 

Philipson  approached  Ralph  Inger- 
soll  II,  who  earlier  had  declined  a 
chance  to  acquire  the  Dispatch. 
Ingersoll,  who  also  owns  nearby 
papers,  did  extensive  research  but, 
because  of  other  interests  and 
because  of  the  investments  the  Rec¬ 
ord  needed  in  time  and  money,  Philip¬ 
son  said,  Ingersoll  determined  the 
Record  “not  an  attractive  proposi¬ 
tion.” 

Times  Mirror  Co.,  which  had  ear¬ 
lier  expressed  interest  in  the  Record, 
was  approached  —  without  naming 
the  Record  —  but  senior  vice  presi¬ 
dent  Ed  Johnson  showed  no  interest, 
Philipson  said. 

The  New  York  Times  Co.,  which 
enters  competitive  markets  and 
smaller  markets,  was  presented  with 
the  scenario,  but  Times  chairman 


have  generated. 

Meanwhile,  papers  filed  for  the 
Dispatch  by  the  Nashville,  Tenn.,  law 
firm  of  King  &  Ballow  said  that  in  July 
1988  —  four  months  after  Garden 
State  entered  York  —  Buckner  pro¬ 
posed  a  “silent  auction”  in  which  the 
high  bidder  could  buy  the  low  bid¬ 
der’s  newspaper  for  a  price  figured  by 
a  formula. 

Singleton  refused.  Two  months 
later,  in  September  1988,  he  added  a 
Sunday  paper  to  the  Dispatch,  buying 
the  assets  of  the  York  Sunday  News 
for  about  $10  million  from  Lancaster 
Newspapers. 

Sin^eton  “considered”  buying  the 
Record  through  August  and  Septem¬ 
ber  of  1988,  the  Dispatch’s  account 
said,  but  “for  legal  reasons,”  both 
sides  decided  to  seek  a  JOA  instead. 

On  Aug.  3,  1988,  Singleton  and 
Buckner  met  in  Seattle,  the  Dispatch 
said,  with  the  agenda:  “possibility  of 
JOA  raised  by  Buckner.”  JOA  talks 
continued  until  the  application  was 
filed  last  Feb.  22. 


Thomson  Newspapers  “came  closest”  to  a  deal  on 
the  Record,  Philipson  said,  but,  after  scrutinizing  the 
paper  and  the  market,  Thomson  deputy  chairman 
John  Tory  concluded  that  “he  does  not  believe  that 
there  is  a  future  for  two  newspapers  in  the  market 
outside  of  a  JOA ...” 


Arthur  O.  Sulzberger  Jr.  “made  it 
quite  clear”  he  was  not  interested, 
Philipson  said. 

Philipson  broached  a  possible  Rec¬ 
ord  sale  to  Gannett  Co.  Inc.,  which 
also  has  bought  Into  competitive 
markets,  but  vice  chairman  Doug 
McCorkindale  showed  no  more  than 
initial  interest. 

“Having  followed  every  newspa¬ 
per  transaction  in  the  U.S.  of  any 
significance  over  the  last  three  years 
with  a  very  close  interest,  and  having 
handled  a  good  many  transactions 
ourselves,  I  believe  that  these  five 
companies  represented  the  best 
chance  of  having  serious  interest  in  an 
acquisition  of  the  Daily  Record  and 
entering  into  a  competitive  environ¬ 
ment  against  Dean  Singleton,”  Philip¬ 
son  said. 

In  the  March  1989  letter,  marked 
“strictly  private  and  confidential” 
Philipson,  noted  “the  apparent 
impracticality”  of  a  sale  and  ad¬ 
vised  Buckner  to  “commence”  JOA 
talks  —  even  though  a  JOA  applica¬ 
tion  had  been  filed  the  previous 
month. 

The  letter  billed  Carlsbad  $200,000, 
a  flat  fee  that  Philipson  noted  was 
below  the  commission  a  sale  would 


To  questions  about  its  early  JOA 
intentions.  Garden  State  told  the  Jus¬ 
tice  Department,  “In  the  long  run. 
Garden  State  knew  that  York  would 
either  have  one  daily  newspaper  or  a 
joint  operating  agreement.” 

Carlsbad  acquired  the  Record  in 
1978  from  Scoggins  Publishing  Co.  for 
about  $6  million  and  owns  seven  other 
small  papers.  Garden  State  owns 
some  16  dailies,  circulating  about 
470,000  papers. 

Under  the  1970  Newspaper  Preser¬ 
vation  Act,  JOAs  must  be  approved 
by  the  U.S.  attorney  general.  Essen¬ 
tially  exemptions  from  antitrust  law, 
JOAs  are  designed  to  save  failing 
newspapers  by  combining  non-edito¬ 
rial  functions  of  two  newspapers  to 
create  one  business  that  supports  two 
separate  newspapers  whose  owners 
support  their  respective  newsrooms 
and  divide  profits. 

The  Justice  Department  has  never 
denied  a  JOA,  approving  all  five.  The 
biggest  JOA  ever,  proposed,  between 
the  Detroit  News  and  the  Detroit  Free 
Press,  has  been  stalled  by  opponents 
whose  legal  challenge  is  pending 
before  the  Supreme  Court. 

The  Justice  Department’s  Antitrust 
Division  has  recommended  that 


Attorney  General  Dick  Thornburg 
ignore  calls  for  public  hearings, 
requested  in  most  of  the  89  public 
comments  received,  and  approve  the 
100-year  JOA  in  York. 

In  his  recommendation  to  Thorn¬ 
burg,  Acting  Assistant  Attorney  Gen¬ 
eral  Michael  Boudin  called  the  deci¬ 
sion  “close”  but  said  that  with  no 
JOA,  the  Record  faced  the  “substan¬ 
tial  probability”  of  financial  failure. 
No  hearing  was  needed,  he  said, 
because  no  “factual”  issues 
remained  unanswered. 

Those  calling  for  a  hearing  included 
the  5,000-member  National  Newspa¬ 
per  Association,  several  Pennsylva¬ 
nia  politicians  and  the  Association  of 
Alternative  Newsweeklies,  a  trade 
group  of  51  weekly  and  biweekly 
papers. 

AAN  president  Richard  Meeker 
said  JOAs  “fail  to  serve  the  public 
interest”  and  called  the  Newspaper 
Preservation  Act  an  “abject  failure.” 

“The  editorial  competition  it  has 
fostered  is  largely  artificial  and  the 
advertising  rates  it  has  sanctioned  are 
unduly  high,”  he  commented. 

Plans  call  for  the  JOA  to  be  run  by 
the  York  Newspaper  Company. 

Controlled  by  the  Dispatch,  it  will 
be  owned  42.5%  by  the  Record  and 
57.5%  by  the  Dispatch,  with  profits 
divided  accordingly. 

The  Record  will  publish  mornings 
Monday  through  Saturday.  It  will 
shut  down  its  Sunday  paper  but  retain 
rights  to  insert  a  comment  section  into 
the  Dispatch’s  Sunday  News.  The 
Dispatch  will  publish  evenings  Mon¬ 
day  through  Friday  plus  Sunday, 
ending  its  Saturday  paper. 

York,  with  a  population  of  44,000, 
is  the  smallest  of  23  cities  still  sup¬ 
porting  competing  papers.  The  Dis¬ 
patch  and  Record  are  the  229th  and 
284th  biggest  papers  in  the  nation. 

The  Record  in  recent  years 
increased  its  market  share,  outpacing 
the  Dispatch  in  circulation  and  ad 
growth.  From  1978  to  1988  the  Record 
boosted  circulation  by  over  7,000  to 
over  40,000,  but  still  trails  the  Dis¬ 
patch  by  over  7,000.  In  ad  revenue, 
the  Dispatch  collects  $10.8  million  a 
year,  the  Record,  $8.8  million. 

The  Record,  however,  recorded 
net  losses  totaling  $2.4  million  for  10 
years  running.  Seven  straight  years  of 
negative  cash  flow  have  required 
Carlsbad  to  advance  $4.2  million 
since  1978. 

A  1987  net  loss  of  $516,000  fell  to 
$171,000  last  year. 

In  other  actions  the  Antitrust  Divi¬ 
sion  has  opposed  efforts  by  both 
papers  to  withhold  some  documents 
from  the  public  record. 
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Wal-Mart  first 
to  join 

ADSPACE  program 

Wal-Mart  Stores  Inc.  has  become 
the  first  national  retailer  to  sign  up  for 
its  new  ADSPACE  electronic  news¬ 
paper  space  reservation  and  ordering 
system,  Maxwell  AD/SAT 
announced. 

Wal-Mart  will  initially  use  the  sys¬ 
tem  for  preprint  reservations  to  about 
300  newspapers  beginning  in 
October,  AD/SAT  said. 

ADSPACE  is  a  software  program 
and  communications  system  devel¬ 
oped  by  AD/SAT  specificially  for 
retailers  and  newspapers.  It  provides 
a  systemized,  organized  and  stan¬ 
dardized  PC-based  communications 
network  for  placement  and  confirma¬ 
tion  of  space  reservation  orders. 

Wal-Mart  owner  Sam  Walton  was 
recently  listed  by  Forbes  magazine  as 
one  of  the  richest  men  in  the  world. 
His  fortune  is  estimated  to  be  $8.7 
billion. 

King  &  Ballow 
retained  by 
St.  Louis  P-D 

Pulitzer  Publishing  Co.  has  hired 
the  Nashville-based  law  firm  of  King 
&  Ballow  to  represent  its  St.  Louis 
Post-Dispatch  in  collective  bargain¬ 
ing  negotiations  with  the  newspaper’s 
11  unions. 

The  appointment  of  King  &  Ballow 
is  effective  immediately. 

“King  &  Ballow  represents  over 
300  newspapers  throughout  the 
United  States  in  all  aspects  of  media 
operations  and  has  the  reputation  of 
being  very  firm  and  very  fair  in  its 
conduct  of  labor  negotiations,”  said 
Post-Dispatch  publisher  Nicholas 
Penniman  IV.  “We  are  pleased  to 
have  them  on  the  team.” 


Ingersoll  in  joint 
venture  with  irish 
newspaper  group 

Ingersoll  Publications  Co.  has 
signed  an  agreement  in  principle  on  a 
joint  venture  with  Irish  Press  pic  of 
Dublin  for  the  development  of  the 
Irish  Press  Group’s  newspapers. 

Under  the  agreement,  Ingersoll  will 


acquire  a  50%  interest  in  Irish  Press 
Newspapers  Ltd.,  currently  a  wholly 
owned  subsidiary  of  Irish  Press  pic. 
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Ralph  Ingersoll  II 

Irish  Press  Newspapers  publishes 
the  Irish  Press  and  Evening  Press, 
with  combined  daily  circulation  of 
175,000  and  The  Sunday  Press,  with 
paid  circulation  of  220,000. 

As  partners,  Irish  Press  pic  and 
Ingersoll  will  each  hold  a  50%  interest 
in  Irish  Press  Newspapers,  the  oper¬ 
ating  company  which  publishes  and 
distributes  the  newspapers,  and  in 
Irish  Press  Publications  Ltd.,  which 
owns  the  titles. 

Dr.  Eamon  de  Valera  will  continue 
as  chairman  and  editor  in  chief  of 
Irish  Press  Newspapers,  and  Inger¬ 
soll  Publications  will  handle  all  other 
aspects  of  the  venture’s  management. 

Vincent  Jennings,  present  manag¬ 
ing  director,  will  become  chief  execu¬ 
tive  of  Irish  Press  Newspapers  and 
Irish  Press  Publications. 

The  Irish  Press  reported  revenues 
of  $43  million  in  1988. 

Ingersoll  said  the  acquisition  repre¬ 
sents  part  of  its  strategy  to  develop  a 
network  of  regional  newspapers  in 
Europe. 

Times  Mirror  buys 
McCiatchy  stake 

Times  Mirror  Co.  recently  acquired 
a  7%  stake  in  McCiatchy  Newspa¬ 
pers’  publicly  traded  Class  A  Com¬ 
mon  stock. 

Times  Mirror  purchased  the 
293,900  shares  from  a  block  of  one 
million  Class  A  Common  shares 
which  were  being  sold  by  the  estate  of 
C.K.  McCiatchy  for  estate  tax  pur¬ 
poses. 

The  Class  A  shares  had  been  con¬ 
verted  by  the  estate  from  non-traded 


Class  B  shares.  The  stock  conversion 
increased  the  amount  of  Class  A 
shares  to  4.2  million  from  3.2  million. 

McCiatchy  was  chief  executive 
officer  of  the  company  when  he  died 
unexpectedly  on  April  16. 

Times  Mirror  said  the  stock  pur¬ 
chase  was  “a  friendly  transaction” 
done  for  investment  purchases. 

However,  investment  analysts 
noted  the  7%  stake  puts  Times  Mirror 
in  a  good  position  to  acquire  the 
remainder  of  the  company  should 
McCiatchy  family  members  decide  to 
sell. 

Goldman  Sachs  sold  the  Class  A 
shares  on  the  open  market. 

Class  A  shares  elect  three  of 
McClatchy’s  12  directors.  The 
remaining  nine  directors  are  elected 
by  the  approximately  25  million  non- 
traded  Class  B  shares  which  are  held 
by  McCiatchy  family  members  or 
trusts  controlled  by  family  members. 


JOA  foes  file 
brief  with 
Supreme  Court 

In  their  formal  brief  to  the  U.S. 
Supreme  Court,  opponents  of  the  pro¬ 
posed  Detroit  daily  newspapers’ joint 
operating  agreement  argue  that 
approval  would  jeopardize  healthy 
papers  in  other  cities. 

Supporting  that  argument,  the  Ar¬ 
kansas  Democrat  —  the  Little  Rock 
newspaper  which  is  fighting  a  fierce 
competitive  battle  with  Gannett  Co.- 
owned  Arkansas  Gazette  —  said  in 
an  amicus  brief  that  approval  of  the 
Detroit  JOA  would  force  smaller 
newspapers  to  join  their  own  com¬ 
petitors  or  fold. 

Michigan  Citizens  for  an  Indepen¬ 
dent  Press  —  the  coalition  opposing 
partial  merger  of  Gannett’s  Detroit 
News  and  Knight-Ridder’s  Detroit 
Free  Press  —  contend  in  their  39- 
page  brief  that  the  big  financial  losses 
of  the  two  papers  do  not  alone  qualify 
them  for  antitrust  exemption. 

The  Free  Press,  which  has  filed  as 
the  “failing”  newspaper  under  terms 
of  the  1970  Newspaper  Preservation 
Act,  says  it  has  lost  more  than  $100 
million  in  the  last  decade  and  will 
close  if  the  JOA  is  denied. 

Then-U.S.  Attorney  General 
Edwin  Meese  III  approved  the  JOA 
last  August,  and  two  courts  have  sub¬ 
sequently  upheld  that  decision. 

The  JOA  is  on  hold,  however,  until 
the  full  U.S.  Supreme  Court  decides 
the  case,  probably  early  next  year. 
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Activist  activates  carrier  compiaints 

Two-year  battle  for  improved  benefits  at  Providence  daily , 
but  newspaper  execs  contend  carriers  get  adequate  treatment 


By  Andrew  Radolf 

For  more  than  two  years  a  small 
group  of  youth  carriers  have  been 
waging  a  battle  for  improved  compen¬ 
sation  and  benefits  from  the  Provi¬ 
dence  Journal-Bulletin. 

The  group,  the  Rhode  Island  Car¬ 
rier  Association,  has  organized  pick¬ 
ets  of  the  newspaper  and  of  public 
speaking  engagements  by  company 
executives  and  takes  credit  for  the 
Journal-Bulletin’s  recent  decision  to 
no  longer  charge  carriers  for  shoulder 
bags,  elastics  and  record  books. 

Henry  Shelton,  a  father  of  three 
carriers  who  organized  the  associa¬ 
tion  in  1986,  said  the  newspaper  gave 
in  after  members  of  the  group 
appeared  on  a  local  television  talk 
show  to  air  their  grievances.  Sherm 


and  charged  that  Shelton,  “through 
union,  political,  media  and  other  con¬ 
tacts,  has  attempted  to  embarrass  and 
coerce  the  Providence  Journal  into 
giving  him  official  recognition. 

“We  are  equally  convinced,”  the 
statement  continued,  “based  on  fre¬ 
quent  comparison  of  our  standards  of 
carrier  treatment  to  those  of  other 
newspapers  in  the  state  and  surround¬ 
ing  areas,  our  carriers  are  being 
treated  in  a  fair  and  equitable  manner.” 

Sutton  declined  to  comment  fur¬ 
ther. 

Shelton  is  a  former  priest  who, 
according  to  a  1988  article  in  the  Jour¬ 
nal-Bulletin’s  Sunday  magazine, 
“has  been  behind  nearly  every  activ¬ 
ist  group”  in  the  state  over  the  past 
two  decades.  “In  fact,  he  helped 
found  most  of  them.” 


“The  least  they  can  do  is  give  a  scholarship,” 
Shelton  said.  “I  feel  we  will  have  accomplished 
something  worthwhile  for  the  kids  if  we  get  them  a 
scholarship.” 


Strickhauser,  the  host,  criticized  the 
newspaper  for  its  carrier  policies  and 
suggested  the  carriers  join  the  Team¬ 
sters  to  get  relief,  according  to  Shel¬ 
ton. 

The  Journal-Bulletin  denied  that 
pressure  from  the  Rhode  Island  Car¬ 
riers  Association  was  responsible  for 
its  decision  to  stop  charging  carriers 
for  the  items. 

Howard  Sutton,  the  Journal-Bulle¬ 
tin’s  vice  president  for  administra¬ 
tion,  said  the  policy  change  was  the 
result  of  the  newspaper  “evaluating 
what  we’re  doing  vis-a-vis  other 
newspapers.  In  no  way  does  it  have 
any  relation  to  Henry  Shelton  and  the 
Rhode  Island  Carriers  Association.” 

Sutton  also  said  separately,  in  a 
prepared  statement,  that  the  Rhode 
Island  Carrier’s  Association  “does 
not  represent,  either  formally  or 
informally,  the  almost  3,000  indepen¬ 
dent  contractors  who  deliver  our 
newspapers.” 

His  statement  said  the  organization 
consisted  mainly  of  Shelton’s  “car¬ 
rier  son  and  a  handful  of  supporters” 


Shelton  is  currently  director  of  the 
George  A.  Wiley  Center  in  Paw¬ 
tucket,  described  by  the  Journal-Bul¬ 
letin  as  a  “sort  of  think  tank”  and  was 
one  of  the  organizers  of  the  Coalition 
for  Consumer  Justice,  which  has  suc¬ 
cessfully  battled  phone  and  utility 
companies  over  their  rate  policies.  He 
has  also  helped  organize  a  number  of 
groups  representing  low-income  fam¬ 
ilies. 

Shelton  said  his  two  younger  sons 
are  still  delivering  newspapers,  but 
his  oldest  has  just  begun  working  at  a 
local  supermarket  after  several  years 
as  a  carrier. 

In  a  recent  interview  with  E&P, 
Shelton  said  the  demands  of  the 
Rhode  Island  Carrier  Association 
include  boosting  carrier  compensa¬ 
tion  to  30%  of  the  delivery  price.  He 
claimed  that  would  make  their  com¬ 
pensation  equivalent  to  that  of  car¬ 
riers  for  USA  Today.  Journal-Bulletin 
carriers  now  keep  24%  of  the  price,  he 
said. 

He  also  said  the  newspaper  should 
include  a  15%  service  charge  in  its 


billing  for  paid-in-advance  customers 
to  compensate  the  carriers  for  lost 
tips  on  newspapers  delivered  to  such 
subscribers. 

Shelton  also  wants  the  Journal- 
Bulletin  to  provide  the  carriers  with 
two-week  paid  vacations,  noting  that 
their  jobs  currently  require  them  to 
work  365  days  a  year  and  says  the 
company  “should  cover  any  paper 
not  paid  for  as  long  as  there’s  been  a 
goodwill  effort  to  collect.” 

Under  the  existing  procedures,  the 
carriers  have  to  cover  those  lost  pay¬ 
ments,  he  said. 

The  carriers  association,  Shelton 
said,  also  intends  to  demand  that  the 
Journal-Bulletin  compensate  parents 
for  use  of  their  automobiles  in  helping 
their  kids  deliver  newspapers.  The 
newspaper  compensates  adult  car¬ 
riers  who  deliver  the  morning  Journal 
for  use  of  their  vehicles,  Shelton  said. 

Shelton  said  the  size  of  the  Journal- 
Bulletin’s  Sunday  newspapers  makes 
using  a  car  necessary  because  the  car¬ 
riers  “can’t  put  the  Sunday  papers  in 
the  bags.  They  advise  kids  to  get 
shopping  carts,  but  that’s  really  say¬ 
ing  to  steal  them  because  you  can’t 
buy  them.” 

Shelton  is  also  campaigning  for  the 
Journal-Bulletin  to  establish  a  tuition- 
payment  program  for  all  carriers  that 
would  be  similar  to  the  Boston 
Globe's,.  Under  the  Globe  program, 
each  carrier  with  three  years  of 
unbroken  service  is  eligible  for  a  tui¬ 
tion  grant  of  up  to  $5,000. 

So  far,  1,300  Globe  carriers  have 
met  the  program’s  qualifications, 
according  to  the  Boston  newspaper. 

Shelton  said  the  Journal-Bulletin 
currently  provides  about  $12,000  a 
year  in  scholarships  to  carriers,  in  the 
form  of  seven  $1,000  grants  and  one 
for  $3,000  and  one  for  $2,000. 

“The  least  they  can  do  is  give  a 
scholarship,”  Shelton  said.  “1  feel  we 
will  have  accomplished  something 
worthwhile  for  the  kids  if  we  get  them 
a  scholarship.” 

Representatives  of  the  newspaper 
met  with  the  carriers  association  in 
early  1987,  but  have  not  met  with 
them  since,  Shelton  said.  The  news¬ 
paper  also  rejected  the  association’s 
attempt  to  place  an  ad  detailing  its 
(Continued  on  page  41) 


14 


EDITOR  &  PUBLISHER  for  July  15.  1989 


Leaked  internal  memo  reproduced 

News  editor’s  memo  criticizing  front-page  piay  of  a  gay  freedom  day 
parade  is  protested  by  staffers  and  other  paper’s  coiumnists 


By  M.L.  Stein 

A  Lesher  newspaper’s  internal 
memorandum  sharply  criticizing  its 
front-page  play  of  a  gay  freedom  day 
parade  has  drawn  employee  resent¬ 
ment  and  scathing  comment  from  a 
San  Francisco  Examiner  columnist 
who  reproduced  the  entire  memo. 

The  staff  memo  from  Contra  Costa 
Times  news  editor  Bill  Walter  on  June 
27  led  off:  “Our  play  of  a  story  and 
photo  on  Page  1  of  the  gay  freedom 
day  parade  in  SF  —  despite  the  esti¬ 
mated  turnout  of  140,000  to  250,000 
people  —  drew  criticism  from  the 
community  and  from  company  man¬ 
agement. 

“Despite  your  and  my  personal 
views  on  this,  we  must  not  do  it  again. 
We  must  never  forget  we  are  putting 
out  a  family  newspaper  in  conserva¬ 
tive  communities.  We  must  never 
forget  that  this  should  be  a  a  prime 
consideration  in  story  and  photo 
selection,  in  editing,  in  cutline  and 
headline  writing.” 

The  memo  was  leaked  to  at  least 
two  newspapers,  the  Examiner  and 
the  Oakland  (Calif.)  Tribune. 

Examiner  columnist  Rob  Morse 
reproduced  the  memo  under  the 
headline,  “What’s  black  and  white 
and  red-lined?” 

Morse  described  the  memo  as  a 
“short  course  on  the  interaction  of 
prejudice  and  freedom  of  the 
press  ...  I  reprint  it  ...  to  show  the 
subtle  logic  that  can  go  into  control¬ 
ling  the  news.” 

Later  in  the  memo,  Walter  wrote, 
“This  is  not  to  say  that  the  parade 
story  did  not  belong  in  the  paper. 
Even  management  agrees  on  this.  But 
the  play  was  the  straw  that  broke  the 
camel’s  back,  especially  when  the 
front  pages  also  had  a  story  about 
illegal  gambling  (Pete  Rose),  and 
about  the  abortion  decision  due  this 
week  from  the  Supreme  Court.  Any 
of  these  stories  will  stir  a  reader’s 
blood,  especially  on  a  Monday  morn¬ 
ing  when  he  or  she  struggles  up  to 
begin  another  tough  week.” 

Walter  added  that  some  topics 
“warrant  extreme  care.” 

Among  them  he  listed  family  life. 


children,  animals,  homosexuals, 
religion,  AIDS,  abortion  and  sexual 
bias. 

“We  want  to  tell  the  story  —  hope¬ 
fully  every  story  —  but  with  an  eye 
toward  the  way  we  would  like  it  to  be 
told  to  us,”  Walter  said.  “We  aren’t 
going  to  bury  things  and  we  aren’t 
going  to  fill  the  front  page  with  goody- 
goody  fluff,  but  we  are  going  to  main¬ 
tain  the  standards  we  know  are 
right.” 

Front  page  photo  of  gay  men  kissing 
creates  a  stir  in  Montreal.  See  Page  5. 

Stories  about  gays  and  gay  activi¬ 
ties  proposed  for  Page  1  must  be 
approved  in  advance  by  managing 
editor  Ann  Kellett,  the  memo  stated. 

It  also  was  suggested  that  staffers 
seek  Kellett’s  “guidance”  on  other 
stories  that  might  “arouse  undue 
anger  or  reaction.” 

Oakland  Tribune  columnist  Martin 
Snapp  reproduced  part  of  the  memo 
with  the  comment  that  Walter  wrote  it 
“under  duress.” 


Walter. 

Brooks  called  both  columns 
“cheap  shots  from  competitive 
papers  that  have  less  than  10%  of  the 
market  in  this  area.” 

He  characterized  Morse  as  a 
1‘cheap  shot”  columnist  who  “would 
like  to  be  another  Herb  Caen  and 
can’t  do  it.” 

Caen  is  a  long-running  columnist 
for  the  San  Francisco  Chronicle. 

According  to  Brooks,  Walter’s 
memo  went  over  a  computer  system 
serving  five  Lesher  dailies. 

“It  was  not  something  posted  on 
the  wall,  saying  this  is  the  gospel,”  he 
explained.  “It’s  more  like  a  winners- 
and-sinners  thing.” 

The  associate  editor  said  Walter’s 
words  were  “endorsed  by  the  higher- 
ups”  on  the  paper  and  noted  that  Wal¬ 
ter  reports  to  Kellett. 

Brooks  acknowledged  Snapp’s 
report  of  his  memo  to  the  Leshers  and 
that  Walter’s  message  did  not  go 
down  well  with  all  staffers. 

“There  are  some  people  who 
responded  in  a  negative  manner  and 


“Despite  your  and  my  personal  views  on  this,  we 
must  not  do  it  again.  We  must  never  forget  we  are 
putting  out  a  family  newspaper  in  conservative 
communities.’’ 


Snapp  took  up  the  issue  in  a  second 
column,  reporting  a  memo  from  Con¬ 
tra  Costa  Times  associate  editor  Jim 
Brooks  to  Dean  and  Margaret  Lesher, 
owners  of  the  Times  and  other  news¬ 
papers  in  the  San  Francisco  East  Bay 
area. 

Brooks  informed  the  Leshers  of  his 
agreement  with  Walter’s  memo, 
adding  that,  unless  the  Leshers 
objected,  he  planned  to  establish  the 
memo  as  “sufficiently  firm  policy  for 
all  —  city  desk,  news  desk,  and  the 
other  dailies  —  to  be  aware  of  in  the 
future  ...” 

Snapp  also  noted  that  some  report¬ 
ers  for  Lesher-owned  papers  sent 
management  a  memo  of  their  own, 
objecting  to  the  policy  laid  out  by 


felt  some  level  of  censorship,  which  it 
is  absolutely  not,”  he  asserted.  “It 
[Walter’s  memo]  had  nothing  to 
do  with  reporting  the  news  in  any 
way,  shape  or  form.  Those  who  per¬ 
ceive  it  that  way  do  not  understand 
the  situation.” 

Brooks  said  in  the  interview  he  did 
not  order  the  memo  but  he  praised  it 
for  its  “logic,  validity  and  total 
approach.” 

Times  reporter  Craig  Jarvis  told 
E&P  the  Walter  memo  “brought  a 
universal  [stafH  reaction  that  ranged 
from  being  a  little  uncomfortable  to 
being  outraged.” 

Forty  reporters  from  the  Times,  a 
sister  paper,  the  West  County  Times 
(Continued  on  page  41) 
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The  battle  for  legal  readers 

San  Francisco  legal  daily  newspapers  step  up  their  rivalry 
in  a  city  in  which  there  is  one  lawyer  for  every  60  persons 


By  M.L.  Stein  newspapers,  a  commercial  newspa-  news  hole  offers  readers  a  wider 

„  ^  per  and  a  magazine,  California  range  of  state  and  national  stories  in 

San  Francisco,  a  city  with  a  history  Lawyer.  addition  to  providing  heavy  coverage 

of  competitive  journalism,  is  inain-  jjijg  chairman  of  the  corporation  is  of  the  San  Francisco  Bay  area, 
taming  the  tradition  with  a  stepped-up  Charles  T.  Munger,  a  Los  Angeles  Both  papers  have  legal  calendar 
nvalry  for  the  hearts  and  minds  ot  lawyer,  who  also  is  chairman  of  Berk-  sections  and  appellate  opinion  sup- 
.  •  j  i-  shire  Hathaway,  a  large  shareholder  plements,  but  the  Banner  reaches 

While  the  city  s  two  major  dailies,  Washington  Post  and  Capital  farther  in  those  areas. 

the  Chronicle  ana  Examiner,  slug  it  Cities  Corp.  and  owner  of  the  For  years,  the  Daily  Journal’s 

(mt  editOTally  for  ^neral  readership.  Daily  News.  makeup  was  on  the  stodgy  side  but 

the  San  ^anasco  Banner  Daily  Jour-  jjjg  Francisco  Banner  Daily  recently  it  has  undergone  a  facelift 

nal  and  The  Recorder  are  going  alter  Journal  is  a  replate  of  the  Los  Angeles  that  has  brightened  its  appearance, 
the  Bay  area  legal  community.  Daily  Journal  with  a  new  second  sec-  The  Recorder  also  has  been  rede- 

The  goal  of  the  two  daily  legal  tion  front.  signed  since  Brill  took  it  over.  The 

newspapers  is  nothing  to  sniff  at. 

With  121,156  active  attorneys,  San  — — — — — 

ca^ia'S  llTy  city  eL'epTwa’shing-  “r/iey  Hke  scandal  more  than  we  do,  but  we  don't 
ton,  D.C.  There  is  one  lawyer  for  shy  away  from  trouble  in  the  legal  community.  We 
every  60  persons.  ShOUt  leSS  bUt  don’t  pull  puncheS.” 

San  Francisco  also  is  the  base  for 

the  9th  U.S.  District  Court  of  Appeals  — — — — — — — 

and  the  California  Supreme  Court. 

Until  1987,  there  were  three  legal  Its  editor  in  chief,  Ray  Reynolds,  a  paper’s  promotional  brochure  pro¬ 
newspapers  fighting  for  the  market.  33-year-old  attorney  who  was  named  claims  the  new  owner’s  goal  was  to 

With  two,  the  competition  is  even  to  the  job  in  September  1988,  said  in  “breathe  life  into  a  sleepy  legal 

fiercer  because  of  Steven  Brill’s  pur-  an  interview  that  the  Banner’s  staff-  publication  .  .  .  for  a  sophisticated, 

chase  of  The  Recorder  in  that  year.  size  advantage  over  The  Recorder  affluent  audience.” 

He  reportedly  also  tried  to  buy  The  enables  it  to  provide  more  com-  Both  papers  have  an  Associated 
Dai/y  7oMrna/ in  Los  Angeles,  but  his  prehensive  coverage,  even  though  Press  wire.  The  Recorder  also  relies 

offer  was  turned  down.  The  Recorder  leads  in  circulation,  on  AM-Law  News  Service  operated 

Brill  is  editor  in  chief  of  the  A/nm-  5,400  to  4,000.  Reynolds  also  is  editor  by  its  parent  company.  The  Banner 

can  Lawyer  magazine  in  New  York  of  California  Lawyer.  Readership  of  Daily  Journal  additionally  subscribes 

and  president  and  chief  executive  both  publications  is  thousands  more  to  the  New  York  Times  and 

officer  of  the  American  Lawyer  because  of  their  penetration  into  vir-  McClatchy  news  services. 

Media  group,  which  operates  nine  tually  every  law  firm  in  the  Bay  Katherine  States,  The  Recorder’s 
other  le^l  newspapers  in  10  major  region.  editor  and  publisher,  told  E&P  her 

U.S.  cities,  including  New  York,  Besides  its  local  staff,  the  paper  goal  is  “continued  editorial  improve- 
Washington,  Miami  and  Atlanta.  fields  correspondents  in  Oakland,  ments,  but  we’re  not  trying  to  cover 

San  Francisco  is  the  only  city  with  San  Jose,  Sacramento,  Orange  every  legal  story  in  town.  We  are 

two  competing  law  dailies.  County  and  Washington,  D.C.  and  more  interested  in  what  does  it  mean 

When  American  Lawyer  Media,  shares  resources  with  its  Los  Angeles  rather  than  what  happened.” 

which  is  jointly  owned  by  Warner  counterpart.  The  Banner  has  19  States,  32,  a  Harvard  graduate  with 

Communications  Inc.,  bought  the  reporters,  compared  with  10  for  The  an  MBA  from  Northwestern,  took 

Banner,  Brill  indicated  he  was  pre-  Recorder.  over  The  Recorder  in  April,  after  its 

pared  for  a  competitive  battle.  Reynolds,  a  former  free-lance  previous  editor,  Avram  Goldstein, 

The  tabloid  Banner  is  the  oldest  of  writer,  magazine  editor  and  producer  resigned  in  a  reported  difference  with 

the  two  current  competitors,  being  for  Florida’s  public  television  net-  Brill  over  the  paper’s  direction, 

founded  in  1883.  The  Daily  Journal  work,  said  of  the  competition:  “They  Bruce  Rosen,  executive  editor  of 
was  started  in  1888  and  the  Banner  in  like  scandal  more  than  we  do,  but  we  the  American  Lawyer  group,  who 

1893.  don’t  shy  away  from  trouble  in  the  became  an  interim  editor  of  The 

Also  in  1987,  the  Daily  Journal  legal  community.  We  shout  less  but  Recorder,  was  quoted  in  the  Exam- 

Corp.  acquired  the  Banner  with  the  don’t  pull  punches.”  iner  as  saying  about  the  Banner  Daily 

idea  of  dominating  its  field.  A  comparison  of  the  two  papers  Journal,  “We  have  to  destroy  them  or 

The  combined  Banner  and  Daily  reveals  The  Recorder  to  have  a  live-  they  have  to  destroy  us.” 

Journal  also  is  part  of  a  larger  entity.  Her  front  page  and  more  tightly  writ-  Before  her  appointment  to  The 

It  is  owned  by  the  Daily  Journal  Co.  of  ten  stories,  but  the  Banner  is  a  more  Recorder,  States  was  executive  edi- 

Los  Angeles,  which  owns  10  legal  comprehensive  newspaper.  Its  bigger  tor  of  the  American  Lawyer  and  a 
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City  Should  Contract  for 
Defense  of  Poor,  Study  Says 


LwatFudiH 
Hrateis  Inuti 
ItfrucitatiM 


Adv-ocitt*#  o<  Pr«»po»it»tt  Iff)  CtfJcbiaUr, 
Bttt  iMMnrs  Fmd  Ctiae  tor  T 


Vortb  Verdict »  ComproRiiw 
Both  Stdet  Lidtappy 


L.A.  Bar  Weifdis  Judge  Proposal 


Pailii  journal 


'  State  Supreme  Court  Upholds 
Almost  All  of  Proposition  103 


San  Francisco  Banner  Daily  Journal 


San  Francisco  Banner  Daily  Journal 
managing  editor  Jim  Hollander  (left)  and 
editor  in  chief  Ray  Reynolds. 


consultant  to  News  Inc. 

She  said  she  planned  to  stress  the 
use  of  analytical  pieces  in  The 
Recorder,  explaining,  “We  should  be 
different  from  the  Chronicle  and 
Examiner.  We  know  we’re  not  the 
first  read  for  our  audience,  which  also 
gets  the  New  York  Times  and  Wall 
Street  Journal.” 

Acknowledging  that  The  Recorder 
is  considered  sensational  by  some 
attorneys.  States  remarked,  “I  don’t 
know  what  sensational  is.  A  breakup 
of  a  law  finn  is  not  gossip  as  some 
lawyers  believe.  We  are  trying  to  put 
out  an  interesting  and  articulate  news¬ 
paper.” 

Retorted  Reynolds,  “I  know  what 
senationalism  is  and,  unfortunately,  1 
often  see  it  in  The  Recorder.” 

States  said  she  would  not  applogize 
for  “adversarial”  stories.  The  front 
page  of  recent  Recorder  issues  car¬ 
ried  accounts  of  the  public  defender’s 


“blast”  of  a  grand  jury  report  and  a 
protest  over  a  loss  of  funding  for  legal 
services  at  San  Quentin  prison. 

The  Banner  Daily  Journal’s  front 
page  tends  toward  court  rulings  and 
state  legislative  reports  written  in 
depth.  Among  the  reporters  for  the 
two  newspapers,  almost  half  are 
lawyers. 

Reynolds  and  States  are  aided  by 
editors  with  experience  in  general 
competitive  markets. 

Jim  Hollander,  the  Banner  Daily 
Journal’s  associate  editor  is  a  former 
Los  Angeles  Times  editor  who 
worked  for  The  Recorder  before 
being  lured  away  to  its  rival  along 
with  two  other  Recorder  staffers. 

Georgina  Bowden,  The  Recorder’s 
assistant  managing  editor,  previously 
was  on  the  desk  at  the  Dallas  Morning 
News. 

Both  newspapers  claim  they  are 
doing  well  financially. 

Reynolds  said  paid  circulation  has 
increased  by  15%  since  January  and 
its  advertising  linage  has  quadrupled. 

Brill  stated  that  when  he  bought 
The  Recorder  it  had  3,100  subscribers 
and  is  now  well  over  the  5,000  mark. 

Classified  revenue,  he  said,  has 
almost  doubled,  despite  its  higher  rate 
than  that  of  the  opposition. 

“We  have  better  revenue  growth 
than  in  cities  like  Miami  and  Atlanta, 
where  we  don’t  have  competition,” 
Brill  remarked. 

Brill  said  he  had  not  read  the  Ban¬ 
ner  Daily  Journal  in  a  year  and  had  no 
interest  in  its  content. 

“We’re  just  going  to  keep  doing 
more  of  what  we’re  doing,”  he  added. 
“I  think  I  have  a  fairly  good  reputa¬ 
tion  as  an  editor  and  I  didn’t  get  it  by 
reading  other  publications.” 

The  editors  reach  each  other’s 
paper,  however. 

When  The  Recorder  came  out  with 
a  feature  on  the  top  15  Bay  area  law 
firms  in  terms  of  size- and  wealth,  the 
Banner  Daily  Journal  followed  with  a 
piece  on  the  top  20  firms. 

Munger  termed  the  competition 
between  his  paper  and  Brill’s  as 
“spirited.” 

He  also  paid  tribute  to  Brill  as 
“about  as  able  a  journalist  as  we’ve 
created  in  the  last  decade.  I’m  glad 
he’s  spread  so  thin.” 

At  the  same  time,  Munger  said,  “I 
think  we’ve  got  the  better  paper  in 
San  Francisco  and  we  will  continue  to 
improve  it.  Our  readers  have  excep¬ 
tional  trust  in  us.” 

Brill  expressed  admiration  for 
Munger,  adding,  “I  think  they 
[Banner  Daily  Journal]  are  doing  very 
well  and  I  hope  they  are.” 


The  Recorder 


Kathy  States  (left)  editor  and 
publisher  of  The  Recorder  and  Gina 
Bowden,  assistant  managing  editor. 

Photo  by  Russ  Curtis/Tho  Recorder 


Bettmann  moves 


The  Bettmann  Archive  and  Bett¬ 
mann  Newsphotos  have  moved 
together  to  a  new  location  at  902 
Broadway,  New  York,  N.Y.  10010; 
telephone  (212)  777-6200;  fax  (212) 
533-4034;  telex  6720885. 


Procope  sells  stake 
in  Amsterdam  News 


John  L.  Procope,  president  and 
publisher  of  the  New  York  Amster¬ 
dam  News,  has  sold  his  interest  in 
Amnews  Inc.,  the  corporation  that 
owns  the  newspaper,  to  Wilbert 
Tatum,  editor  in  chief. 

With  the  sale,  Prpcope  relinquishes 
the  position  he  has  held  since  1974 
and  at  the  same  time,  with  the  stock 
sale,  turns  controlling  interest  in  the 
weekly  over  to  Tatum. 

John  L.  Edmonds,  a  New  York 
City  attorney,  is  the  other  owner. 
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ADVERTISING 


Homes  magazines  are  a  threat  to  newspaper  classifieds 


By  Debra  Gersh 

The  biggest  competition  to  classi¬ 
fied  real  estate  linage  is  homes  maga¬ 
zines,  according  to  Tony  Marsella  of 
the  Newspaper  Advertising  Bureau. 

Marsella  told  those  at  the  69th 
annual  meeting  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers  in  Fort  Worth,  Texas,  that 
in  1987  some  $500  million  was  spent  in 
one  homes  magazine  or  another,  com¬ 
pared  with  $1.9  billion  in  classified 
advertising. 

“Every  market  across  the  country 
is  facing  competition  from  homes 
magazines,”  Marsella  said.  “They 
will  go  after  your  real  estate  linage 
and  target  your  market.” 

The  two  leaders  in  homes  maga¬ 
zines  are  Harmon  Publications,  the 
largest  national  homes  magazine  pro¬ 
ducer  which  is  in  some  187  markets 
across  the  U.S.,  and  Marcol  Publish¬ 
ing,  which  is  taking  a  new  approach 
with  a  weekly  full  tabloid  sheet  that 
offers  to  put  the  names  of  local  boards 
of  realtors  on  the  covers  as  spon¬ 
sors. 

Richard  Heath  from  the  St.  Joseph 
(Mo.)  News-PressIGazette  explained 
that  in  his  market  —  which  is  not  a 
growth  market  —  they  produce  a 
publication  called  Today’s  Homes, 
sponsored  by  the  local  realtors 
board. 

He  noted  that  the  papers  are  able  to 


New  slogan  and 
logo  for  ANCAM 

After  m,ore  than  three  years  of 
work,  the  Association  of  Newspaper 
Classified  Advertising  Managers  has 
adopted  a  slogan  and  logo  for  use  by 
newspapers  across  the  country. 

Designed  to  promote  readership  of 
classified  ads,  a  slogan  was  intro¬ 
duced  at  the  1987  ANCAM  confer¬ 
ence  in  San  Diego,  but  was  rejected 
by  much  of  the  membership. 

Last  year,  in  Hilton  Head,  a  new 
slogan,  “Buy  it/Sell  it/Find  it/Classi- 
fied”  was  approved  and  during  the 
ensuing  year  a  logo  and  accompany¬ 
ing  ad  campaign  were  developed. 

“This  slogan  and  graphic  will  be  a 
great  boost  to  the  industry,”  David 
Williams  of  the  Chicago  Tribune  told 
those  at  this  year’s  ANCAM  meeting 
in  Fort  Worth.  “If  we  are  going  to  be 
competitive  in  the  future,  we  must 
promote  our  product  .  .  .  and  pro¬ 


give  the  real  estate  agents  the  same 
product  as  homes  magazines,  bu» 
with  the  added  benefits  of  home  dliv- 
ery  and  zoning. 

To  keep  costs  down  the  realtors 
provide  photographs,  and  free  institu¬ 
tional  ads  run  from  the  board. 

The  first  issue  of  the  publication  ran 
24  pages,  the  most  recent  was  128, 
Heath  continued.  Circulation  is  up  to 
21,000  homes  with  total  distribution 
of  27,500. 


The  results  showed  slight  new  gains 
and  is  a  lot  of  hard  work,  but  Hoss 
said  papers  need  to  be  ready  to 
change. 

Russ  Gillespie  from  the  Lancaster 
(Pa.)  Newspapers  advised  newspaper 
classified  managers  to  become 
involved  with  real  estate  agents  in 
their  areas  by  calling  them,  working 
with  the  public  relations  committees 
of  their  organizations,  and  being 
aware  of  issues  they  face. 


“Every  market  across  the  country  is  facing 
competition  from  homes  magazines,”  Marseila  said. 
“They  wiil  go  after  your  reai  estate  linage  and  target 
your  market.” 


The  product  is  profitable,  “but  not 
a  windfell,”  he  noted. 

Rich  Riggins  of  the  St.  Petersburg 
(Fla.)  Times  told  the  group  that  in  his 
market  an  increase  in  for-sale-by- 
owner  ads  led  to  a  decline  in  ads  from 
real  estate  agents. 

To  combat  the  problem,  the  paper 
began  a  program  called  Quick  Sell. 

St.  Pete’s  Ron  Haas  explained  that 
the  paper  wanted  to  establish  a  mar¬ 
keting  program  for  realtors  that 
includes  different  levels  of  advertis¬ 
ing  over  a  period  of  weeks  with  dis¬ 
counts. 


?i 


BUY  IT. 
SELL  IT. 
FIND  IT. 


The  new  symbol  and  slogan  from 
ANCAM  to  promote  newspaper  classi¬ 
fied  advertising. 

mote  it  together.” 

A  teaser  campaign  was  developed 
for  newspapers  to  help  generate  inter¬ 
est  in  the  new  slogan,  and  in  addition, 
four  generic  ads  were  made  up  for  use 
individually  or  in  a  series. 

ANCAM  also  provided  those  at  the 
conference  with  some  sample  promo¬ 
tional  ads  showing  how  the  slogan  and 
logo  can  be  incorporated  into  existing 
promotional  campaigns. 

“Now  it  is  up  to  every  one  of  us  in 
the  classified  industry  to  take  the  slo- 


Marsella  added  that  newspapers 
need  to  push  their  added-value  bene¬ 
fits  to  realtors,  such  as  the  newspaper 
as  a  source  of  leads  for  realtors  look¬ 
ing  to  convert  for-sale-by-owner  list¬ 
ings,  and  for  home  buyer  seminars 
that  can  be  co-sponsored  by  the  paper 
and  the  local  board  of  realtors. 

In  addition,  he  noted,  the  National 
Association  of  Realtors  announced 
that  it  will  not  be  sponsoring  Ameri¬ 
can  Home  Week  in  1990.  Newspapers 
can  still  run  programs  similar  to  those 
in  the  past,  but  they  cannot  use  the 
name  American  Home  Week. 


gan  and  symbol,  use  them  in  our 
newspapers  and  our  markets  and 
make  them  our  own  —  for  the  good  of 
us  all,”  1988-89  ANCAM  president 
Bill  D.  Horton  of  the  Fort  Worth 
(Texas)  Star-Telegram  wrote  in  a  let¬ 
ter  to  the  membership. 

Each  ANCAM  member  will 
receive  a  copy  of  the  slogan  and 
graphics  package  that  includes  the 
teaser  and  promotional  ads,  sample 
uses  of  the  slogan  and  various  sizes  of 
the  logo  and  slogan  for  their  use. 

St.  Louis  daily 
sponsors  tourney 

For  the  29th  year,  top-ranked 
junior  tennis  players  from  around  the 
world  will  participate  in  the  St.  Louis 
Invitational  Junior  Tennis  Champion¬ 
ships  sponsored  by  the  St.  Louis 
Post-Dispatch. 

The  tournament  will  be  played  July 
17-22. 
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IN  BRIEF 


Minister’s  iawsuit 
against  daiiy 
is  thrown  out 

A  lawsuit  by  a  minister  charging  the 
Indianapolis  Star  with  defamation 
and  invasion  of  privacy  was  thrown 
out  by  Hamilton  Superior  Court 
Judge  Jerry  M.  Barr,  who  granted  the 
newspaper’s  motion  for  summary 
judgment. 

Elder  Elruth  Chester  said  he 
intends  to  appeal  the  decision.  He 
filed  his  suit  against  the  Star  in  Janu¬ 
ary  1986  after  the  newspaper  ran  a 
story  detailinjg  the  tax-exempt  status 
of  land  acquired  by  the  Foursquare 
Tabernacle  Church  of  God  in  Christ. 

Chester  is  pastor  of  the  church. 

Gunman  surrenders 
to  New  York  News 

A  24-year-old  Queens  man  wanted 
for  a  shooting  in  Brooklyn  surren¬ 
dered  to  police  at  the  New  York  Daily 
News. 

Jose  Tavarez  turned  himself  in  for 
shooting  a  19-year-old  outside  a 
bodega  on  Dean  Street  in  Brooklyn. 
Tavarez  said  the  victim,  Nick  Chris- 
dopolis,  came  into  the  store  and  threw 
beer  in  his  face.  When  Chrisdopolis 
reached  inside  his  waistband, 
Tavarez  said  he  thought  the  man  was 
going  for  a  gun  and  shot  him  with  a  .38 
revolver. 

No  gun  was  found  on  Chrisdopolis, 
who  was  listed  in  serious  condition  in 
Kings  County  Hospital. 

Tavarez  said  he  surrendered  at  the 
Daily  News  because  he  was  con¬ 
cerned  about  being  hurt  by  the  police. 

Two  nabbed  in 
payroll  heist 

Two  suspects  were  arrested  by 
police  for  the  robbery  at  gunpoint  of 
an  unspecified  amount  of  cash  and 
checks  from  the  Boston  Herald. 

The  suspects  were  apprehended 
shortly  after  the  robbery  and  some  of 
the  money  was  recovered.  The  two 
had  fled  the  robbery  scene  on  foot 
when  they  were  unable  to  start  their 
silver  Toyota  getaway  car.  The 
police,  after  giving  chase, 
apprehended  the  suspects  near  the 
MBTA  tracks. 

The  suspects  were  carrying  some  of 
the  stolen  money  when  they  were 
captured.  Police  also  found  a  bag  of 


coins,  a  bag  of  checks  and  a  gun  in  the 
Toyota. 

The  Herald  has  not  disclosed  how 
much  money  was  involved  in  the  rob¬ 
bery. 

David  Smith,  22,  and  David  Morri¬ 
son,  33,  both  of  Charleston,  Mass., 
were  charged  with  armed  robbery. 

The  robbery  occurred  when  an 
armored  car  arrived  at  the  Herald’s 
building  to  pick  up  money.  While  the 
driver  waited  in  the  vehicle,  the  guard 


took  a  service  elevator  to  the  Herald’s 
second  floor  to  get  the  money  from 
the  payroll  department. 

On  the  second  floor,  two  men  with 
facepaint  entered  the  elevator  and 
told  the  guard  and  maintenance  man 
to  lie  face  down  on  the  floor  and  took 
the  money. 

A  policeman  was  picking  up  copies 
of  the  Herald  near  the  loading  dock 
when  the  guard  ran  out  of  the  eleva¬ 
tor,  saying  he  had  been  robbed. 
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favorite 

color? 

Find  the  answer  with  E&P’s  special 
"Co/or  in  Newspapers”  issue 
published  September  30,  1989! 

Readers;  You  can  look  forward  to  another  spectacular 
section  full  of  information  on  the  use  of  color  in 
newspapers. 

Advertisers:  Here’s  a  “blue-sky”  section  for  you  to 
“fly”  what  you  have  to  offer  newspapers  in  the 
exciting  area  of  color.  Last  year’s  section  was 
so  successful  that  we  received  numerous  requests 
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Reporter’s  quest 

Seattle  Post-Intelllgencer  writer  uses  his  journalistic 
talents  to  clear  the  reputation  of  his  grandfather 


By  M.L.  Stein 

John  Marshall,  a  columnist  and  fea¬ 
ture  writer  for  the  Seattle  Post-Intel¬ 
ligencer,  recently  put  his  journalistic 
tSents  to  work  in  an  unusual  investi¬ 
gation  to  clear  the  reputation  of  his 
grandfather. 

His  grandfather  was  the  late  Brig. 
Gen.  S.L.A.  “Slam”  Marshall,  a 
Detroit  News  writer  for  many  years 
and  considered  by  many  to  have  been 
the  nation’s  leading  military  histo¬ 
rian.  That  reputation  was  cast  in 
doubt  by  recent  articles  in  American 
Heritage  magazine,  the  New  York 
Times  and  other  newspapers. 

What  made  John  Marshall’s  6,000- 
mile  quest  even  stranger  is  that  the 
elder  Marshall,  who  died  in  1977, 
despised  his  grandson  for  applying  for 
and  receiving  an  honorable  discharge 
from  the  U.S.  Army  as  a  concientious 
objector  in  1971. 

Marshall,  in  a  letter  to  John  then, 
called  him  “chicken”  and  added, 
“You  will  not  be  welcome  here  again 
and  you  are  herewith  constrained  not 
to  use  our  name  as  family  in  any  con¬ 
nection.” 


Seattle  Post-Intelligencer  columnist 
John  Marshall 


ines  combat  problems  in  World  War 
II.  In  an  earlier  article  in  American 
Heritage  written  by  Frederic  Smoler, 
Harold  P.  Leinbaugh,  a  retired  FBI 
agent  and  World  War  II  infantry  offi¬ 
cer,  charged  that  Marshall  defamed 
infantry  soldiers  by  claiming  in  the 
book  that  not  more  than  25%  of  them 


The  reporter’s  research  into  the  controversy  over 
“Men  Against  Fire”  did  not  give  his  grandfather  dear- 
cut  vindication,  but  neither  did  it  entirety  support  his 
critics,  one  of  whom  had  caiied  the  generai  a 
“chariatan  and  a  fraud ...” 


In  happier  times  between  them, 
Marshall  had  arranged  to  have  John 
work  as  a  copyboy  on  the  News  dur¬ 
ing  his  college  years  and  attended  his 
commissioning  ceremony  at  the  Uni¬ 
versity  of  Virginia. 

The  P-I  reporter  was  observing  his 
41st  birthday  when  the  New  York 
Times  front-page  story  on  Gen.  Mar¬ 
shall  appeared  last  February  with  the 
headline,  “Pivotal  S.L.A.  Marshall 
Book  on  Warfare  Assailed  as  False.” 

The  book,  which  appeared  in  1947  — 
one  of  30  published  by  Marshall  — 
was  Men  Against  Fire,  which  exam¬ 


fired  their  weapons  in  combat. 

The  article  suggested  that  Marshall 
might  have  “made  the  whole  thing 
up.”  There  also  were  other  charges 
against  Marshall,  including  one  that 
he  never  saw  combat  or  commanded 
troops  in  World  War  I  as  he  claimed. 

Another  Marshall  critic  in  the  arti¬ 
cle  was  Roger  Spiller,  historian  at  the 
Army’s  Command  &  General  Staff 
College,  Fort  Leavenworth,  Kan. 

After  the  American  Heritage  piece 
and  subsequent  press  attention  to 
Marshall’s  career,  John’s  younger 
brother  Sam,  named  after  their  grand¬ 


father,  called  John  from  home  in 
Charlotte,  N.C.,  saying,  “Maybe  I 
better  look  into  this,”  the  newsman 
recalled. 

“I  was  cold  to  the  idea  at  first,”  he 
told  E&P.  “I  was  not  sure  of  what  my 
feelings  were  about  my  grandfather. 
Then,  I  thought  it  might  be  fascinating 
to  see  where  an  investigation  would 
lead  me  and  whether  the  things  they 
were  saying  were  true  or  false.” 

After  getting  approval  from  P-I 
executive  editor  J.D.  Alexander, 
Marshall’s  trail  led  to  the  University 
of  Texas,  El  Paso,  Fort  Leavenworth 
and  Detroit. 

He  spent  nine  days  at  the  univer¬ 
sity,  where  the  S.L.A.  Marshall  Mili¬ 
tary  History  Collection  is  housed, 
including  his  personal  papers,  corre¬ 
spondence  and  memorabilia. 

”...  this  repository,  I  discover,  is 
a  place  that  Leinbaugh  never 
bothered  to  visit,”  Marshall  wrote  in 
the  first  of  a  three-part  P-I  series. 
“Nor  did  American  Heritage  send 
anyone  here  to  check  the  accuracy  of 
the  assertions  and  Leinbaugh  and 
Spiller  ...” 

The  reporter  said  he  found  evi¬ 
dence  of  at  least  20  errors  of  fact  and 
“half-truths”  in  the  magazine  story. 

Marshall  asserted  he  also  uncov¬ 
ered  proof  that  his  grandfather,  a  high 
school  dropout,  saw  World  War  I 
action  with  the  90th  Division  and 
“probably”  commanded  troops  as  a 
sergeant. 

However,  Marshall  reveals  his 
probe  also  found  that  his  grandfather 
was  not  awarded  a  battlefield  com¬ 
mission  as  he  had  claimed  but  got  his 
lieutenant’s  bar  after  the  Armistice  at 
an  officer  candidate  school  in  France. 

In  part  two  of  the  series,  Marshall 
observed:  “During  my  four  weeks  of 
research  and  6,000  miles  of  travel,  I 
found  that  Marshall  had  a  distinct  ten¬ 
dency  to  exaggerate  his  personal 
experiences.  But  I  still  found  myself 
amazed  by  the  ease  with  which  his 
reputation  had  begun  to  unravel  as  the 
result  of  a  critical  article  in  American 
Heritage  magazine. 

“Many  of  the  magazine’s  charges 
were  continuing  to  be  repeated  in  the 
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national  press  with  iittJe  or  no  addi¬ 
tional  research.” 

Marshall  also  bared  his  personal 
feelings  in  reporting  a  angry  phone 
conversation  with  American  Heritage 
managing  editor  Richard  Snow  in 
which  Marshall  asserted  the  maga¬ 
zine  had  a  “special  responsibility  for 
accuracy”  since  the  elder  Mar¬ 
shall  had  written  for  American 
Heritage. 

Snow  reportedly  replied,  “We 
were  not  out  to  dismantle  S.L.A. 
Marshall  ...” 

The  reporter’s  research  into  the 
controversy  over  Men  Against  Fire 
did  not  give  his  grandfather  clear-cut 
vindication,  but  neither  did  it  entirely 
support  his  critics,  one  of  whom  had 
called  the  general  a  “charlatan  and  a 
fraud,”  according  to  Marshall. 

Marshall  said  the  assertion  that  not 
more  than  25%  of  the  troops  fired 
their  guns  in  combat  was  the  pur¬ 
ported  result  of  his  grandfather’s 
questioning  400  troops  after  battles 


and  asking  for  a  “showing  of  hands” 
on  the  number  of  rounds  fired  and 
their  targets. 

“This,  I  came  to  believe  was  a 
stretch  of  the  truth  by  Marshall  when 
he  wrote  the  book,”  his  grandson 
stated. 

Howevc.,  the  journalist  continued, 
Marshall's  assistant  in  Europe,  John 
Westover,  told  him  that  his  grand¬ 
father  had  conducted  about  100  inter¬ 
views  with  soldiers  and  had  read 
scores  of  interviews  conducted  by 
other  field  historians. 

Moreover,  young  Marshall  wrote, 
he  uncovered  historical  data  showing 
“numerous  instances  of  [WW  II] 
units  with  firing  problems,  particu¬ 
larly  during  D-Day  operations.” 

Marshall  also  described  a  1949 
study  by  another  historian,  who 
wrote  that  65%  of  the  infantrymen 
questioned  admitted  that  at  least  on 
one  occasion  they  had  been  unable  to 
perform  adequately  because  of 
“extreme  fear”  and  42%  admitted 


this  happened  more  than  once. 

In  his  final  story,  Marshall  wrote: 
“My  .  .  .  odyssey  convinced  me  that 
some  of  what  was  being  said  now 
about  Marshall  is  correct  and  much  of 
it  is  not. 

“But  my  research  also  had  another 
result.  I  came  to  know  my  grandfather 
far  better  than  I  had  when  he  was 
alive  ...  I  came  to  see  S.L.A.  Mar¬ 
shall  as  a  reflection  of  America’s 
promise  at  the  start  of  this  century  — 
how  humble  beginnings  and  minimal 
education  could  be  overcome  through 
true  grit,  grueling  work  and  an 
unstinting  sense  of  purpose.  And  this 
is  why  1  came  to  believe  this 
man  .  .  .  was  one  of  a  vanishing 
American  breed  —  the  self-made 
man  who  forges  a  historic  life  out  of 
what  seems  basic  metal.” 

At  the  end  of  his  search,  Marshall 
said  he  placed  a  bouquet  of  flowers  on 
his  grandfather’s  grave  as  a  “small 
family  peace  offering  many  years 
late.” 


Judge  approves  Dallas  pension  suit  settlement 


A  Dallas  federal  judge  has 
approved  the  settlement  of  the  class- 
action  suit  filed  by  members  of  the 
Dallas  Times-Herald  pension  plan 
against  Times  Mirror  Co.,  the  paper’s 
former  owner. 

Under  the  agreement  approved  by 
U.S.  District  Court  Judge  Joe  Fish, 
900  members  of  the  plan  will  receive 
at  least  a  50%  addition  to  their  defined 
benefits. 

The  dispute,  which  had  dragged  on 
for  several  months  before  the  recent 
settlement,  arose  over  a  $  15-million 
surplus  in  the  pension  fund.  Current 
and  former  Times-Herald  employees, 
the  plaintiffs  in  the  suit,  claimed  the 
surplus  belonged  to  pension  fund 
members,  which  Times  Mirror  had 
denied. 

The  agreement  provides  that  Times 
Mirror  will  amend  the  pension  plan  to 
add  $7.1  million  of  the  surplus  to  the 
$11.4  million  required  to  finance  the 
defined  benefits  for  retirees  and  their 
survivors,  as  well  as  current  Times- 
Herald  employee  members  of  the 
plan. 

Times  Mirror  will  retain  the 
balance  of  the  $15  million,  but  will  pay 
the  costs  of  litigation. 

“We  agreed  to  settle  because  of  the 
risk  of  protracted  litigation  and  the 
possibility  that  we  would  wind  up 
with  nothing  after  four  or  five  years  in 
court,”  said  Ron  Calhoun,  a  plaintiff 
in  the  suit  and  the  Times-Herald’s 
political  editor.  “It’s  not  everything 
we  wanted  and  it  is  not  everything  we 


believe  we  deserve.” 

Robert  Erburu,  chairman  and  chief 
executive  officer  of  Times  Mirror, 
said  in  a  written  statement:  “While 
we  believe  that  we  would  have  ulti¬ 
mately  prevailed,  we  did  not  want  to 
be  involved  in  protracted  and  divisive 
litigation  with  former  employees.” 


Times  Mirror  retained  control  of 
the  pension  plan  after  it  sold  the 
Times-Herald  to  Dean  Singleton  and 
his  partners  in  1986. 

Final  disbursement  of  the  pension 
plan  must  be  approved  by  federal  reg¬ 
ulatory  agencies,  including  the  Inter¬ 
nal  Revenue  Service. 


27  publications  join  Audit  Bureau 


Twenty-seven  publications  — 
including  15  magazines,  six  business 
publications,  three  weekly  newspa¬ 
pers,  one  daily  newspaper,  one  farm 
publication  and  a  religious  weekly  — 
have  become  new  members  of  the 
Audit  Bureau  of  Circulations  during 


the  second  three  months  of  1989. 

New  weekly  newspaper  members 
are:  The  City  Sun,  New  York,  N.Y.; 
Hopewell (N.J.)  Valley  News',  and  the 
Okeechobee  (Fla.)  News.  The  new 
daily  member  is  the  Starkville  (Miss.) 
Daily  News. 
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NEWSPEOPLE  IN  THE  NEWS 


Thomas  P.  Eglinton,  publisher  of 
the  Wall  Street  Journall Europe,  has 
been  named  managing  director  of 
Review  Publishing  Co.  Ltd.,  and 
publisher  of  its  weekly  magazine,  The 
Far  Eastern  Economic  Review,  as  of 
Aug.  15. 

The  magazine  and  its  parent  com¬ 
pany  are  owned  by  Dow  Jones  & 
Company  Inc.,  which  also  publishes 
the  Wall  Street  Journal  and  its  Asian 
and  European  editions. 

Eglinton  will  succeed  Charles  H. 
Stolback,  58,  who  is  beginning  a 
transition  to  retirement  and  will  man¬ 
age  business  operations  of  Asia  Tech¬ 
nology,  a  new  monthly  magazine 
being  launched  by  the  company  this 
fall. 

Derek  Davies,  58,  editor-in-chief 
of  Review,  steps  down  Sept.  30  and 
will  continue  his  “Traveler’s  Tales  ” 
column  and  be  a  consultant-editor  for 
the  company. 

Philip  Bowring,  current  editor  of 
the  Review,  assumes  additional 
responsibility  for  newsletters  and 
books  currently  managed  by  Davies. 

*  *  * 

Kathleen  M.  Kozdemba  was 
named  a  general  news  executive  in 
the  Newspaper  Division  of  Gannett 
Co.  Inc.,  on  July  10.  She  has  been 
managing  editor  of  the  Springfield 
(Mo.)  News-Leader. 

Kozdemba,  a  member  of  the  Asso¬ 
ciated  Press  Managing  Editors  board 
of  directors,  holds  a  bachelor’s 
degree  from  St.  Bonaventure  Univer¬ 
sity  and  an  M.B.A  from  Syracuse 
University. 

She  joined  Gannett’ s  E/m/ra  (N.  Y.) 
Star-Gazette  in  1975  as  a  reporter  and 
worked  her  way  through  reporting 
and  editing  ranks  to  become  the  man¬ 
aging  editor  in  1983. 

She  moved  to  managing  editor,  of 
the  Ithaca  (N.Y.)  Journal  in  1985  and 
transferred  to  the  Springfield  paper  in 
1987. 


TOUGH  YEAR  TO 
MEET  PROFIT  GOALS? 
WE  CAN  HELP  WITH 
EFFECTIVE  COST 
MANAGEMENT. 


Call  Chuck  Berky 

C.  Berky  &  Associates  Inc. 
Consultants  •  Appraisers  •  Brokers 
900  N.  Federal  Hwy  •  Suite  160 
Boca  Raton,  FL  33432 
Phone  (407)  368-4352 


Robert  M.  Ruggles,  dean  of  the 
Florida  A&M  University  School  of 
Journalism,  Media  and  Graphic  Arts, 
Tallahassee,  has  been  appointed  to  a 
one-year  term  on  the  board  of  direc¬ 
tors  of  the  Florida  Press  Association. 
He  was  named  by  John  J.  Schumann 
Jr.,  the  association’s  incoming  presi¬ 
dent  and  publisher  of  the  Wero  Beach 
Press-Journal. 

*  *  * 

Wayne  Davis,  supervisor  of  the 
Associated  Press’  Washington  news 
report  for  afternoon  newspapers,  is 
now  news  editor  for  enterprise  in  the 
bureau  and  continues  his  afternoon 
responsibilities. 

A  second  Washington  news  editor, 
Carole  Feldman,  handles  the 
bureau’s  coverage  of  breaking  news. 
*  *  * 

Dawna  Michelle  Fields  has 
joined  the  New  York  Daily  News  as 
manager  of  public  affairs/public  rela¬ 
tions.  She  reports  to  John  Campi, 
vice  president/director  of  promotion. 

Fields  most  recently  was  director 
of  public  affairs  and  media  relations  at 
Circulation  Experti  Ltd.,  a  public 
relations  and  advertising  firm. 

*  *  ■!< 

James  Mutrie  Jr.  has  retired  as 
chief  of  the  New  Haven  Register's 
state  Capitol  bureau  in  Hartford.  He 
has  covered  Connecticut  state  gov¬ 
ernment/politics  for  the  newspaper 
since  1955. 

♦  *  * 

Joining  the  San  Jose  Mercury  News 
are: 

Paul  Van  Slambrouck,  a  foreign 
editor  of  the  Christian  Science  Moni¬ 
tor,  as  an  assistant  national  editor; 

Rod  CoDDiNGTON,  formerly  with 
the  Atlanta  Journal  and  Constitution, 
as  assistant  art  director; 

Kay  E.  Ross,  assistant  national  edi¬ 
tor  of  the  Detroit  Free  Press,  as 
national  desk  slot; 

Mike  Gonzales,  formerly  with  the 
Peninsula  Times  Tribune,  Palo  Alto, 
as  sports  reporter  in  the  South 
Alameda  County  bureau;  and 

Lynn  Louie  of  the  Hayward  News¬ 
paper  Group,  as  letters  editor  on  the 
editorial  pages  and  copy  editor  on  the 
metro  desk. 

In  staff  changes,  David  Pollak, 
assistant  living  editor,  was  named  to 
head  the  department;  and  Steve 
Hornbostel,  assistant  sports  editor 
in  charge  of  the  copy  desk,  was 
named  assistant  sports  editor  for  writ¬ 
ers. 

Sylvia  Wright,  science  and  medi¬ 
cine  editor,  is  now  reader  representa¬ 
tive  and  assistant  to  the  executive 
editor. 


Bruce  K.  Smith,  publisher  of  the 
Bozeman  Daily  Chronicle,  has  been 
elected  president  of  the  Montana 
Newspaper  Association  for  1989-90. 
He  succeeds  Dwight  Tracy, 
publisher  of  the  Havre  Daily  News. 

Other  officers  elected  at  the 
“Newsmix  ’89’’  convention  hosted 
by  the  Montana  association  in  Mis¬ 
soula  and  joined  by  the  Idaho  News¬ 
paper  Association  and  the  Washing¬ 
ton  Newspaper  Publishers  Associa¬ 
tion  are:  Bart  Smith,  Whitefish  Pilot, 
first  vice  preident;  Jo  Gmazel-B art- 
ley,  Ravalli  Republic,  second  vice 
president;  and  Dale  Oberly,  Big 
Timber  Pioneer,  third  vice  president. 

*  *  * 

Robert  A.  Juran,  formerly  a  news 
editor  with  the  Los  Angeles  Times 
and  a  managing  editor  of  weeklies  in 
several  states,  is  now  managing  editor 
of  the  McLean  Providence  Journal 
and  the  Arlington  Courier,  both 
weeklies  published  in  McLean,  Va. 

*  * 

Paul  M.  Cohen,  display  advertis¬ 
ing  manager  of  the  Fort  Lauderdale 
News  and  Sun-Sentinel  since  1986, 
has  moved  to  the  new  position  of 
director  of  marketing  for  Morris  Com¬ 
munications  Corp.,  in  Augusta,  Ga. 

Cohen  was  general  advertising 
manager  of  the  Fort  Lauderdale  dai¬ 
lies  in  1980-86  and  research  manager 
the  previous  two  years. 

*  *  * 

Seven  editors  and  graphic  artists  at 
the  Detroit  Free  Press  have  been  pro¬ 
moted,  as  follows: 

Randy  Miller  becomes  deputy 
managing  editor  in  charge  of  the  Sun¬ 
day  and  Monday  papers  and  con¬ 
tinues  to  supervise  the  graphics 
departments. 

Kathy  Warebelow  will  become 
assistant  managing  editor/nights, 
responsible  for  the  newsroom. 

Joe  Distelheim,  assistant  to  the 
executive  editor,  will  be  responsible 
for  suburban  coverage. 

Alex  Cruden  becomes  executive 
news  editor,  in  charge  of  both  the 
news  and  copy  desks. 

Alice  George  becomes  assistant 
to  the  managing  editors  and  is  respon¬ 
sible  for  deadlines,  space  and  color, 
working  with  production  and  adver¬ 
tising  departments.  She  will  also 
recruit,  hire  and  train  editorial 
employees  and  assist  reader  service. 

Joe  Goecke  will  have  overall 
responsibility  for  the  news  design  and 
graphics  departments. 

A.H.  Hartley  was  named  graphics 
director  and  is  in  charge  of  the  art 
department. 
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Scott  Spreier  has  joined  the  Dal¬ 
las  Times  Herald  as  assistant  editor/ 
metro,  and  Philip  Schoch  has  been 
promoted  to  associate  managing  edi¬ 
tor. 

Spreier,  formerly  special  projects 
editor  at  the  Kansas  City  Star,  wilt  be 
responsible  for  the  state,  city  and  sub¬ 
urban  news  reports.  He  previously 
was  managing  editor  of  the  North 
Jersey  Herald  &  News,  Passaic,  and 
has  held  various  editing  posts  with  the 
Miami  Herald. 

Schoch,  with  the  Times  Herald 
since  December  1988,  will  be  respon¬ 
sible  for  planning,  research,  recruit¬ 
ment  and  training  and  development. 

Earlier,  Schoch  was  editor  of  the 
Elizabeth  (S  .3 .)  Daily  Journal  and  the 
San  Angelo  (Texas)  Standard-Times 
and  publisher  of  The  Mesquite  News, 
a  suburban  Dallas  newspaper. 

*  *  * 

Teresa  Klink  recently  was  named 
food  editor  of  the  Asbury  Park  (N.J.) 
Press. 

Formerly  a  Press  copy  editor,  she 
also  will  write  “Cutting  Edge,”  a  new 
column  featuring  “domestic  hints  for 
the  undomestic,”  running  each  week 
on  the  Wednesday  “Food”  pages 
cover. 

Prior  to  joining  the  Press  nearly  two 
years  ago,  Klink  was  an  associate  edi¬ 
tor  for  United  Features  Syndicate. 

*  *  * 

Terry  C.  Morris  has  joined 
Copley  Newspapers,  Wheaton  /Elgin 
Division,  as  circulation  sales  man¬ 
ager.  His  primary  responsibilities 
include  telemarketing  and  outside 
sales  for  the  Elgin  (Ill.)  Daily  Courier- 
News,  and  the  Carol  Stream  (Ill.) 
Daily  Journal. 

Morris  formerly  was  in  circulation 
management  with  the  Emporia  Ga¬ 
zette  and  the  Junction  City  (Kan.) 
Daily  Union. 


Larry  R.  Dodge,  advertising 
director  of  the  Saginaw  (Mich.)  News 
since  1985,  has  been  appointed  adver¬ 
tising  director  of  the  Harrisburg  (Pa.) 
Patriot-News. 

Dodge,  who  holds  a  master’s 
degree  from  Michigan  State  Univer¬ 
sity  in  communications  and  advertis¬ 
ing  management,  has  been  with  the 
Booth  Newspapers  in  Michigan  since 
graduating  from  college  in  1974. 

He  will  direct  the  retail,  classified, 
national  and  research  and  promotion 
departments  at  the  Newhouse  paper. 
*  *  * 

Darlene  Hasselbacher  is  newly 
promoted  to  corporate  director, 
human  resources  for  Lee  Enterprise, 
Davenport,  Iowa.  She  has  held  a  vari¬ 
ety  of  management  positions,  most 
recently  as  human  resources  manager 
for  Lee.  Prior  to  joining  the  com¬ 
pany,  she  was  human  resources  man¬ 
ager  for  the  Quad-City  Times,  Daven¬ 
port,  a  Lee  newspaper. 

*  *  * 

Patricia  Ryan,  formerly  wire 
editor  of  the  Worcester  (Mass.)  Tele¬ 
gram,  has  joined  the  New  York  Times 
News  Service  as  a  copy  editor  and 
desk  supervisor. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


Roy  McQueen,  publisher  of  the 
Snyder  Daily  News,  was  elected 
president  of  the  Texas  Press  Associa¬ 
tion  during  the  group’s  annual  meet¬ 
ing  in  Arlington  on  June  22-24. 

He  succeeds  Fred  Lowe,  publisher 
of  the  Lampasas  Dispatch  Record, 
who  became  chairman  of  the  board. 

«  *  * 

Ann  Baldelli,  city  editor  of  The 
Day,  New  London,  Conn.,  is  the 
newly  named  assistant  managing  edi¬ 
tor/nights,  responsible  for  coordinat¬ 
ing  all  newsroom  operations. 

A  New  London  native,  she  began 
her  career  at  The  Day  as  a  newsroom 
clerk  in  1978  and  was  a  reporter  cov¬ 
ering  area  towns  and  then  night  city 
editor  before  assuming  the  post  of  city 
editor  in  1987. 

*  *  * 

Jim  Wilson,  marketing  director  of 
the  Bryan-College  Station  (Texas) 
Eagle,  has  moved  to  the  Idaho  Falls 
Post-Register  as  director  of  market¬ 
ing. 

Wilson,  who  has  directed  market¬ 
ing  and  advertising  at  several  Texas 
newspapers,  also  had  worked  for  the 
San  Antonio  Express-News  and  the 
Dallas  Morning  News. 

Laura  Hampton  has  been  pro¬ 
moted  to  advertising  director  at  the 
Eagle,  moving  up  from  assistant 
director. 

*  *  * 

Stephen  Johnson,  formerly  circu¬ 
lation  director  for  the  San  Bernardino 
5u/i,  joined  the  Los  Angeles  Times  as 
assistant  director  of  circulation,  mar¬ 
keting.  He  fills  the  position  vacated 
by  Jack  Klunder,  who  was  pro¬ 
moted  to  director  of  circulation  last 
December. 
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OBITUARIES 


Orville  Bentley  Campbell,  69, 
former  president  and  publisher  of  The 
Chapel  Hill  Newspaper,  died  June  6 
of  heart  failure. 

Campbell  and  investors  bought  The 
Chapel  Hill  Weekly  from  founder 
Louis  Graves  in  1954  and  Campbell 
became  president  and  general  man¬ 
ger.  The  paper  was  converted  to  a 
daily.  The  Chapel  Hill  Newspaper,  in 
1972.  Campbell  sold  the  paper  to 
Ottaway  Newspaers  Inc.  on  Jan.  1, 
1988  and  continued  to  write  a  Sunday 
column  and  served  as  a  consultant. 

*  *  * 

Joseph  J.  Conley,  73,  a  news 
photographer  for  47  years  wiili  the 
Philadelphia  Inquirer,  died  June  6  at 
his  home  in  Havertown,  Pa. 

He  was  one  of  the  first  news  pho¬ 
tographers  in  Philadelphia  to  switch 
from  the  old  120-format  cameras  to 
the  35mm.  Even  when  most  of  his 
career  was  behind  him,  Conley  pro¬ 
gressed  from  a  novice  with  color  film 
to  one  of  the  paper’s  best  color-film 
photographers. 

He  started  as  a  clerk  in  the  art 
department  and  became  a  photogra¬ 
phy  apprentice  and  then  joined  the 
Navy  in  May  1944  and  was  trained  as 
an  aerial  photographer.  He  returned 
to  the  Inquirer  as  a  photographer  and 
covered  everything  from  baseball  to 
house  fires,  to  the  courts,  political 
conventions  and  presidential  visits. 

He  became  the  photo  production 
chief  in  1977,  and  held  the  post  until 
retiring  in  1982. 

*  *  m 

Robert  W.  Delaney,  71 ,  a  Florida 
Today,  Melbourne,  political  colum¬ 
nist  whose  career  spanned  44  years, 
died  of  cancer  on  June  9. 

He  became  a  columnist  for  the 
newspaper  in  1982  after  working  for 
Time  Inc.,  the  Orlando  Sentinel,  the 
Miami  News  and  several  radio  and 
television  stations. 

*  «  * 

Ernest  A.  Doepke  Jr.,  93,  retired 
associate  publisher  and  vice  president 
of  The  Patriot-News  Co.,  Harrisburg, 
Pa.,  died  June  14  in  Leader  Nursing 
and  Rehabilitation  Center,  Carlisle. 

He  joined  the  company  as  a  sales¬ 
man  in  1913  and  worked  his  way  up  to 
become  associate  publisher  and  vice 
president  in  1960.  He  retired  at  the 
end  of  1966.  He  had  been  a  guest 
lecturer  at  Pennsylvania  State  Uni¬ 
versity’s  School  of  Journalism. 

Doepke  served  in  two  world  wars, 
first  against  the  Germans  in  France  in 
1917  and  drove  a  Model  T  ambulance 
for  the  Army,  assigned  to  the  French 
Army.  He  earned  two  Croix  de 


Guerre  medals.  In  World  War  II,  he 
served  in  the  Army  Air  Corps  in  Mid¬ 
dletown  and  in  San  Bernardino, 
Calif. ,  and  left  the  service  as  a  lieuten¬ 
ant  colonel. 

*  *  * 

Ralph  B.  Eckley,  88,  longtime 
reporter  and  columnist  for  the  Mon¬ 
mouth  (Ill.)  Review-Atlas,  was  killed 
June  1 1  in  a  traffic  accident  near  Mon- 
moutd.  He  started  his  career  at  the 
newspaper  in  1913. 

*  Ik 

James  A.  Linen  4th,  51,  an  execu¬ 
tive  vice  president  of  Media  General 
Inc.,  died  in  a  London  hospital  July  2 
from  injuries  suffered  in  a  traffic  acci¬ 
dent  June  28. 

Linen,  vacationing  in  London  for 
the  Wimbledon  tennis  matches,  was 
struck  by  a  van  in  a  pedestrian  cross¬ 
walk  while  he  was  jogging. 

He  joined  Media  General, 
publisher  of  the  Richmond  Times- 
Dispatch  and  the  Richmond  News 
Leader,  in  October  1977  as  a  vice 
president  and  was  promoted  to  senior 
vice  president  in  1981,  and  named 
executive  vice  president  in  charge  of 
broadcast  operations  in  1985. 

*  *  * 

Michael  Alex.ander  Padev,  74,  a 
retired  Washington-based  correspon¬ 
dent,  died  June  12  at  the  Hospice  of 
Northern  Virginia  of  Parkinson’s  dis¬ 
ease. 

He  was  a  graduate  of  the  American 
College  of  Sofia,  Bulgaria,  and  before 
World  War  II  reported  from  the  Bal¬ 
kans  for  the  Times  of  London  and  the 
Manchester  Guardian.  During  the 
war,  he  was  with  the  British  Army 
headquarters  staff  in  Cairo. 

Padev  wrote  articles  from  Europe 
to  the  New  York  Times  and  Readers’ 
Digest  after  the  war  and  worked  for 
the  British  Broadcasting  Corpora¬ 
tion’s  European  service  and  was  a 
script  writer  with  the  Voice  of  Amer¬ 
ica. 

After  moving  to  the  United  States, 
he  worked  for  Phoenix  Newspapers 
Inc.  and  the  Indianapolis  Star  and 
then  moved  to  Washington. 

He  had  lectured  before  U.S.  Army 
groups  on  communist  infiltration  and 
propaganda  techniques  and  among 
his  books  were  ‘Three  Faces  of  Rus¬ 
sia”  and  “Escape  from  the  Balkans.” 

*  Ik 

T.  Scott  Rafferty,  65,  a  copy 
editor  for  the  Chicago  Daily  News 
and  the  Chicago  Sun-Times  for  more 
than  25  years,  died  June  23  of  a  heart 
attack. 

He  began  his  career  as  a  teen-ager  at 
a  small  Texas  newspaper  and  then 
worked  in  Dallas,  Sacramento  and 


Lincoln,  Neb.,  before  joining  the 
Daily  News  in  the  early  ’60s. 

When  the  News  folded  in  1978,  he 
dabbled  in  real  estate  and  then  went 
back  to  the  newspaper  business,  join¬ 
ing  the  Sun-Times  as  a  copy  editor, 
the  post  he  held  at  his  death. 

*  «  * 

Joe  Sargis,  62,  a  United  Press 
International  sportswriter,  died  June 
21  at  his  home  of  cancer. 

He  began  with  United  Press  as  a 
copy  boy  in  195 1  and  went  on  to  cover 
sports  events  from  the  wire  service 
headquarters  in  New  York.  He  went 
to  San  Francisco  in  1%3  and  later  was 
West  Coast  sports  editor  for  United 
Press  International.  He  moved  to  the 
news  desk  in  1983  and  worked  as  a 
reporter  and  editor. 

*  *  * 

John  Savage,  83,  a  reporter  and 
photographer  for  more  than  40  years, 
died  of  a  heart  attack  on  June  19. 

He  started  his  journalism  career  at 
the  Omaha  World-Herald  as  a  cub 
reporter  and  moved  to  the  Omaha 
Bee-News,  staying  until  it  went  out  of 
business  in  1937  and  then  returned  to 
the  World-Herald.  Savage  retired  in 
1970  and  later  was  a  state  senator  for 
eight  years. 

*  *  * 

Fred  Shappert,  87,  publisher  of 
the  Belvidere  (Ill.)  Daily  Republican, 
died  June  19  at  his  home  in  Belvidere. 

The  Daily  Republican  was  founded 
in  1984  by  his  father-in-law,  Frank  T. 
Moran.  When  Mcran  died  in  1949, 
Shappert  became  operating  head  of 
the  newspaper,  sharing  ownership 
with  other  family  members. 

Shappert,  founder  and  chairman  of 
his  own  engineering  company,  had 
built  more  than  1 ,000  bridges  and 
dams  during  his  career. 

*  *  * 

Philomene  Ezack  Shull,  75,  one 
of  Detroit’s  most  colorful  newspaper¬ 
women,  died  May  31  at  Bon  Secours 
Hospital,  Grosse  Pointe. 

She  joined  the  Detroit  Times  in 
1935  as  a  copy  reader  and  makeup 
person,  but  moved  in  six  months  to 
the  society  department.  She  became 
fashion  editor  in  1942  writing  under 
the  byline  of  Joan  Dean. 

In  1947,  she  was  named  beauty  edi¬ 
tor  with  the  one-name  byline  Phi¬ 
lomene  and  later  used  other  combina¬ 
tions  of  her  name  such  as  Phil  Ezack. 
She  left  the  Times  when  it  folded  in 
1960  and  then  wrote  a  “Smart  and 
Sassy”  fashion  column  for  the  New 
York  World  Telegram  and  Sun  until 
she  retired  to  marry  Omar  J.  Shull  in 
the  ’60s. 
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California  weekiy  loses  newsrack  case 


A  supermarket  does  not  have  to 
allow  a  newsrack  on  its  premises,  a 
California  appeals  court  ruled 
recently,  reversing  a  lower  court  deci¬ 
sion. 

The  Desert  Weekly  had  obtained  a 
Superior  Court  preliminary  injunc¬ 
tion  ordering  Vons,  a  giant  super¬ 
market  chain,  to  allow  the  paper  to  be 
sold  at  its  Rancho  Mirage  store. 

Vons  appealed,  charging  the 
injunction  was  a  violation  of  its  Fifth 
and  14th  Amendment  rights  under  the 
Constitution. 

The  three  justices  of  the  4th  Appel¬ 
late  District  Court  agreed  unani¬ 
mously,  rejecting  the  newspaper’s 
argument  that  Vons  has  dedicated 
space  for  public  use  of  its  privately 
owned  store,  thus  creating  a  “quasi¬ 
public  forum.” 

According  to  the  Desert  Weekly, 
Vons,  by  providing  the  space, 
encourages  the  public  to  use  it  for 
commercial  purposes  and  for  the 


exercise  of  free  speech  under  the  First 
Amendment.  The  newspaper  cited 
the  U.S.  Supreme  Court  decision. 
City  of  Lakewod  v.  Plain  Dealer,  in 
which  the  newspaper  successfully 
challenged,  on  First  Amendment 
grounds,  the  constitutionality  of  a 
local  ordinance  which  authorized  the 
mayor  to  grant  or  deny  newsracks  on 
public  property. 

Vons,  however,  asserted  that  its 
store  is  not  the  equivalent  of  a  munici¬ 
pality  and  does  not  have  to  provide  a 
public  forum,  even  though  it  allows 
other  newspapers  to  be  sold  on  its 
properties. 

In  1980,  the  free  Desert  Weekly 
was  one  of  them,  having  its  rack 
inside  the  Rancho  Mirage  Vons  store. 

By  March  1988,  about  18  news- 
racks  were  lined  up  in  front  of  the 
store. 

At  that  time,  Vons’  management 
decided  to  cut  down  on  the  racks  it 
said  were  in  front  of  its  stores 


throughout  Southern  California,  say¬ 
ing  they  were  unsightly. 

It  decided  to  limit  newsracks  to 
three  or  four  per  site  and  allowed 
individual  store  managers  to  select 
the  newspapers  to  be  sold. 

At  Rancho  Mirage,  the  newspapers 
picked  were  the  Riverside  Press- 
Enterprise,  Los  Angeles  Times,  Los 
Angeles  Herald  Examiner  and  Desert 
Sun,  all  dailies. 

Heeding  the  plea  of  the  Desert 
Weekly  that  such  an  arbitrary  selec¬ 
tion  was  discriminatory,  Superior 
Court  Judge  John  P.  Carroll  had  ruled 
that  if  Vons  set  a  limit  on  newsracks, 
it  must  use  a  “blind  draw  or  other 
non-discriminatory  process”  to 
determine  the  approved  racks. 

Subsequently  the  appellate  court 
decided  that  Vons,  even  if  it  permits 
other  newsracks  on  its  property,  is 
under  no  obligation  to  accommodate 
the  Desert  Weekly. 

—  M.L.  Stein 


Guild  files  OSHA  complaint  over  terminais 


By  M.L.  Stein 

The  Newspaper  Guild  has  filed  a 
complaint  with  California  Safety  and 
Health  Administration  (CAL- 
OSHA),  contending  that  a  large  num¬ 
ber  of  the  Fresno  Bee's  editorial  staff¬ 
ers  suffer  from  recurring  pains  in  their 
wrists,  arms  or  shoulders  from  work¬ 
ing  at  computer  terminals. 

Julie  Porter,  the  Bee’s  personnel 
administrator,  told  E&P  the  paper  is 
aware  of  the  problem  and  is  taking 
steps  to  correct  it.  She  said  CAL- 
OSHA  representatives  have  made 
two  visits  to  the  plant  and  the  agency 
is  expected  to  report  its  findings  by 
mid-July. 

Larkie  Gildersleeve,  administra¬ 
tive  officer  for  the  Guild’s  Northern 
California  unit,  said  in  an  interview 
that  one-fourth  to  one-third  of  the 
McClatchy-owned  Bee’s  editorial 
employees  have  reported  physical 
problems  from  working  at  VDTs. 

The  Guild  complaint  states  that 
because  of  the  type  of  terminal  used  in 
the  Bee’s  newsroom,  staffers  are 
experiencing  pain  in  their  forearms 
and  shoulders  or  weakened  wrist 
nerves,  a  condition  called  carpal  tun¬ 
nel  syndrome.  Collectively,  the 
problems  are  termed  repetitive  strain 
injury. 

Gildersleeve  said  similar  com¬ 
plaints  have  come  from  other  Guild 
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newspapers  in  the  area  but  not  nearly 
at  the  rate  of  Fresno  Bee  employees. 

“We  are  aware  we  have  numerous 
cases  of  repetitive  strain  injury,” 
Porter  stated.  “We  are  encouraging 
employees  to  advise  us  of  them  so  we 
can  arrange  for  their  medical  treat¬ 
ment  under  worker’s  compensation.” 

Porter  added  that  the  newspaper 
also  has  hired  Dr.  Mark  Sanders,  an 
ergonomics  professor  from  California 


Gildersleeve  said  only  about  five 
adjustable  desks  have  been  provided 
for  130  people  using  VDTs,  that  head¬ 
sets  have  been  issued  to  only  some 
employees,  and  that  there  are  not 
enough  terminal  glare  shields  to  go 
around. 

Bee  personnel  director  George 
Randol  was  quoted  in  a  publication  of 
the  California  Newspaper  Publishers 


“It  would  be  inappropriate  to  issue  135  wrist  rests  if 
everyone  doesn’t  need  them,  and  everyone  would 
resist  if  we  required  them  to  have  anti-glare  shields, 
because  some  don’t  want  them,’’  Randol  added.  “We 
are  willing  to  provide  them  if  they  want  one.’’ 


State  University,  Northridge,  who 
has  implemented  several  improve¬ 
ments. 

Also,  she  said,  a  task  force  of  Bee 
employees  and  managers  visited  the 
Los  Angeles  Times  to  study  its 
methods  of  improving  work  condi¬ 
tions. 

Other  changes  at  the  Bee  included 
providing  wrist  rests,  new  ergonom¬ 
ically  correct  chairs,  headsets,  read¬ 
justing  work  stations  and  offering 
VDT  classes  for  old  and  new  workers 
in  all  departments,  according  to  Por- 


Association  as  saying,  “We  believe 
we  are  doing  everything  necessary  to 
deal  with  the  problem.  I  don’t  know 
why  the  Guild  filed  this  complaint 
[now].” 

Randol  said  he  had  talked  to 
experts  who  told  him  that  wrist  rests 
are  not  for  everyone. 

“It  would  be  inappropriate  to  issue 
135  wrist  rests  if  everyone  doesn’t 
need  them,  and  everyone  would  resist 
if  we  required  them  to  have  anti-glare 
.shields,  because  some  don’t  want 
them,”  Randol  added. 


NEWS/TECH 


The  pros  and  cons  of  PC  systems 

Smaller  newspapers  are  converting  to  personal  computer  systems 
In  large  numbers,  but  many  of  the  bigger  papers  are  hitting  some  snags 


By  George  Garneau  ble  machines.  PCs  consume  more  software  designed  for  a  wide  array  of 

_  ,  ^  ,  .  electricity  and  generate  more  heat  —  extra  functions  they  perform,  includ- 

.  computers  have  won  the  details  that  required  reworking  elec-  ing  data  base  management  and 

battle  for  newsrooms,  but  big  news-  trical  and  air  conditioning  systems  on  spreadsheet  programs, 

papers  are  that  PCs  in  large  fourth-floor  newsroom  of  the  Tri-  “The  hardest  thing  is  not  support- 

number  are  hard  to  harness.  bune  Tower.  Nevertheless,  overall  ingthehardwareandthecentralfunc- 

The  newspaper  industry  has  begun  costs,  which  he  did  not  disclose,  were  tion,”  he  said,  “but  all  other  func- 

what  is  accepted  to  be  a  complete  expected  to  end  up  within  $1  million  tions.” 

conversion  to  PC-based  editing  sys-  Qf  projections.  An  advantage  of  PC  systems,  Dix 

terns,  beginning  with  smaller  papers.  Commercially  available  software  said,  is  that  “We  will  probably  never 
but  a  pand  of  people  responsible  for  packages  for  PCs  can  get  rather  have  to  replace  the  entire  system 

adapting  PCs  to  publish  the  nation  s  pricey.  New  York  Times  technology  again  We  will  probably  replace  parts.” 

biggest  newspapers  offered  little  “ 

praise  and  much  caution  on  PC -based  "■  .  .  .  .  i  ■■■■■■■■■■ 

"^“Th^'expectation  -  the  hoopla  -  “They’re  not  Simple  —  not  when  you  have  to  tie 
was  that  PCs  would  be  simple  and  them  together.  The  bigger  the  network,  the  worse  it 
cheap  and  would  solve  all  our  prob-  ggjg  when  you  cross  departmental  boundaries, 

Tribune  of  the  Twin  Cities  newsroom  you  have  to  do  In  Order  to  typeset  full  pages,  PC 

technology  editor  who  led  a  panel  on  Can  Stand  for  perpetual  ChaOS.’’ 

PCs  at  the  American  Newspaper 
Publishers  Association  technical  con- 

ference  in  New  Orleans.  editor  Judith  Wilner  warned  —  espe-  The  Tribune’s  Compaqs  incorpo- 

“Wrong  on  all  counts,”  Adomeit  dally  when  S200-a-copy  programs  are  rate  Intel  80386  microprocessors  and 

said.  “They’re  not  simple  —  not  multiplied  by  1 ,000  PCs  planned  at  the  moreprocessingpowerthaniscur- 

when  you  have  to  tie  them  together.  Times.  She  advised  caution  in  looking  rently  needed.  Tribune  hopes  they 

The  bigger  the  network,  the  worse  it  at  “bargain  basement”  systems.  will  accommodate  two  or  three  soft- 

gets,  and,  when  you  cross  departmen-  xhe  Times  has  announced  a  $22-  ware  upgrades  before  being  replaced 
tal  boundaries,  as  you  have  to  do  in  million  agreement  with  Atex  Inc.  to  in  five  or  10  years.  Installation  is 

order  to  typeset  full  pages,  PC  can  develop  a  PC-based  prepress  system  scheduled  to  start  in  September, 

stand  for  perpetual  chaos.”  using  IBM’s  advanced  PS/2computer  Sharon  Bibb,  USA  Today  assistant 

PCs’  potential  to  save  costs  and  to  and  AIX  operating  system  {E&P,  systems  editor,  urged  caution  about 

solve  other  problems  are  also  proving  Aug.  6,  1988,  P.  30).  forcing  journalists  to  learn  computer 

elusive,  Adomeit  said.  Virtually  Wilner  said  users  who  at  first  skills.  If  newspeople  overemphasize 
every  editorial  system  vendor  is  rejected  experimental  PCs,  soon  computers,  she  reasoned,  journalism 
developing  systems  with  standard  embraced  them.  New  uses  for  PCs  will  suffer. 

PCs  as  terminals  to  replace  the  pro-  turn  up  constantly,  she  said.  She  said  She  recited  two  E&P  help-wanted 

prietary  terminals  of  the  first  several  Apple' Computer  Inc.  Macintosh  ads.  Both  wanted  specific  computer 

generations  of  newspaper  front-end  computers  have  expanded  beyond  art  system  skills,  but  only  one  was  for  a 

systems.  departments.  computer  technician.  The  other 

While  PC-based  systems  operate  Wilner’ s  advice  on  PC  systems:  If  sought  a  news  staffer, 
successfully  at  smaller  papers,  only  your  mother  says  she  loves  you,  “We  must  protect  newspaper  peo- 

recently  have  they  penetrated  large  check  it  out.  pie  from  becoming  news  mechanics,” 

papers,  several  of  which  have  con-  Building  a  PC  system,  the  Tri-  Bibb  said,  calling  for  easy-to-use  sys- 

tracted  for  multimillion-dollar  sys-  bune’s  Dix  said  after  the  conference,  terns  that  do  not  require  specialists  to 

terns.  is  “no  harder  and  no  easier  than  a  operate  them. 

In  one  way,  Chicago  Tribune  sys-  convention!  system.”  He  said  more  Jules  Tewlow,  director  of  special 
terns  editor  Paul  Dix  said,  a  PC-based  decisions  are  involved,  and  PC  sys-  projects  for  Lee  Enterprises  Inc., 

system  is  just  like  a  conventional  sys-  terns  operate  differently.  said,  “We  are  going  to  pay  as  fast  as 

tern:  “It  always  costs  more  than  you  Wilner,  who  studied  electrical  engi-  we  blindly  can,  not  to  save  bodies,  but 
thought.”  neering  before  becoming  Times  tech-  to  give  us  flexibility  ...  to  create 

The  Tribune,  Dix  said,  underesti-  nology  editor,  called  issues  of  support  new  products  every  day,”  he  said, 

mated  by  one-third  installation  costs  for  PC  systems  “tremendous.”  “Until  systems  become  more  user- 

ofits400-workstationCTextInc.  sys-  Dix  agreed,  saying  PCs  mean  added  friendly,  maybe  they’ll  be  less  than 

tern,  based  on  Compaq  IBM-compati-  problems  in  supporting  specialized  ideal.” 
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USA  Today’s  latest  report:  one  new  baby,  no  miscarriages 


By  Jim  Rosenberg 

USA  Today  senior  editor  Wanda 
Lloyd,  prefaced  a  recent  ANPA/TEC 
89  presentation  on  co-workers’  mis¬ 
carriages  by  noting  that  her  topic  was 
of  primary  concern  to  women  but  her 
audience  was  primarily  men  at  a 
workshop  entitled  “Environmental 
Issues  and  Regulations  Affecting 
Newspapers.” 

For  about  two  years,  the  paper’s 
news  staff  in  one  of  the  two  buildings 
that  Gannett  leases  just  outside 
Washington,  D.C.,  has  experienced 
what  seems  to  be  an  unusually  high 
incidence  of  miscarriages  (E&P,  May 
6).  Lloyd  outlined  the  situation  and 
Gannett’s  response. 

She  noted  the  staff  includes  those 
who  delayed  marriage  and  having 
families  until  careers  were  estab¬ 
lished. 

“Consequently,  several  of  the 
USA  Today  women  who  are  now 
building  families  are  well  into  their 
30s  and  a  few  are  about  40,”  she  said. 

Clarifying  remarks  made  on  the 
panel,  Lloyd  later  told  E&P  that  32 
was  the  “average  age  of  women  who 
had  miscarriages,”  and  that  the  aver¬ 
age  closely  corresponded  with  the 
individuals’  actual  ages.  Of  the  450 
newsroom  staffers,  most  are  in  their 
mid-30s,  she  said. 

Lloyd  began  looking  into  the  matter 
late  last  August  after  a  newsroom 
manager  informed  her  of  two  miscar¬ 
riages  the  week  before  and  “at  least 
six”  within  the  preceding  18  months. 
The  staff’s  consulting  physician  “was 
not  alarmed  at  the  number”  in  view  of 
the  newsroom’s  total  number  of 
women  of  childbearing  age,  she  said, 
but,  without  more  information,  the 
doctor  told  her  there  could  be  no  cer¬ 
tainty  a  problem  did  not  exist. 

When  further  miscarriages  were 
reported,  another  senior  editor, 
Karen  Jurgensen,  was  given  the  job  of 
asking  “very  specific,  very  personal 
details  of  the  circumstances”  of  the 
women  reporting  miscarriages.  Only 
one  felt  unable  to  cooperate  in  the 
inquiry,  according  to  Lloyd. 

By  the  time  reported  miscarriages 
totaled  15  last  January,  there  had  also 
been  11  births. 

A  manager-employee  task  force 
formed  to  guide  a  study  of  the  situa¬ 
tion  included,  among  others, 
publisher  Cathleen  Black,  a  medical 
reporter,  and  a  clinical  counselor 
from  the  Employee  Assistance  Pro¬ 
gram.  Open  meetings  were  held  for  all 
employees. 


ANPA  tested  48  VDTs  of  various 
makers  and  age  at  USA  Today,  con¬ 
cluding  that  radiation  levels  were 
below  federal  standards.  Women 
were  encouraged  to  share  information 
from  the  company’s  Material  Safety 
Data  Sheets  with  their  doctors. 

Two  independent  labs  were  hired, 
and  tested  not  only  air  and  water  but 
materials  involved  in  several  months 
of  “extensive  physical  renovation”  in 
the  newsroom.  A  third  lab  was 
retained  by  the  landlord. 

Tests  showed  high  levels  of  lead  in 
water  from  some  fountains.  On-site 
blood  lead-level  tests  were  offered  to 
employees,  and  women  then  known  to 
be  pregnant  or  to  have  recently  been 
pregnant  were  personally  contacted. 
No  mothers  tested  positive  for  high 
concentrations  of  lead  in  their  blood. 

In  any  event,  bottled  water  is  sup¬ 
plied;  fountains  and  coffee  machines 
no  longer  have  water;  and  the  land¬ 
lord  is  adding  a  treatment  system  to 
the  plumbing  to  prevent  future  lead 
contamination. 

The  paper  called  in  the  National 
Institute  of  Occupational  Safety  and 
Health,  which  was  said  to  have 
reacted  quickly.  After  consulting  with 
the  task  force,  NIOSH  sampled  the 
air  and  began  a  Health  Hazard  Evalu¬ 
ation  of  all  women  working  at  USA 
Today.  All  women  identified  as  hav¬ 
ing  had  miscarriages  were  privately 
interviewed. 


The  investigation  continues, 
requiring  that  NIOSH  contact  “all 
women  who  worked  at  the  paper  dur¬ 
ing  the  period  in  question  but  have  left 
the  company.”  Actual  evaluation  of 
the  data  awaits  completion,  which  is 
expected  in  September. 

The  aim  of  the  evaluation  is  to 
determine  if  a  statistical  cluster  exists 
that  would  merit  further  study.  If  a 
cluster  is  shown,  it  may  be  one  of  very 
few  statistically  predictable  but  unex¬ 
plainable  occurrences  or  it  may  have 
a  particular  cause. 

Lloyd  said  that  “of  more  than 
seven  million  VDT  workers,  on  the 
basis  of  chance  alone,  we  could 
expect  approximately  750  clusters  to 
occur.” 

Requests  from  women  for  alterna¬ 
tive  work  assignments  during  preg¬ 
nancy  (at  home  or  in  the  neighboring 
Gannett  headquarters  building)  have 
been  “treated  on  a  case-by-case 
basis,”  said  Lloyd.  “So  far,  the 
requests  have  been  reasonable,”  she 
added. 

Since  the  reporting  of  miscarriages, 
Lloyd  said  matters  of  smoking,  stress 
and  ergonomics  are  being  addressed 
and  a  company  wide  smoking  policy  is 
under  consideration. 

In  her  mid-June  presentation, 
Lloyd  reported  five  births  in  1989  and 
10  pregnant  newsroom  staffers.  Her 
own  secretary  was  in  the  eighth 
(Continued  on  page  45) 
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TECHNICAL  BRIEFS 


Hotter  introduces 
new  press  features 

Motter  Printing  Press  Co. 
announced  that  all  its  new  flexo 
presslines  will  feature  corrosion  resis¬ 
tant,  one-piece  polymer  ink  fountains 
as  standard  equipment. 

This  latest  introduction  completed 
six  months’  testing  in  daily  opera¬ 
tion  at  the  Long  Beach  (Calif.)  Press- 
Telegram. 

Also  introduced  is  Motter’s  SA- 
2050  50"-diameter  three-arm  reel  and 
a  newly  designed,  80386-based  Elec¬ 
tronic  Press  Console  with  fiber-optic 
communication. 

Motter’s  RTP  was  adapted  from  its 
commercial  design.  The  air-driven 
RTPs  feature  locking  chucks.  In  the 
event  of  loss  of  air  pressure,  the  five 
chucks  remain  in  the  open  position. 
The  device  slips  three  inches  into 
paper  roll  cores. 

All  reel  and  press  drive  electronics 
are  in  the  side  panel  of  the  RTP.  Fiber 
optics  are  used  in  some  circuits  to 
eliminate  electrical  noise  caused  by 
generators  or  motors. 

First-quarter 
profits 
for  Scitex 

Scitex  Corp.  Ltd.  announced  first- 
quarter  1989  net  profits  of  $5.9  mil¬ 
lion,  or  350  per  share,  compared  with 
$2.55  million  net  profit,  or  230  per 
share,  for  the  same  quarter  last  year, 
which  included  a  $  1.5-million  gain  on 
sale  of  an  asset.  Revenues  of  $57.75 
million  were  up  19%  over  those  of  a 
year  earlier. 

Earnings  calculations  reflect  the 
4.8  million  new  shares  issued  to  Rob- 
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ert  Maxwell’s  Mirror  Group  pic. 
Quarterly  sales  were  reported  up  by 
16%  over  the  previous  year’s  first 
quarter.  Operating  income  rose  66% 
over  the  same  period. 

Goss  moves 
headquarters 

Rockwell  International  has 
announced  the  relocation  of  its 
Graphic  Systems  Division. 

Effective  July  3,  it  began  opera¬ 
tions  from  new  headquarters  at  700 
Oakmont  Lane,  Westmont,  Ill.  60559- 
5546.  The  new  telephone  number, 
(312)  850-5600,  will  switch  to  area 
code,  708  as  of  Nov.  11. 

Hoechst  Celanese 

announces 

appointments 

Hoechst  Celanese  Corp. 
announced  several  recent  appoint¬ 
ments  at  its  Enco  Printing  Products 
Div. 

David  K.  Bartram  was  named  a 
product  manager  for  Plate  Systems. 
Prior  to  joining  Enco  he  was  market¬ 
ing  manger  for  Prisco  chemistry  and 
supplies  at  Printers’  Service.  Dwight 
Collier,  who  has  sold  Enco  products 
since  1983,  was  appointed  Southern 
regional  technical  manager  for  plates. 

Robert  Simmons  3rd  became  a 
regional  technical  manager  for  Enco 
color  systems.  He  had  previously 
served  as  a  senior  technical  director 
for  an  Atlanta-based  publishing  com¬ 
pany.  The  new  Western  regional  tech¬ 
nic^  manger  for  color  proofing  is 
Gary  Phillips,  formerly  a  technical 
sales  representative  for  an  interna¬ 
tional  manufacturer  of  graphic  arts 
film  and  chemistry. 

Two  papers 
select  Vu/Text 
SAVE  system 

Knight-Ridder’s  Vu/Text  Informa¬ 
tion  Services  Inc.  announced  that  its 
SAVE  system  was  chosen  for  in- 
house  electronic  libraries  at  the  Day- 
ton  (Ohio)  Daily  News  and  the  Mod¬ 
esto  (Calif.)  Bee. 

SAVE  includes  hardware  and  full- 
text  retrieval  software,  running  under 
either  Unix  System  V  or  DEC  VMS, 
and  is  configurable  for  each  newspa¬ 
per’s  specific  needs.  Like  Vu/Text’s 


service  bureau  libraries,  SAVE  can 
be  accessed  from  PCs  and  most  news¬ 
paper  editorial  front  ends. 

In  a  related  development.  Dialog 
Information  Services  Inc.,  also  a 
Knight-Ridder  company,  announced 
it  would  begin  adding  Vu/Text  news¬ 
papers  to  its  service.  Vu/Text  cur¬ 
rently  offers  more  than  40  U.S.  dailies 
on  line. 

Dialog  will  add  the  full  texts  of  the 
Los  Angeles  Times  and  Philadelphia 
Inquirer  this  summer,  joining  the  Chi¬ 
cago  Tribune  and  Washington  Post. 
The  San  Jose  Mercury-News,  Detroit 
Free  Press  and  Miami  Herald,  all 
Knight-Ridder  papers,  are  also 
expected  to  be  added  soon. 

Dialog’s  PAPERS  OneSearch  cate¬ 
gory  will  allow  full-text  searches  of  all 
newspapers  at  the  same  time.  Dialog 
also  says  its  subscribers  can  now 
obtain  the  password  to  access  the 
complete  Vu/Text  newspaper  collec¬ 
tion  with  no  sign-up  fee. 

New  DataTimes 
library  clients 

Times  Publishing  Co.,  Erie,  Pa., 
and  Lancaster  (Pa.)  Newspapers  Inc. 
have  ordered  FLASH  electronic 
libraries  from  DataTimes  Corp.  The 
systems  feature  enhanced  BASIS 
software,  licensed  through  Informa¬ 
tion  Dimensions  Inc.,  operating  on 
Digital  Equipment  Corp.  VAX  com¬ 
puters. 

The  Erie  Times  and  Lancaster  New 
Era  will  also  be  available  on  Data¬ 
Times’  worldwide  online  information 
network  in  September. 

Pitman  Co.  to 
distribute 
Crosfield  in  U.S. 

Crosfield  Electronics  Inc.  and  The 
Pitman  Co.  announced  that  Pitman 
will  become  a  distributor  of  Crosfield 
systems  in  the  U.S. 

Pitman,  a  large  graphic  arts  pro¬ 
ducts  distributor  with  13  locations 
around  the  country,  has  had  a  “limited 
relationship”  with  Crosfield  for  the 
last  year. 

Under  the  agreement.  Pitman  will 
distribute  Crosfield  color  graphics 
equipment,  including  the  Magnascan 
line  of  digital  color  scanners  and  Stu¬ 
dio  electronic  page  composition  sys¬ 
tems  and  peripherals. 
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DS  America  names 
regional 

general  manager 

Edward  Kennedy  was  named  gen¬ 
eral  manager  of  the  Southeastern  Div. 
of  DS  America,  with  responsibility 
for  sales  and  technical  services  in  the 
region’s  11  states. 

Formerly  a  pagination  system  spe¬ 
cialist  with  the  company,  Kennedy 
had  earlier  been  a  regional  sales  man¬ 
ager  for  Iris  Graphics  and  national 
sales  manager  for  Alphatype. 

Hell,  Aldus 
enter  co-op 
agreement 

Hell  Graphic  Systems  Inc.  and 
Aldus  Corp.  have  entered  into  a 
cooperative  agreement  to  integrate 
desktop  publishing  and  Hell  color 
prepress  systems  using  the  Open  Pre¬ 
press  Interface  specification  and 
Aldus  PageMaker  Color  Extensions 
for  the  Apple  Macintosh. 

A  joint  marketing  arrangement  will 
be  part  of  the  undertaking. 

Brite  Systems 
adds  clients 

Brite  Voice  Systems  has  added  the 
Journal  Star,  Peoria,  Ill,  The  Panta- 
graph,  Bloomington,  Ill.,  Worcester 
(Mass.)  Telegram  &  Gazette  and  The 
Morning  Call,  Allentown,  Pa.,  to  its 
Cityline  audiotex  network. 

The  round-the-clock,  advertiser- 
sponsored  system  provides  free  pub¬ 
lic  information  and  entertainment  to 
those  with  touch-tone  telephones. 
Content  ranges  from  stock  quotes  to 
interactive  trivia  games.  The  system 
is  used  to  promote  paper’s  news  fea¬ 
tures,  build  local  identity,  offer 
access  to  the  latest  sports,  entertain¬ 
ment  and  financial  information,  and 
perform  polls  and  surveys. 

Neasl-Weber 
licenses  Admarc 
In  Europe 

Neasi-Weber  International 
announced  the  first  European 
Admarc  licensing. 

The  advertising  management  and 
accounts  receivable  system  will  be 
used  by  Sijthoff  Pers,  one  of  the 


Netherlands’  largest  publishers,  with 
four  daily  newspapers  circulating 
210,000  copies  and  71  weekly 
freesheets  with  combined  circulation 
of  more  than  two  million. 

The  newspaper  business  informa¬ 
tion  systems  vendor  also  announced 
it  had  signed  an  agreement  with  the 
Toronto  Star  to  acquire  its  circulation 
system. 

The  acquisition  gives  Neasi-Weber 
“a  complete  circulation  product”  for 
newspapers,  according  to  its  presi¬ 
dent,  Jim  Weber.  The  Star  system’s 
capabilities  in  manifest,  truck  routing 
and  single-copy  sales  were  said  to 
complement  Neasi-Weber’s  Discus, 
which  addresses  home  delivery,  TMC 
and  ABC  reporting. 

The  system  will  be  enhanced  and 
integrated  within  a  year  with  the  CIS 
portion  acquired  from  the  Houston 
Chronicle  earlier  this  year. 

McCown  named 
USPI  manager 

Gene  McCown  was  named  Los 
Angeles  branch  manager  for  United 
States  Printing  Ink  Corp. 

Announcing  the  appointment, 
USPI  president  Ronald  C.  Baker 
cited  McCown’s  combined  produc¬ 
tion  knowledge  and  sales  manage¬ 
ment  capabilities. 

Formerly  Pacific  Southwest  sales 
manager,  McCown  is  now  responsi¬ 
ble  for  all  branch  activities  in  South¬ 
ern  California,  southern  Nevada  and 
Arizona. 

Webcraft  Installs 
SeeColor  system 

SeeColor  Corp.  announced  in¬ 
stallation  of  a  SeeColor  CS2(X)0  for 
production  of  color  separations  at 
WebCraft  Printing  Co.,  which  since 
January  has  used  SeeColor’s  scanner 
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to  service  its  regular  customers, 
local  publishers  and  Seattle-area 
advertisers. 

The  CS2(XK)  consists  of  a  Nikon 
LS3500  CCD  input  unit,  SeeColor 
color  computer,  SekColor  I/O  compu¬ 
ter  and  SeeColor  Imagesetter,  all 
based  on  standard  microcomputer 
equipment. 

Originally  for  supplementing 
separations  from  a  local  color  house, 
the  equipment  has  eliminated  outside 
separation  costs  and  expanded  busi¬ 
ness  by  providing  in-house  separation 
service. 


Genazzio  joins 
Bestinfo  Inc. 

Bestinfo  Inc.,  supplier  of  PC-based 
prepress  publishing  systems,  named 
Thomas  Genazzio  national  sales 
manager. 

He  will  oversee  the  direct  sales 
force  and  domestic  dealerships  from 
the  company’s  Media,  Pa.,  headquar¬ 
ters. 

Prior  to  joining  Bestinfo,  Genazzio 
was  imaging  products  alternate  distri¬ 
bution  director,  strategic  planning 
director  and  marketing/product  man¬ 
agement  director  at  Varityper, 


We’re  making 
headlines 
in  the 

flexo-printing 

industry. 

The  results  are  in! 

Not  only  do  they  improve  overall 
print  quality,  our  Anilox  rolls 
require  less  maintenance. 
Make  your  newspaper  printing 
more  cost-effective. 

Call  1-800-53-FLEXO. 


PAMARCO 


INCORPORATED 
World's  largest  producer  ofAr)ilox  Rolls 


Plant  Locations:  Roselle,  NJ  .Orange,  CA 
Batavia,  IL  •  Atlanta,  GA  •  Dallas,  TX 
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Advehising  Data 


Data  on  the  following  newspapers  are  pro 
vided  by  MEDIA  RECORDS. 

To  maintain  uniformity  and  standardizec 
records  for  their  subscribing  newspapers 
Media  Records  utilizes  a  system  of  classifica¬ 
tion  whereby  all  display  advertising  naturally 
falls  into  one  of  four  major  classifications, 
“Retail,”  “General,”  “Automotive,”  or  “Finan¬ 
cial”. 

Media  Records  defines  “National”  advertis¬ 
ing  as  a  combination  of  the  “General”  and 
“Automotive”  classifications.  For  those  news¬ 
papers  subscribing  to  Media  Records  service 
levels  that  do  not  include  “Retail”  or  “Finan¬ 
cial”  classifications,  data  shown  is  for 
“National”  (“General”  and  “Automotive”.)  , 

Data  is  shown  in  MRCS/SAU  inches 
(MRCS)  Media  Records  conversion  systerr 
is  a  methodology  based  upon  the  printed 
page  area  of  each  product  of  the  newspaper. 
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1,059 

21,186 


Cail-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional 

Preprint  Notionol . 

Finonciol . 

Clossified . 

AllINTOWN,  PA. 

77,669  1,988 

17,796  24,417 

8,464  84 

221 

4,482 

58,155 

78,209 

23,104 

8,492 

486 

2,801 

56,406 

Total 

166,787 

26,489 

169,498 

Coll-S 

ROP  Local..... . 

30,363 

40,215 

Preprint  Locol . 

23,399 

37,099 

21,812 

ROP  Notional 

8,832 

8,307 

Preprint  Notionol . 

9,059 

10,119 

Finonciol.... 

2,168 

2,807 

Clossified . 

20,317 

24,485 

Totol . 

94,138 

37,099 

107,745 

GRAND  TOTAL.  .. 

260,925 

63,588 

277,243 

YEAR  TO  DATE... 

..  1,206,121 

291,223 

1,222,262 

ANNAPOLISp  MO. 

C(q>ital-e 

ROP  Local . 

37,623 

35,566 

Preprint  Locol . 

37,223 

19,574 

ROP  Notional . 

9,090 

14,754 

Preprint  Notional . 

243 

Finonciol... 

3,602 

2,131 

Clossified.. 

56,407 

47,935 

Total . 

143,945 

120,203 

Copitol-S 

ROP  Local . 

11,245 

15,227 

Preprint  local . 

28,963 

53,027 

ROP  Notional . 

5,574 

6,768 

Preprint  Notional . 

43 

Finonciol . 

952 

1,291 

Clossified 

11,113 

12,068 

Total 

57,847 

88,424 

GRAND  TOTAL... 

201,792 

208,627 

YEAR  TO  DATE.. 

866,649 

881,381 

ASIURY  PARK,  NJ. 


ROP  Local . 

78,012 

8,735 

75,137 

11,450 

Preprint  Local . 

15,036 

15,482 

17,861 

11.754 

ROP  Notional 

12,558 

461 

12,189 

1,195 

Preprint  Notional . 

Financial... 

7,140 

59 

1,228 

5,538 

1,112 

Clossified.. 

83,299 

113 

89,983 

52 

Total . 

196,045 

26,078 

200,708 

25,563 

*lndicates  newspapers  reporting  figures  in 
lines. 
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Pi»s-S 

ROP, Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Finonciol 
Cknsified 
Total... 


41,252 

52,172 

7,997 

9,043 

6,455 

33,683 


562 

33,866 

50 


57,626 

74,492 

12,366 

10,951 

7,148 

49,684 


150,602  34,478  212,267 


GRAND  TOTAL .  346,647 

YEAR  TO  DATE .  1,608,908 


60,556  412,975 

223,591  1,676,829 


Con$titutlon-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Finonciol 
Classified 
Total . 

JoumaU 
ROP  Local 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Financial 
Clossified 
Total . 

Journal  &  Constitution-S 

ROP  Local . 

Prepript  Locol . 

ROP  Notional 

Preprint  Notional . 

Financial 
Clossified 
Total . 


72,251  22,514 

44,034 
11,906  1,851 

4,900  710 

65,334  26,662 

154,391  95,771 


82,045 

14,588 


4,176 

72,757 


4^*  'd  j 

“'■'J®  ROP  Local  ., . 

PrtfH’int-  Locol . 

ROP  Notional . 

Preprint  Notional . 

— —  Finoncioi . 

27,070  Classified . 

. 

271,435  •  _ 

Record-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Finonciol 
Classified 
Totol .... 

GRAND  TOTAL... 
YEAR  TO  DATE  .. 


BIROIN  COUNTY,  NJ. 


70,551 

2,653 

13.812 

4,999 

50,666 

142,681 


39,896 

22,281 

9,961 

9,743 

5,344 

37,186 

124,411 


11,014 

55,056 


21,790 

46,542 

2,877 

513 

853 

17,949 


56,061 
35,468 
12,426 
1 '1,648 
6,565 
60,322 
182,490 


9,150 

14,985 


12,640 

60,983 


173,566  90,524 


75,271 

12,498 


4,992 

69,293 


22,9^  84,486 

50,346 

1,987  15,166 


723 

28,497 


4,358 

77,260 


Glofae-m 
ROP  Local 

ot  7«c  . 

c  ROP  Notional 

Preprint  Nottonol... 
Financial 
Classified 
853 

17,951  . 


162,054  104,510  181,270 


37,390 

15,667 

10,809 

1,416 

41,229 


10,300 

55,869 


2,605 

56,930 


Globe-S 
ROP  Local 

Preprint  Local . 

8  527  Notional . 

88^464  Notional.. 

'27s  Finonciol 
15  252  Classified 
210  Total . 


106,511  68,138  132,686  112,728 


Journal  &  Constitution-sot 

ROP  Local .  22,172  1,448  23,401 

ROP  Notional  2,212  273  1,903 

Financial  207  225 

Classified  21,909  2,751  25,587 

Totol .  46,500  4,472  51,116 


HeraW-m 

ROP  Local . 

Preprint  Local .. 
ROP  National ... 

FInoncial . 

Classified 


GRAND  TOTAL .  469,456  272,891  538,638 

YEAR  TO  DATE .  2,258,167  1,157,280  2,383,475 


BALTIMORI,  MD. 


293,459  Totol 
1,113,372 


ROP  Local . 

70,958 

3,901 

64,142 

5,018 

Preprint  Local . 

5,949 

30,349 

3,144 

18,744 

ROP  Notional . 

18,719 

1,620 

24,244 

2,192 

Preprint  Notional . 

76 

Finonciol 

4,461 

94 

4,292 

92 

Classified 

39,044 

2,553 

36,553 

1,45^ 

Total . 

139,131 

38,517 

132,375 

27,577 

Sun-e 

ROP  Local . 

66,383 

3,903 

5^,273 

4,886 

Preprint  Locol . 

5,949 

30,349 

3,144 

18,744 

ROP  Notional . 

14,164 

1,621 

14,405 

2,176 

Preprint  Notionol . 

76 

Finonciol . 

4,403 

95 

4,386 

92 

Herold-S 
ROP  Local 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Finonciol 
Classified 
Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Courier  Post-e 

pop  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 
Financial 
Classified 
Total . 


Clossified 

Total 

Sun-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 
Finonciol 
Classified 
Total . 


29^408 

2,467 

26357 

1,396 

•- Courier  Post-S 

120,307 

38,435 

106,565 

27,370 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

40,236 

15,728 

53,903 

16,787 

Preprint  Notional . 

38,546 

26,452 

47,546 

25,910 

17,856 

3.994 

19,017 

4,865 

12,617 

3,070 

2,165 

42,675 

1,200 

2,876 

3,402 

53,592 

1,108 

2,338 

GRAND  TOTAL . 

151,947 

50,250 

190,077 

54,078 

267,092 

87,414 

334,194 

101,031 

1,317,119 

359,439 

1,504,160 

354,599 

BOSTON, 

MASS. 

61,539 

930 

58,712 

941 

10,264 

10,847 

17,180 

17,024 

27 

360 

616 

5,884 

272 

5,819 

64,703 

70,670 

149,306 

11,826 

152,225 

12,431 

31,750 

7,432 

46,212 

7,445 

19,;;88 

31,549 

27,516 

41,462 

18,444 

2,781 

22,663 

5,247 

12,054 

1,dl8 

13,564 

6,284 

2,7J7 

1,436 

3,545 

1,045 

71,166 

490 

113,357 

279 

155,921 

44,906 

226,857 

61,762 

305,227 

56,732 

379,082 

74,193 

1,513,315 

240,025 

1,670,253 

261,428 

28,267 

25,935 

961 

8,495 

16,970 

2,378 

2,017 

71,941 

50,081 

111,081 

95,964 

4,589 

776 

5,937 

3,137 

2,481 

31,549 

3,261 

37,428 

6,383 

249 

7,856 

266 

1,001 

8,670 

2,882 

297 

31 

704 

14,076 

18,107 

28,827 

41,275 

35,865 

43,713 

139,908 

41,275 

131,829 

43,713 

622,997 

188,313 

573,896 

173,840 

CAMDENp  NJ. 

39,204 

7,272 

37,412 

6,799 

25,707 

11,706 

29,333 

10,903 

7,008 

915 

5,851 

317 

290 

4,535 

261 

.  3,793 

53,117 

1,195 

60,379 

944 

129,571 

21,349 

136,768 

19,253 

19,069 

19,747 

7,228 

40,234 

17,201 

29,325 

7,304 

8,222 

9,092 

13,041 

1,589 

1,663 

17,250 

23,044 

61,532 

40,234 

82,918 

29,325 

191,103 

61,583 

219,686 

48,578 

898,305 

236,549 

956,898 

179,640 

GRAND  TOTAL .  411,385  127,202  429,017  109,025 

YEAR  TO  DUE .  1,966,836  507,284  1,898,096  395,048 
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Wve  re-written 
the  book  on 
consumer  information. 


With  our  database,  the  MA*RP 
Consumer  Intelligence  System,  we 
provide  you  the  most  accurate  pic¬ 
ture  of  your  market  available,  with 
specific  information  on: 

•  retail  shopping  behavior 
patterns 

•  consumer  media  habits 

•  demographics/lifestyles 

•  the  interaction  of  all  data  from  a 
single  consumer’s  viewpoint 

What’s  more,  we’re  closing  the 
book  on  outdated  method  of 
consumer  research.  Our  “one  per¬ 
son,  one  questionnaire’’  approach 
to  gathering  information  is  unique 
in  an  era  of  merged  databases. 
Annually,  we  measure  sample  sizes 


18,000  in  each 
of  our  47  markets. 

We  target  o«r  information  io  your 
business.  And  we  provide  the 
most  in-depth  profile  of  your  cus¬ 
tomers  available  today. 

In  upcoming  issues,  you’ll 
be  seeing  more  about  Impact 
Resources  from  the  people  who 
know  us  best:  our  clients.  MA*RT 
users  include  top  professionals  in 
their  fields,  such  as: 


Harvey  Braun 

Chairman,  Retail  Services  Group 
Touche  Ross 

Dr.  Barton  A.  Weitz 
Director,  Center  Jor  Retailing 
Education  and  Research 
University  of  Florida 

Erma  Hassen 

Marketing  Research  Manager 
Los  Angelas  Herald  Examiner 
Diane  McCall 

Marketing  Manager 
KTVX  TV,  Salt  iJie  City 

David  Lebow 
National  Sales  Manc^er 
WJIB  Radio 

But  if  you’d  like  to  see  more  of 
us  now,  just  call: 

1-800-733-MART 


IMPACT 

RESOURCES 


(Continued  from  page  30) 
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ROPLocol . 
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ROP  Local . 
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ROP  Notionol . 
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ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Freprint  Notional...... 

Finonciol . 
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CIPKINNATI,  OHIO 
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Frepiint  Local . 
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Frtprint  Notional 
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6.323  7  ^  Fraprint  Local 
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141.173  12.672  147.644 


ROP  Notional . 
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39,603 

22,816 

5,555 

1,409 

23,384 
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1,652 
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21,574 

92,767 

I7M3 

79,677 

21,574 

32,984 

52,582 

7,461 

10,513 

2,557 

27,291 

4,281 

39,222 

59,953 

9,480 

12,352 

2,515 

35,792 

13,810 

291 

..  133,388 

4,281 

159,314 

14,101 

■  ^7,328 
..  1,741,621 

34,596 

154,475 

386,635 

1,726,047 

47,235 
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.  ’.W  135.454  .  . ^ 

.  -M1.F32  ~3^  .  50.921 

.  '«,31’  1,419.639  186^667  CRANO  TOTAL . 
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21,404  29.698  12.731 
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3.987 
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11,216  31.866 

11,525  1.298 

4.092  5.989 


1,298  13.182 

5,989  5.887 


7,^  miinwich,  conn 

3907  Hrn6-6 

88.960  .  22.635 
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Freprint  Notional . 
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13,182  1.084  Totol .  — — - 
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21,673  28,679  15,575 
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2,135  „  , 
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22,123 

10,589 

12,373 

1,469 
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Clossifwl  .  IM  1,746  545  ROPLocol .  29  550 

Total .  -  ’7-871  8,420  Freprint  Local .  4^ 

194,199  27,236  203,469  23  426  R®R  Notionol .  STq, 

Freprint  Notionol .  4I9 

*lj^icates  newspopers  reporting  figures  in 


Advemser-n,  "ONOIUIO,  H, 

y  ^”a' .  51,898 

fraprint  Local .  89,2 

ROP  Notional _  5  242 

Fiwid  3,816 

Classified  52,600 

122,548 

Stor  Bulletin-e 

.  50,983 

reprint  locol .  ..  a.a. 

ROP  Notional _  5*32] 

Finonciol  j',,. 

Classified .  42,512 

109,111 

Stor  8ulletin  &  Advertiser-S 
^  loco'  29,837 

Freprint  Local . 

ROF  Notional .  ^ 

Freprint  Notional .  5473 

Finonciol .  l',™ 

Cbssiftad  21,'^ 

Total..  84229 

grand  total .  ~318.438 

TEAR  TO  DATE .  1,522,196  i 


editor  &  PUBLISHER  for  July  15,  1989 


1989 


1989 


1989 


Chronicle-a/d 

ROPlocol . 

Prtprim  LkoI . 

ROP  Notional . 

Praprim  Notionol.. 
Financial 
CiossHM 
Toloi. 

Chronicle-S 

ROP  Loeol . 

Pnpfint  Locoi . 

ROP  Notional . 

Priprint  Notional... 

Financiol . 

Ckasifiod . 


FOIL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HOUSTON,  TIXAS 


94,490 

4,927 

14,011 

4,087 

128,495 

246,010 


34,628 

16,704 

11,722 

10,841 

3,236 

50^804 


13,269 

41,781 

1,129 

143 

529 

4,793 

61,644 


3,735 

28,527 


N«wsdoy-c 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

lONO  ISLAND,  N.Y. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


83,041 

12,809 

ROP  Local . 

44,228 

11,034 

41,289 

Pnprint  Locoi . 

1420 

12,524 

U50 

ROP  Notional . 

16,138 

230 

771 

Pnprint  Notional . 

2,553 

645 

rinonckil . . 

9,163 

112,579 

1,569 

Clossifiod . 

40,882 

67,843 

28,477 

10,791 

92 

5,660 

48,730 


47,330  57,623 

3,587  11,418 

16,149  14,396 


8,779 

40,563 


221,961  58,433  Totoi .  112,031  161,593  116,408  137,519 


8rNze-S 

ROP  Local _ 

ROP  Notional . . . 

Priprint  Notional _ _ 

Financiol . . . 

CknsiFwd . . . 

Totoi . 

47,723 


Total .  127,935 


48,007 

22,654 

12,643 

12.829 

4,332 

60,791 

161,256 


GRAND  TOTAL .  373,945  94,028  383,217 

YEAR  TO  DATE 1,752,905  367,736  1,721,923 


Post-m 

ROPlocol . 

Preprint  Local . 

ROP  Notionol . , 

Pnprint  Notional . 

Financiol 

Ckssifiid 

Total.... 

Post-S 

ROPlocol . 

Priprint  local . 

ROP  Notional . 

Pnprint  Notional . 

Financial 

ClouifM 

Totoi . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


77,422 

5,944 

9,321 

3,699 

75,181 

171,567 


25,273 

7,336 

6,546 

1,019 

1,886 

22,643 

64,703 

236,270 

1,097,959 


25,272 

128 

7,573 

32,973 


33,955 

1J06 

9,084 

52 

2,123 

46,520 


71,190 

6,311 

8,696 

223 

2,293 

62,453 

151,166 


30,157 

16,131 

9,344 

2,396 

2,838 

26,564 

87,430 


79,493  238,596 

168,106  1,066,327 


LAWRINCIVIILI,  OA. 


Plus  Telegrofn-m 


LONO  SUCH,  CALIP. 


2,286 

35,906 

100 

358 


97.083 

370,888 


25,355 

132 

4,981 

30,468 


46,747 

1,127 

12,026 


90,368 

287,827 


Niwsdoy-S 

ROPlocol . 

Pnprint  Local . 

ROP  Notional . 

Pnprint  Notionol 
Finoixiol 

Ckssifiid . 

Total.. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


N/A 

N/A 

4468 

4485 

9,093 

12497 

288 

447 

_ NM 

_ NM 

13,749 

17,129 

24453 

24466 

124406 

120,173 

17,922 

21,802 

8,944 

10,340 

522 

16,772 


21,256 

74,574 

1,230 

2,306 

422 

8,517 


'6,302  108,305 

GRAND  TOTAL .  188,333  269,898 


27,010  37,232 

29.584  94,861 

12,113  3,881 

11,565  3,849 

1,215  928 

21,707  11,259 

103,194  152,010 


MILWAUKII,  WIS. 


ROP  local . 

Pnprint  Local . 

ROP  Notional . 

Financial . 

Ckssifiid . 

43,024 

17,061 

5,422 

2,881 

46.398 

44,441 

5,352 

4,497 

2,340 

50,070 

3,416 

Total . 

114,786 

106,700 

3,416 

Niws-S 

ROP  local . 

9,597 

11,076 

Pnprint  Local . 

21,898 

45,237 

907 

ROP  Notionol . 

4,668 

4.399 

Pnprint  Notional . 

1,447 

83 

Financiol 

774 

873 

Ckssifiid 

8,930 

8,618 

Total 

47,314 

70,286 

907 

GRAND  TOTAL . 

162,100 

176,986 

4,323 

YEAR  TO  DATE . 

744,823 

327,989 

8,598 

ROP  Locoi . 

N/A 

N/A 

ROP  Notional 

8,161 

7,548 

107 

Pnprint  Notional . 

4,718 

79 

Finonciol. 

4,843 

1,953 

153 

Ckssifiid 

N/A 

N/A 

Total . 

13,004 

14,219 

339 

Pnss  &  Tiligiom-S 

ROP  Local . 

N/A 

N/A 

ROP  Notfonol . 

5,865 

5,745 

1,237 

Proprint  Notional . 

9,176 

14,739 

2,253 

Financial. 

175 

485 

52 

Clossifiid 

N/A 

N/A 

Total . 

15,216 

20,969 

3,542 

GRAND  TOTAL . 

28,220 

35,188 

3,881 

YEAR  TO  DATE . 

132,346 

150,165 

8,774 

*lndicates  newspapers  reporting  figures 

in 

YEAR  TO  DATE. 

.....  923,050 

1,144,050 

LOS  APMILIS,  CALIP. 

Hmld  Exatnimr-m 

ROPlocol . 

26,49t- 

Preprint  locoi . 

3,84/ 

9,970 

ROP  Not'onol . 

5,944 

Financial 

1,681 

Ckssifsd 

31,171 

Total... 

69,133 

9,970 

Hirod  Exominir-S 

ROP  Locoi . 

3,789 

Pnprint  Local . 

3,728 

ROP  Notional . 

4,662 

Pnprint  Notional . 

Financial . 

58 

CkssifM. . 

7,528 

Total . 

19,765 

GRAND  TOTAL... 

88,898 

9,970 

YEAR  TO  DATE.. 

....  453,031 

39,864 

News>m 

ROP  Locoi . 

60,130 

4,511 

Preprint  Locoi . 

29,988 

16,366 

ROP  Notional.. . 

13,235 

187 

Preprint  Notionol... _ 

987 

137 

Financiol . 

5,704 

9 

Ckssifsd . 

96J26 

16 

Totoi . 

....  206,370 

21,226 

News-S 

ROP  Local . 

14J19 

Preprint  Local . 

21,960 

9,732 

ROP  Notional . 

6,711 

Preprint  NotKMXil . 

9,650 

Financiol 

806 

Ckssifsd 

38,992 

Totoi... 

92,438 

9,732 

GRAND  TOTAL... 

....  298,808 

30,958 

YEAR  TO  DATE.. 

....  1,432,721 

133,107 

Times-m 

ROPlocol . 

...  143,012 

80,929 

Preprinr  Local . 

15,649 

92,772 

ROP  National . 

31,052 

12,293 

Preprint  Notionol . 

1,570 

Financiol 

13,575 

4,149 

Ckssifsd 

80,900 

94,440 

Total . 

...  284,188 

286,153 

Tinss-S 

ROPlocol . 

47,011 

22,223 

Pnprint  locoi . 

18,495 

31,482 

ROP  Notionol . 

23,873 

2,271 

Preprint  Notionol . 

10,507 

1,039 

FlnoncioJ 

2,076 

865 

Ckssifsd 

49,843 

58,764 

Total... 

151,805 

116,644 

GRAND  TOTAL . 

...  435,993 

402,797 

219,602  289,529 

923J17  1,145,844 


21,619 

3,050 

5,949 

612 

28,036 

59,266 


4,716 

2,452 

4,339 

2,418 

104 

7,581 

21,610 

80,876 

402,201 

63,067 

24,606 

10,316 

3,580 

75,440 

177,009 


16,505 

10,704 

6,376 

12,385 

750 

40,673 

87,393 


144,371 

25,579 

28,605 

8.861 

81,342 

288,758 


58,535 

26J70 

31,415 

13,269 

3,101 

61,426 

194,116 


9,127 

1,142 


52 

10,321 


21.278 

79.278 


79,068 

93,048 

9,651 

3,062 

3,007 

77,508 

265,344 


30,878 

40,539 

3,370 

2,644 

1,130 

54,300 

132,861 


ROP  Local . 

N/A 

N/A 

ROP  Notional . 

13,931 

12,782 

Financiol . 

.  .  N/A 

N/A 

Ckssifsd 

N/A 

N/A 

Totoi . 

13,931 

12,782 

Joumal-e 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

11,045 

10,934 

Financiol . 

N/A 

N/A 

Classified . 

N/A 

N/A 

Totoi . 

11,045 

10,934 

Jouma)-S 

ROP  locoi . 

N/A 

N/A 

ROP  Notional . 

9,728 

13,250 

Preprint  Notional . 

10,634 

12,085 

Financiol 

N/A 

Ckssifsd . 

N/A 

Total 

20,362 

25,335 

GRAND  TOTAL. 

45J38 

49,051 

YEAR  TO  DATE 

.  210,741 

215,971 

MINNUPOLIS,  MINN. 

Stor  Tribune-o/d 

ROP  Local . 

42,852 

19,425 

43,777 

Preprint  Local . 

16,602 

16,980 

1U15 

ROP  Notional . 

12,782 

9,398 

12,156 

Preprint  Notional 

Financial . 

3319 

520 

3,060 

Classified . 

36,383 

57 

Total . 

.  112,438 

46,380 

111,190 

Stor-Tribune-S 

ROP  Locoi . 

22,916 

28,441 

Pnprint  Local . 

47,728 

18,334 

71,924 

ROP  National . 

8,097 

8,481 

Preprint  Notiofxri . 

10397 

13,166 

Finonc  lol 

1,723 

2,053 

Clossified 

41,543 

58,380 

Total. 

132,604 

18,334 

182,445 

Stor  Tribune^sot 

ROPlocol _ _ 

10,993 

10,652 

ROP  Notional  . . 

1,767 

2,069 

Finonciol . 

52 

487 

Ckssifsd. _ _ 

13,330 

15,690 

Totoi . 

26,142 

28,898 

GRAND  TOTAL.. 

.  271,184 

64,714 

322,533 

YEAR  TO  DATE. 

-...  1399,430 

237,687 

1,391,772 

NIW  ItUNSWICK,  N  J, 

Home  News-e 

ROP  Locoi . 

39,788 

36,639 

Preprint  Local . 

9,959 

519 

971 

ROP  Notionol . 

6,269 

8,893 

Preprint  Notional _ 

84 

40 

Financiol . 

2,427 

183 

2,789 

17,992 

6,732 

4,399 

299 

349 

29,771 


1,872 

2,432 


4,304 


_ YEAR  TO  DATE ......  2,202,202  1,81 1J44  2,293,757  1,792,693 


Bmzi-c 
ROP  LocoL.. 


LOS  ANOILISTORRANCI,  CALIP. 


lines. 


Ckssifiid _ 

Totoi . 


N/A 

6,923 

3,881 

_ NM 

10,804 


N/A 

5,513 

1,724 

N/A 


Clossifiid . 

Totoi.. 

Home  Nems-S 

ROP  local . 

Pnprint  Local .... 

ROP  Nottonol . 

Financial 

CkssHiid. . 

Total . 


7,237 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


36,768 

86,100 


20,106  23,176 

39.824  14415  45.049  22403 

5,350  7436 

1,160  2,105 

14,110  _  23431  _ 

80,550  14415  101,497  22403 


170,903  15417  187497 

774,861  48,626  771443 


24,083 

66,304 
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33 


1989 


1988 


1989 


1988 


1989 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NIW  rOIK,  N.Y. 


ROPLocol . 

34,903 

68,856 

35,482 

60,787 

ROP  Notional . 

16,723 

15,267 

17,466 

17,858 

Financial. 

3,677 

3,340 

3,788 

3,809 

Classified 

14,394 

13,070 

16,345 

13,243 

Total . 

69,697 

100,533 

73,081 

95,697 

News-S 

ROPLocol 

14,691 

27,921 

19,691 

38,209 

Preprint  Local . 

3,149 

61,049 

1,998 

64,757 

ROP  Notionol 

12,382 

2,535 

14,546 

3,871 

Preprint  Notionol . 

8,505 

1,203 

10,773 

3,022 

Financial. 

33 

341 

486 

665 

Classified 

4.304 

3,387 

7,082 

5,424 

Total . 

43,064 

76,436 

54,576 

115.948 

GRAND  TOTAL . 

112,761 

196,969 

127.657 

211,645 

YEAR  TO  DATE . 

S44,624 

857,427 

588,814 

842,861 

Post-o/d 
ROP  Local 
ROP  Notionol  .. 
Finonckil. 


30,111 

16,499 

1,782 


31,775 

19,242 

1,427 


Total _ 

52,379 

58,079 

Post-S 

ROPLocol . 

4,267 

N/A 

Preprint  Locol . 

1,850 

N/A 

ROP  Notional . 

5.081 

N/A 

Finonciol. 

402 

N/A 

Clossified . 

834 

N/A 

Totol . 

12,434 

N/A 

GRAND  TOTAL . 

64,813 

58,079 

YEAR  TO  DATE . 

308,595 

273,249 

Timcs-m 

ROP  Locol . 

75,144 

12,581 

80,462 

ROP  Notionol . 

33,493 

5,281 

29,983 

Finonciol.. 

15,100 

7,881 

16,025 

Clossified. 

40,173 

2,032 

44,610 

Total.. 


Times-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Financiol . 

Classified 

Totol 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


163,910  27,775  171,080 


53,444 

38,049 

4,765 

59,143 

155,401 

319,311 

1,635,534 


46,271  70,785 

26,046 

9,907  49,141 

10,572 

2,679  6,721 

8,425  82,595 

103,900  209,242 

131,675  380,322 

647,345  1,758,900 


NtWARK,  NJ. 

Star  Ledger-m 

ROPLocol .  104,115  5,841 

ROP  Notional .  19,133  981 

Finonckil .  5,713  1,482 

Clossified .  82,653  _ 

Total .  211,614  8,304 

Star  Ledger-S 


103,453 

18,638 

5,534 

92,089 

219,714 


11,351 

4,195 

3,292 

2,851 

21,689 


70,611 

31,205 

11,217 

16,663 

4,807 

12,235 

146,788 

168,477. 

689,584 


6,473 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Tribune-S 

ROP  Local . 

8,088 

10,483 

Preprint  Local . 

1,459 

65,605 

1,409 

68.051 

ROP  Notional . 

5,516 

1,341 

5,335 

1,039 

Preprint  Notional . 

10,429 

18,825 

Finonciol . 

57 

52 

622 

52 

Classified . 

9,182 

13,932 

Total . 

34,731 

66,998 

50,606 

69,142 

GRAND  TOTAL... 

....  114,423 

158,551 

129,731 

158,230 

YEAR  TO  DATE.. 

....  557,927 

705,180 

610,088 

664,693 

ORAFWE  COUNTY,  CALIF. 

Register-o/d 

ROP  Locol . 

...  144,460 

28,067 

130,547 

24,743 

Preprint  Local . 

29,003 

34,981 

40,567 

31,736 

ROP  Notionol . 

17,999 

18,645 

Preprint  Notional . 

725 

1,142 

13,635 

717 

Financial 

8,802 

45 

4,446 

Clossified 

142,644 

136,686 

Total . 

343,633 

64,235 

344,526 

57,196 

Register-S 

ROP  Locol . 

34,044 

41,659 

Preprint  Local . 

34,453 

44,225 

ROP  Notionol . 

10,457 

11,739 

Preprint  Notional . 

9,991 

13,010 

Finonciol 

674 

1,811 

45,658 

57,X7 

Total . 

135,477 

169,451 

GRAND  TOTAL... 

...  479,110 

64,235 

513,977 

57,196 

YEAR  TO  DATE... 

....  2,351,596 

271,592 

2,315,991 

303,122 

PHILADELPHIA,  PA. 

Inquirer-m 

ROP  Local . 

70,937 

65,075 

Preprint  Locol . 

7,464 

2,767 

4,468 

1,801 

ROP  Notionol . 

11,016 

14,355 

Finonciol  . 

8,516 

8,291 

Classified . 

52,782 

55,877 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Press  Telegrom-S 

ROPLocol .  N/A 

ROP  Notional .  8,163 

Preprint  Notionol .  8,842 

Financial .  1,036 

Classified .  N/A 

Totol .  18,041 

GRAND  TOTAL .  38,878 

YEAR  TO  DATE .  193,258 


N/A 

9,132 

12,141 

1,100 

_ NM 

22,373 

47,306 

205,173 


Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Financial 

Classified 


SAN  HANCISCO,  CALIP. 


18,178 

63,165 

1,080 


9,166 

63,524 


1,403 


51,671 

13,008 


4,011 

58,656 


16,031 

46,277 

430 

638 

923 


Total.... 

138,696 

84.648 

127,346 

64,299 

Exominer-e 

ROP  Local . 

Preprint  Local . 

46,570 

18,212 

61,109 

47,764 

15,669 

46,281 

ROP  Notionol . 

13,428 

661 

11,955 

428 

Preprint  Notional . 

805 

638 

Financial . 

Clossified . 

8,704 

64.548 

756 

3,660 

58,472 

794 

Total . 

133,250 

81,543 

121,851 

63,810 

Examiner  &  Chronlcle-S 

ROP  Local . 

24,297 

4,317 

31,471 

Preprint  Locol . 

1,943 

44,662 

1,881 

41,744 

ROP  Notional . 

12,038 

316 

13,896 

Preprint  Notional . 

9,220 

12,597 

Financial . 

1,656 

2,027 

Classified 

28,634 

33,829 

Total... 

77,788 

49,295 

95,701 

41,744 

GRAND  TOTAL . 

349,734 

215,486 

344,898 

169,853 

YEAR  TO  DATE .  1,634,441  935,587.1,619,528  742,693 


News-e 

ROP  Locol . 

Preprint  Local .. 
ROP  Notional  ... 
Financiol 

Clossifiea . 

Total . 


43,883 

7,170 

5,752 

1,919 


2,767  148,066 


33,285 
4,3’ 2 
8,147 
2,145 
24,904 


1,801 


ROP  Locol . 

61,368 

88,114 

Preprint  Local . 

31,278 

43,230 

50,588 

45,664 

ROP  Notionol . 

14,666 

16,238 

Preprint  Notional . 

9,951 

617 

12,562 

2,784 

Finoncioi. 

5,624 

185 

7,268 

Clossified 

58,565 

89,664 

Totol . 

181,452 

44,032 

264,434 

48,448 

GRAND  TOTAL . 

...  393,066 

52.336 

484,148 

56.084 

YEAR  TO  DATE... 

...  1,947,418 

242,727 

2,132,192 

213,861 

OAKLAND, 

.  CALIF. 

Tribune-m 

ROP  Locol . 

26,642 

9,033 

29,253 

7,410 

Preprint  loco 

13,633 

79,966 

13,898 

79,041 

ROP  Notional . 

5,930 

545 

4,338 

788 

Preprint  Notionol . 

aio 

1,824 

Financiol. 

4,439 

1,199 

1,343 

25 

Clossified 

29.048 

30,293 

Totol . 

79,692 

91,553 

79,125 

89,088 

Inquirer-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol . 

Financial. 

Classified 
Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


83,470 

2,422 

72,793 

2,404 

34,168 

40,055 

18,206 

12,301 

21,130 

14,909 

12,933 

15,399 

10,422 

12,200 

2,713 

3,372 

47,306 

59,242 

125,748 

12,301 

151,398 

14,909 

360.733 

17,490 

372,257 

19,114 

Mercury  News-o/d 

ROP  Local . 

Preprint  Laol . 

ROP  Notionol . 

Finonciol 
2,404  Classified 
Total.... 

AAercury  News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Finonciol . 

Classified . 

Total . 

GRAND  TOTAL 
YEAR  TO  DATE 


SAN  JOSE,  CAIIF. 

91,383 

48,514 

15,500 

10,078 

127,966 


293,441 


95,607 

51,656 

17,468 

4,752 

122,343 

291,826 


38,863 

73,992 

11,968 

12,408 

1,002 

53,875 

192,108 

483,934 

2,178,822 


1,658,760  85,126  1,663,941  72,349 


PimSUROH,  PA. 


STAMFORD,  CONN. 


ROPLocol . 

N/A 

N/A 

ROP  Notional . 

7,336 

9,533 

Finonciol . 

3,686 

3,198 

Clossified . 

N/A 

N/A 

Total . 

11,022 

12,731 

ROP  Locol . 

36,123 

36,190 

41 

Preprint  Local . 

23,668 

18,482 

18,277 

17,454 

ROP  Notional . 

6,747 

6,344 

Preprint  Notionol . 

81 

2,264 

Finonciol 

3,820 

3,122 

Classified 

29,742 

41,340 

Total.... 

100,100 

18,482 

105,354 

19,759 

Press  Telegrom-e 


*lndicQtes  newspapers  reporting  figures  in 
lines. 


ROP  Local . 

N/A 

N/A 

ROP  Notional . 

6,297 

9,175 

Finonciol 

3,518 

3,027 

Clossified 

N/A 

N/A 

Totol . 

9,815 

12,202 

Advocote-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Financiol 

Classified 

Total.... 

GRAND  TOTAL... 

YEAR  TO  DATE.. 


8,861 

25,251 

5,887 

9,947 

976 

11,785 

62,707 

162,807 

739,549 


25,197 

120,919 


14,270 

21,228 

5,196 

11,009 

2,915 

19,134 

73,752 


17,353 


179,106  37,112 

772,032  172,096 
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Blode-c 

ROP  local . 

ROP  Notional . 

Preprint  Notionol.. 

Finonciol . 

Ckmified . 

Totol 

Blode-S 

ROP  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Financial . 

Closjified . 

Totol . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

TOLIDO,  OHIO 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


GRAND  TOTAL.... 

18,369 

27,117 

YEAR  TO  DATE... 

89,858 

113,047 

TKINTON,  NJ. 

Time$-m 

ROP  Local . 

N/A/ 

N/A 

ROP  Notionol . 

4,635 

7,293 

Finonciol 

N/A 

N/A 

Classified . 

N/A 

1  N/A 

Total. 

4,635 

7,293 

TimeS'S 

ROP  Lxol . 

N/A 

N/A 

ROP  Notional . 

5,102 

5,674 

Preprint  Notional . 

8,671 

10,143 

Finonciol . 

N/A 

N/A 

Clossified . 

N/A 

N/A 

Totol. 

13,773 

15,817 

GRAND  TOTAL... 

18,408 

23,110 

YEAR  TO  DATE... 

95,697 

105,264 

WALNUT  CRIIK,  CALIP. 

Times-m 

ROP  locol . 

45,800 

47,213 

Preprint  Locol . 

44,880 

54,176 

ROP  Notionol . 

6,319 

6,574 

Preprint  Notionol...., . 

987 

3,007 

Finonciol . 

6,314 

2,300 

Clossified 

45,437 

45,745 

Totol.. 

149,737 

159,015 

Times-S 

ROP  Local . 

12,691 

21,935 

Preprint  Local . 

51,627 

58,315 

ROP  Notional . 

4,776 

5,147 

Preprint  Notional.. 

Finonciol . 

Clossified . 

Total . 


GRAND  TOTAL .  248,193 

YEAR  TO  DATE .  1,192,548 


Post-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol.. 

Finonciol . 

Clossified . 

Totol . 


WASHINOTON,  D.C. 

...  166,273  10,273  144,482 

7,218  45,914  5,277 

22,566  3,553  19,746 

6,897 

12,751  1,394  10,959 

...  86,693  _ m  98,140 

...  295,501  68,459  278,604 


Post-S 

ROP  local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol., 

Finonciol . 

Classified . 

Totol . 


451  41,592 

4,742  39,575 

137  18,557 

12,689 


155,632  45,418  186,663 


GRAND  TOTAL .  451,133  113,877  465,267 

YEAR  TO  DATE 2,167,037  454,920  2,126,834 


*lndicates  newspapers  reporting  figures  in 
lines. 


WISTCMIST1R/ROCKUU4D,  N.T. 

Reporter-Oispotch-e 


ROP  Local . 

44,536 

821 

39,020 

Preprint  Local . 

11,967 

16,534 

10,345 

ROP  Notionol 

14,717 

64 

13,581 

Preprint  Notionol . 

Finonciol . 

8,149 

241 

10,109 

Clossified . 

33,695 

X,410 

Total . 

113,064 

17,660 

103/465 

Reporter-Dispotch-S 

ROP  local . 

19,155 

24,125 

Preprint  local . 

44,097 

18,996 

53/495 

ROP  Notional 

5,853 

6,075 

Preprint  Notional . 

9,716 

15,409 

Financial . 

2,113 

3347 

Classified . 

11,753 

18,540 

Total . 

92,687 

18,996 

121,491 

GRAND  TOTAL . 

.  205,751 

36,656 

224,956 

YEAR  TO  DATE . 

973,252 

130,983 

927,246 

Doily  News-S 

ROP  Local _ 

1,747  Preprint  locol. _ 

12J72  ^  Notional . 

48  Preprint  Notional.. 

88  Clossified . 

247  Total _ 


Doily  Sun-e 

ROP  local _ 

_  Preprint  local _ 

24,420  Notionol _ 

'  Preprint  Notionol.. 


9,323 

1367 

7,961 

957 

2377 

3,354 

2344 

2377 

775 

1,000 

8,830 

8,627 

13,624 

13337 

34,292 

5321 

33369 

3334 

105,151 

48,115 

131,087 

36,057 

446,599 

168,158 

488.280 

148343 

•lATRICI 

,  Nit. 

15,533 

1,866 

13,948 

2,507 

22,833 

10,449 

20382 

7,095 

1,173 

1,451 

129 

129 

4,360 

786 

4,846 

541 

44,028 

13,101 

40,756 

10,143 

188355 

55,344 

191,743 

54,070 

Times-Union-m 
ROP  Local .. 
Preprint  locol 
ROP  Notional 
Preprint  Notionol.. 

Clouified . 

Total . 


Times-Union-S 
ROP  Locol .. 

Preprint  local . 

ROP  Notionol . 

Preprint  Notional.. 
Clossified.... 

Totoi . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


Doily  Joumol-e 

ROP  local . 

Preprint  local 
ROP  Notional 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


ROP  Locol . 

ROP  Notional . 

Closslfisd. . 

38,285 

1,048 

22,691 

44,459 

1,905 

21,356 

GRAND  TOTAL . 

62,024 

67,722 

YEAR  TO  DATE . 

335,897 

325330 

■INNIPWTON,  VT. 

Bonner-m 

ROP  Local . 

10,856 

9,910 

Preprint  Locol 

1,913 

2,096 

ROP  Notional 

823 

466 

Preprint  Notionol . 

146 

72 

Clonifitd. . 

13,125 

12361 

GRAND  TOTAL . 

24,950 

22,709 

■IN<H4AMTOW,  N.V. 

Press  8i  Sun-Bulletin-m 

ROP  local .  32,375 

Preprint  Locol .  22,147  8,248 

ROP  Notional  3,042 

Preprint  Notional .  39 

Clossifwi .  .  22,326  _ 

Total .  79,890  8J87 


Press  &  Sun  Bulletin-S 
ROP  locol.  .. 

Preprint  Locol 
ROP  Notionol 

Preprint  Notionol . 

Classified . 

Totol . 


13,938 

34,800  11,136 

1,033 
8,118 

7,351  _ 

65,240  11,136 


ASHLAND,  OHIO, 


ROP  Locol . 

19,206 

17,848 

Preprint  Locol 

9,432 

8,589 

ROP  Notionol 

96 

398 

Preprint  Notionol . 

318 

13,590 

12,611 

GRAND  TOTAL . 

42,324 

40,082 

YEAR  TO  DATE . 

173,890 

169,332 

GRAND  TOTAL .  145,130  19,423  150,202 

YEAR  TO  DATE; 711,790  74,654  759,151 


AUOUSTA,  MAINI 


Post-HeroW-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . 

Clossified . 

Totol . 


■IRMIPIOHAM,  ALA. 


ROP  Local . 

27,397 

26,047 

Preprint  locol 

38,632 

3,065 

30,748 

ROP  Notional 

944 

898 

Preprint  Notional . 

79 

88 

23,068 

26,312 

GRAND  TOTAL . 

90,120 

3,065 

84,093 

YEAR  TO  DATE..,. 

...  412,789 

11,346 

436,390 

■ANOOR,  MAINI 

Doily  News-m 

ROP  Local . 

24,748 

9,453 

21,651 

Pteprint  Local 

21,291 

32,493 

22,762 

ROP  Notional 

2,509 

1,582 

Preprint  Notional . 

729 

Clossifisd . 

21,582 

948 

18,943 

Total . 

70,859 

42,894 

97,418 

Nem-e 

3,142  ROP  Locol .  46,783 

Preprint  Lwol .  11,013 

ROP  Notionol _  2,593 

Preprint  Notionol . 

-r—  Classified .  59,047 


17,021  44,537 

8,038 
4,407 
297 

_  57619 

17,021  114,898 


News-S 

ROP  Locol... . 

Preprint  Locol.. 
ROP  Notionol ... 


Preprint  Notionol.. 
Classified. . 


1,077  GRAND  TOTAL .  286652 

32,523  YEAR  TO  DATE..-.  U19,794 


17,021  339,966 

74,961  U70,042 
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1989 

1981 

FULL  RUN  PART  RUN 

FULL  RUN  F 

■LOOMONOTON,  IND. 

Herold  Times-mS 

ROP  Local . 

41,516 

40,093 

Preprint  Local . 

65,166 

72,831 

ROP  Notional . . 

1,213 

938 

Preprint  National . 

2,993 

3,780 

31.623 

34,551 

GRAND  TOTAL. 

142,511 

152,192 

YEAR  TO  DATE.. 

.  660,302 

633,404 

■LUFFTON, 

,  IND. 

New$>Banner-« 

ROP  locol . 

12,461 

13,281 

ROP  Notional 

144 

92 

2,979 

2,703 

GRAND  TOTAL. 

15.584 

16,076 

YEAR  TO  DATE. 

73,542 

76,330 

BUFFALO, 

N.Y. 

News.a/d 

ROP  Local . 

41,918 

37,330 

Preprint  Local . 

3,318 

7,724 

2,689 

ROP  Notional . 

10,209 

10,683 

Preprint  Notionol . 

43,311 

43,680 

Totol . 

98,756 

7,724 

94,382 

News-S 

ROP  Local . 

23,946 

25,919 

Preprint  locol 

4,075 

6,565 

4,455 

ROP  National 

3,546 

4,254 

Preprint  National . 

2,767 

332 

Classified. 

11,936 

14,855 

Totoi . 

43,503 

9,332 

49,815 

GRAND  TOTAL. 

.  142,259 

17,056 

144,197 

YEAR  TO  DATE: 

.  641,397 

76,233 

647,675 

CARLSBAD, 

,  N.M. 

Current-Arpus-e 

ROP  local . 

14,118 

15,722 

Preprint  Local . 

50 

54 

ROP  National . 

711 

696 

3,694 

3,834 

GRAND  TOTAL. 

18,573 

20,306 

1989 

198 

FULL  RUN 

PART  RUN 

FULL  RUN 

Tribune-S 

ROP  Local . 

43,017 

45,409 

34,998 

Preprint  Local . 

26,545 

56,495 

19,910 

ROP  Notional . 

16,141 

1,958 

15,248 

Preprint  Notional . 

19,238 

3,375 

17,663 

Classified 

84,627 

25,165 

82,535 

Total . 

189,568 

132,402 

170,354 

GRAND  TOTAL . 

331,190 

493,066 

310,466 

YEAR  TO  DATE:  N/A 

COLUSA, 

CALIP. 

Sun-Herald-e 

ROP  locol . 

6,999 

5,021 

Preprint  locol . 

99,000 

51,200 

ROP  Notional . 

466 

312 

Classified 

2,368 

2,241 

GRAND  TOTAL . 

10,506 

8,607 

YEAR  TO  DATE . 

76,562 

75,674 

1989 

198 

FULL  RUN  PART  RUN  FULL  RUN  1 

tDMONTON,  ALTA. 

Joumol-mS* 

ROP  locol . 

...  977,082 

1,062,780 

Preprint  Local . 

...  1,341,088 

1,143,027 

ROP  Notional . 

356,029 

343,395 

Preprint  National . 

58,527 

21,972 

Classified 

844,788 

902,469 

GRAND  TOTAL.... 

3,597,514 

3,473,643 

YEAR  TO  DATE... 

...  15,349,946 

15,900,322 

Note:  Figures  given  in  moduiar  agate  lines 

IDMONTON,  ALTA 

Son-mS* 

ROP  Local . 

39,558 

41,965 

Preprint  Locol . 

9,736 

16,003 

ROP  Notionol . 

9,309 

8,532 

Preprint  National . 

884 

Clouified 

31,665 

32.268 

GRAND  TOTAL.... 

91,152 

98,768 

YEAR  TO  DATE... 

...  506,919 

,  506,512 

Log  Cobin-Democrot-e 


Note:  Figures  given  in  modulor  ogote  lines 

II  DORADO,  ARK. 


ROP  Local . 

19,194 

21,596 

Preprint  Local . 

21,442 

16,058 

ROP  Notional . 

189 

166 

ClossifM . 

8,978 

10,195 

GRAND  TOTAL . 

49,803 

48,015 

YEAR  TO  DATE . 

213,371 

225,074 

ROP  Local 

22,439 

24,644 

Preprint  Locol . 

38,055 

29,928 

ROP  Notional . 

584 

694 

Classified 

13,077 

18,513 

GRAND  TOTAL . 

74,155 

73,779 

YEAR  TO  DATE . 

269,513 

267,536 

FARMINGTON,  N.M. 


CHAMMION,  ILL. 


ROP  Local . 

43,320 

429 

49,576 

Preprint  Local . 

130,161 

117,132 

ROP  Notional . 

2,183 

3,178 

Preprint  National . . 

15,996 

18,576 

ClouifM 

37,122 

37,631 

GRAND  TOTAL . 

228,782 

429 

226,093 

YEAR  TO  DATE . 

981,817 

976 

918,844 

CHABLOni, 

,  N.C. 

Observer-mS 

ROP  Locol . 

76,252 

107,528 

91,999 

87,696 

Preprint  Locol . 

5,594 

68,265 

3,649 

74,792 

ROP  Notionol . 

8,910 

1,152 

12,536 

677 

Preprint  Notional . 

7,602 

8,828 

423 

Classified 

117,795 

51,458 

142,158 

31,993 

GRAND  TOTAL . 

216,153 

228,403 

259,170 

195,581 

YEAR  TO  DATE..... 

.  1,050,689 

997,534 

1,139,102 

781,429 

CHICAGO, 

ILL. 

Doily  Herold-m 

ROP  Local . 

50,649 

46,379 

66,335 

21,642 

Preprint  Locol . 

1,212 

77,761 

7,195 

61,847 

ROP  Notionol . 

529 

485 

1,006 

328 

Chnsified 

51,737 

55,365 

GRAND  TOTAL . 

104,127 

124,625 

129,901 

83,817 

YEAR  TO  DATE.... 

490,374 

532,156 

581,095 

350,014 

Triburtfrd/d 

ROP  Local . 

63,556 

107,730 

64,845 

87,436 

Preprint  Local . 

8,530 

40,475 

6,975 

32,788 

ROP  Notional 

21,560 

5,408 

18,306 

4,281 

Preprint  Notionol . 

1,799 

3,220 

Clouified 

47,976 

205,252 

49,986 

208,589 

Total . 

141,622 

360,664 

140,112 

336,314 

*lndicates  newspapers  reporting  figures  in 
lines. 


Preprint  Local . 

36,337 

51,998 

ROP  National . 

8,108 

318 

10,226 

241 

Preprint  Notional . 

576 

516 

Closeified 

41,764 

4,436 

49,106 

11,891 

Total . 

108,289 

59,560 

112,139 

85,231 

Free  Preu-S 

ROP  Local . 

16,885 

1,627 

22,023 

2,108 

Preprint  Local . 

1,449 

44,737 

736 

48,328 

ROP  National . 

4,491 

319 

4,685 

245 

Preprint  National . 

11,219 

11,255 

Clouified 

25,658 

32,781 

Total . 

48,483 

57,902 

60,225 

61,936 

GRAND  TOTAL. . 

156,772 

117,462 

172,364 

147,167 

YEAR  TO  DATE.. 

768,990 

532,431 

766,647 

586,488 

DnBOIT, 

MICH. 

News-o/d 

ROP  Locol . 

69,934 

17,658 

67,507 

25,628 

Preprint  Local . 

6,710 

22,980 

7,524 

26,983 

ROP  Notional . 

9,177 

194 

12,324 

553 

Preprint  Notionoi . 

472 

470 

442 

698 

Ciauifled 

55,820 

61,217 

Total . 

142,113 

41,302 

149,014 

53,862 

News-S 

ROP  Local 

29,846 

2,701 

26,493 

848 

Preprint  Locai . 

15,710 

24,052 

13,050 

14,664 

ROP  National . 

5,779 

63 

5,236 

Preprint  Notional . 

9,610 

198 

8,359 

2,844 

Clossified 

32,277 

33,575 

93,222 

27,014 

83,713 

18,356 

GRAND  TOTAL.... 

...  235,335 

68,316 

232,727 

72,218 

YEAR  TO  DATE... 

...  1,219,421 

313,525 

1,188,158 

362,332 

DUBUQUI, 

,  IOWA. 

Telegraph  Herald-e 

ROP  Local . 

40,276 

42,311 

Preprint  Local . 

11,598 

12,635 

ROP  National . 

1,974 

3,501 

Preprint  National . 

142 

80 

Clossified . 

26,415 

26.133 

GRAND  TOTAL. 

80,405 

84.660 

YEAR  TO  DATE 

...  366,133 

373,300 

lAU  CLAIKI,  WIS. 

Leoder-Telegram-eS 

ROP  Local . 

40,753 

39,072 

Preprint  Local . 

36,317 

33,483 

33,903 

41,074 

ROP  Notional . 

1,998 

2,470 

Preprint  Notional . 

11,151 

10,360 

Clouified 

33,129 

30,694 

ROP  Local . 

25,251 

24,878 

Preprint  Local . 

10,318 

10,198 

ROP  Notionol . 

787 

1,050 

Preprint  Notionol . 

92 

Clossified . 

4,862 

5,463 

GRAND  TOTAL... 

41,310 

41,588 

YEAR  TO  DATE.. 

180,116 

195,685 

FORT  WORTH, 

,  TiXAS. 

Star*Telegram*m 

ROP  Local . 

80,530 

34,228  79,397 

ROP  Notionol . 

6,729 

6,702 

Classified 

167,918 

165,502 

Totol... 

255,177 

34.228  251,601 

Stor-Telegrom-e 

ROP  Local . 

60,710 

34,228  56,261 

ROP  National . 

6,885 

6,607 

Classified 

126,923 

119,342 

Total... 

194,518 

34,228  182,210 

Stor-Telegram-S 

ROP  Local . 

36,498 

31,782  37,762 

ROP  Notional . 

3,328 

4,233 

Clonified . 

69,094 

79,398 

Total... 

108.870 

31,782  121,393 

GRAND  TOTAL.. 

.  558,565 

100,238  555,204 

YEAR  TO  DATE. 

.  2,459,376 

445,199  2,380,396 

FRIDIRICK, 

,  MD. 

Post-m 

ROP  Local . 

52,625 

51,335 

Preprint  Local . 

71,643 

70,930 

ROP  Notional . 

2,251 

1,775 

Clouified 

47,921 

48,063 

News^ 

ROP  Locol .  52,625 

Preprint  locol .  72,021 

ROP  Notional .  2,251 

Classified  47,921 

Totol...  174,818 

GRAND  TOTAL .  349,258 

YEAR  TO  DATE .  1,509,128 


ORIINSRURO,  PA. 


GRAND  TOTAL- 
YEAR  TO  DATE.. 


123,348  33,483  116,499 

542,067  139,818  610,797 


Preprint  Local . 

ROP  Notional . 

_ Preprint  Notional.. 

41,074  Classified 
122,167  Total... 


28,955 

25,894 

21,149 

6,870 

16,733 

1,523 

520 

1,381 

38,089 

32,206 

89,716 

7,390 

76,214 
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1989 

1988 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Tribune-RevieW‘S 

ROP  Local . 

30,246 

37,396 

Preprint  Local . 

13,504 

36,445 

49,066 

22,584 

ROP  Notioral . 

962 

574 

Preprint  National . 

13,649 

20,929 

Clossified . 

20,968 

20,332 

Total . 

79,329 

36,445 

128,297 

22,584 

GRAND  TOTAL.. 

....  169,045 

43,835 

204,511 

91,178 

YEAR  TO  DATE. 

....  788,166 

193,832 

843,752 

172,669 

HAAAMOND,  IND. 

Tinr»es-eS 

ROP  Local . 

49,615 

7,127 

52,043 

7,194 

Preprint  Local . 

49,370 

21,053 

53,916 

13,440 

ROP  Notional . 

1,891 

3,550 

Preprint  Notionol . 

9,200 

18,375 

Clossified . 

34,663 

31,602 

GRAND  TOTAL... 

...  144,739 

28,180 

159,486 

20,634 

YEAR  TO  DATE.. 

...  674,018 

118,494 

618,236 

100,668 

HOPKINSVILLIp  KY. 

New  Ero-e 

ROP  Local 

35,355 

34,954 

ROP  Notionol . 

1,305 

1,138 

Classified 

7,829 

8,352 

GRAND  TOTAL  .. 

44,489 

44,444 

YEAR  TO  DATE;  N/A 

HOUSTON, 

TEXAS. 

Chronicle-o/d 

ROP  Local 

....  105,678 

11,596 

97,513 

9,763 

Preprint  Local . 

23,337 

53,368 

22,864 

62,049 

ROP  Notionol . 

33,578 

3,424 

33,069 

3,772 

Preprint  National . 

12,894 

242 

12,588 

777 

Classified . 

.  258,776 

5,938 

247,375 

5,402 

GRAND  TOTAL... 

....  434,263 

74,568 

413,409 

81,763 

YEAR  TO  DATE- 

....  2,063,970 

336,172 

2,021,802 

339,383 

INDIAPSAPOIIS,  IND. 

Star-m 

ROP  Local . 

60,083 

755 

61,298 

1,113 

Preprint  local . 

3,075 

4,779 

ROP  Notional . 

6,058 

6,172 

Preprint  Notional . 

125 

204 

Clossified 

60,114 

65,833 

Totol . 

126,255 

3,955 

133,303 

6,096 

News-e 

ROP  Local . 

44,245 

755 

43,155 

1,113 

Preprint  Locol . 

3,075 

4,779 

ROP  Notional . 

6,580 

6,877 

Preprint  Notional . 

125 

204 

Classified . 

58,723 

64,943 

Totol . . 

...  109,548 

3,955 

114,975 

6,096 

Stor-S 

ROPLocol . 

24,023 

25,375 

Preprint  local . 

2,218 

9,078 

1,440 

9,674 

ROP  Notional . 

3,034 

2,868 

Preprint  Notional . 

3,586 

3,700 

Clossified . 

51,986 

52,937 

Totol . 

84,847 

9,078 

86,320 

9,674 

GRAND  TOTAL... 

...  320,650 

16,988 

334,598 

21,866 

YEAR  TO  DATE  .. 

...  1,600,190 

78,489 

1,592,229 

71,009 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1989  1968 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


UUHIAND,  PIA.  MONTKIAl,  QUI. 

L«lger-m  GoattunS* 

ROP  Local .  59,000  12,600  57,500  10JOO  ROP  Loeol .  890,478 

Preprint  Local .  16,600  18,500  Proprint  Local _  856,788 

ROP  Notional  2,500  1,600  ROP  Notional _  505,756 

Preprint  Notional .  2,600  2,600  Preprint  Notionol .  118,182 

Classified .  39,800  4,100  37,800  2,200  Classified .  1,166,601 

GRAND  TOTAL .  120,500  16,700  118,000  12,500  GRAND  TOTAL .  3,537 J05 

YiARTODATE .  577,000  82,900  554,400  61,400  YEAR  TO  DATE:  N/A 


Doily  News-e 
ROPLocol . 


Preprint  Notional . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


2,630  _ 

11,537  10,632 

54,282  37,760 


Joomal-Stor-meS 

ROP  Locol .  52,408 

Preprint  Local .  60,734 

ROP  Notional .  1,735 

Preprint  Notional .  10,878 

Classified .  40,771 

GRAND  TOTAL .  166,526 

YEAR  TO  DATE .  769,255 


Note:  Figures  given  in  modular  agate  lines 

MUNCH,  IND. 

Star-m 

12,683  ROPLocol .  19,690 

Preprint  Local.. _ _  2,163 

82  ROP  Notional . .  997 

_  Clossified .  13,753 

12,765  Total .  36,603 

58,387 

Evening  Press-e 

ROPLocol .  26,354 

Preprint  Local .  6,354 

ROP  Notionol _  997 

Ckisstfied _  16,772 

Total.. . . .  50,477 


Enterprise-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Classified . 

GRAND  TOTAL.. 


IIVINOSTON,  MONT. 


Star-S 

ROPLocol . 

Preprint  Locol . 

ROP  Natkxiol . 

Preprint  Notional.. 

Classified . 

Total . 


GRAND  TOTAL .  106,538 

YEAR  TO  DATE-....  526,623 


YEAR  TO  DATE .  217,255 

lOUISVILLI,  KY. 

Courier  Jounial.a/d 

ROP  Local .  53,013  28,091 

Preprint  Locol .  44,016 

ROP  Noi  oral  1,964  IS 

Classified  33j37  4,531 

Totol .  88,214  76,66E 


NASHVIllI,  HNN. 


Courier  Jourral-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notioral . 

Preprint  Notionol . 

Classified . 

Totol . 


Herald  ond  News^eS 


KLAMATH  PALLS,  OKI. 


Union  Leoder-m 

ROP  Locol . 

ROP  Notional . 

Clossified 

Totol. 

N.H.  Sunday  News-S 

ROP  Local . 

ROP  Notioral . 

Classified . 

Totol . 


ROP  Local . 

30,096 

30,442 

Preprint  Local . 

48,807 

47,000 

ROP  National . 

689 

2,477 

Clossified 

14,218 

11,349 

GRAND  TOTAL . 

94,110 

91,268 

YEAR  TO  DATE . 

353,321 

357,356 

Peninsula  Herold-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notioral . 

Preprint  National . 

Classified . 


Observer-e 

ROP  Locol . 

17,171 

17,445 

ROP  Notionol . 

59 

101 

Classified . 

6,511 

6,566 

GRAND  TOTAL . 

23,741 

24,112 

YEAR  TO  DATE . 

89,789 

99.793 

Sunday  Herold-S 

ROPLocol . 

Preprint  Local . 

ROP  Notioral . 


*lndicates  newspapers  reporting  figures  in 
lines. 


53,013 

1,964 

33J37 

28,097 

44,016 

18 

4,537 

52,427 

2,494 

29J21 

88,214 

40,308 

1,229 

17,382 

76,668 

131 

55,291 

64 

9,556 

84,142 

44,932 

2,167 

18,186 

58,919 

65,042 

65,285 

147,133 

141,710 

149,427 

683,738 

610,347 

679,971 

MANCHISTER,  N.H. 

48,584 

49,129 

3,265 

2,457 

42,106 

56,483 

93,955 

108,069 

21,304 

27,376 

676 

1,534 

24,028 

36J42 

46,008 

65,252 

139,963 

173J21 

673,814 

753,316 

MONTEREY 

,  CALIF. 

36,592 

35,491 

56,379 

6,485 

60,564 

3,323 

2,727 

520 

520 

31,881 

33,644 

146,565 

6,485 

132,946 

13,000 

10,688 

33,514 

38,044 

180 

565 

65 

9,871 

11,824 

56,630 

61,221 

203,195 

6,485 

194,167 

872,152 

25,648 

851,947 

Tennesseon-m 

ROPLocol .  56,158 

Preprint  Locol _  18467 

ROP  Notional .  4,156 

Clossified. .  39,366 


8anner.e 

ROP  Local . 

Preprint  Local . 

^  ROP  Notionol 

Preprint  Notional  .. 

11,913 

Total 


Tennesseon-S 

“1^  WJ^Locgl  33,948 

Preprint  Local. . .  31,248 

617,601  ROP  Notioral .  2,220 

Preprint  Notioral .  9,308 

Classified .  22,336 

Totol .  99,060 

GRAND  TOTAL .  336,285 

YEAR  TO  DATE™..  1413454 


Register-m 

ROPLocol . . 

Preprint  Locol _ 

ROP  National . 


NIW  HAVIN,  CONN. 

52,525  13,432  52,804 

15,309  12,348  1,260 

5,058  98  6,474 

252 

...  38,465  _  44,992 

...  111457  25,878  105,782 


Register-S 

ROP  Local  36,446  49475 

Preprint  Locol  49,770  39449  62,181 

9296  8^  Hntioral .  1,994  4447 

Preprint  Notionol .  15,057  19,656 

Classified  20,450  32,951 

_  Totol.  123,717  39449  168,410 

GRAND  TOTAL .  235,074  65,127  274,192 

YEAR  TO  DATE™.  1,100,055  347,045  1,162421 

NOKTHAMPTON,  MASS. 

Doily  Hampshire  Gozette-e 

ROPLocol .  47,666  46,563 

Preprint  Locol _  31,089  18,447  33482 

ROP  Notionol .  1494  1411 

_  Classified .  22461  23463 

9496  GRAND  TOTAL .  102,910  18,447  104419 

37458  YEAR  TO  DATE  _  416,708  126,549  411,408 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ONTARIO,  ORI. 


Argus  Ob$ervtr-«S 

ROP  Local .  16,<89 

Proprinl  Local .  47,021 

ROP  Notional .  1,328 

Closslfiod .  8,720 

GRAND  TOTAL .  73,558 

YtAR  TO  DATt ......  291,782 


Doily  Times-c 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

CkiuifM 

GRAND  TOTAL.. 


Arizona  Republic-m 

ROP  Local . 

Preprint  Local . 

ROP  Notiono 

Preprint  Notional . 

Classified 
Total . 

Gozette-e 

ROPLocol . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notional . 

Classified 
Total . 

Arizona  Republic-S 

ROPLocol . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clouified 
Tolol . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


18,514 

37,311 

1,295 

161 

7,456 

455 

17,243 

33,198 

863 

81 

7,623 

2,195 

65,192 

455 

61,073 

2,195 

285,029 

5,473 

256,670 

5,734 

PHOENIX, 

,  ARIZ. 

77,054 

3,390 

96,760 

3,194 

55,423 

16,607 

41,626 

13,428 

6,522 

7,474 

2,408 

88,251 

1,911 

100,120 

740 

227,250 

21,908 

248,388 

17,362 

74,759 

3,545 

86,158 

3,479 

55,423 

16,607 

41,626 

13,428 

6,635 

7,629 

2,408 

87,858 

1,963 

99,757 

805 

224,675 

22,115 

237,578 

17,712 

38,386 

43,338 

46,198 

4*,497 

4,012 

4,835 

13,376 

14,096 

53,564 

58,385 

155,536 

167,151 

607,461 

44,023 

653,117 

35,074 

196,787  3,228,543 


PORTLAND,  (MAINE. 


Press  Herold-m 

ROP  Local . 

Preprint  locol . 

ROP  Notional 

Preprint  Notional . 

Clouifwd 

32,879 

18,766 

2,314 

179 

23,238 

34,646 

17,940 

2,203 

29J59 

Toto! . 

77,376 

84,148 

Express.e 

ROP  Local . 

26,518 

30,919 

Preprint  Locol . 

15,747 

15,829 

ROP  National 

2,295 

2,203 

Clossified 

20,7D4 

27,798 

Totol . 

65,264 

76,749 

Telegrotn-S 

ROP  Locol  . 

18,893 

21,482 

Preprint  Local . 

28,291 

27,852 

ROP  Notional . 

1,252 

1,387 

Preprint  Nationol . 

3,922 

4,844 

Clossified 

24,485 

32,858 

Totol . 

76,843 

88,423 

GRAND  TOTAL . 

..  219,483 

249,320 

YEAR  TO  DATE.... 

..  1,078,265 

1,150,644 

ROPLocol . 

3,712 

5,648 

ROP  Notional . 

76 

252 

.  _ ^525 

5,366 

GRAND  TOTAL . 

10,313 

11,266 

YEAR  TO  DATE..... 

55,022 

56,613 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

PROVIDENCE,  R.I. 

Joumol-m 

ROP  Locol . 

48,771 

16,390 

50,476 

16,455 

Preprint  Local . 

9,402 

70,890 

12,474 

113,260 

ROP  Notional 

5,746 

6,620 

Preprint  Notional . 

45 

20,231 

181 

10,071 

Classified . 

45,199 

1,924 

46,161 

1,622 

Total . 

109,162 

109,435 

115,912 

141,408 

Bulletin-e 

ROP  Local . 

45,493 

16,390 

47,237 

16,455 

Preprint  Local . 

9,402 

70,890 

12,474 

113,260 

ROP  Nationol . 

5,650 

6,547 

Preprint  Notional . 

45 

20,231 

181 

10,071 

Clossified . 

31,578 

1,924 

34,618 

1,622 

Total . 

92,168 

109,435 

101,057 

141,408 

Joumal-S 

ROP  Local . 

31,405 

38,121 

Preprint  Local . 

47,033 

75,034 

47,822 

87,979 

ROP  Notional 

3,946 

4,862 

Preprint  Nationol . 

11,441 

12,366 

336 

Clonified 

24,111 

27,564 

Total.... 

117,936 

75,034 

130,734 

88,315 

GRAND  TOTAL . 

319,266 

293,9G« 

347,703 

371,131 

YEAR  TO  DATE . 

1,572,887 

1,337,083 

1,530,429 

1,553,857 

RAIEION 

1,  N.C. 

News  &  Observer-mS 

ROP  Locol . 

85,004 

24 

90,944 

Preprint  Local . 

1,646 

13,044 

1,745 

13,645 

ROP  Notional . 

8,628 

11,802 

Preprint  Nationol . 

14,625 

381 

17.856 

108 

Classified . 

132,690 

165,183 

Total... 

242,593 

13,449 

287,530 

13,753 

Times-e 

ROP  Locol . 

41,325 

45,820 

Preprint  Local . 

5,274 

2,060 

5,495 

731 

ROP  Nationol . 

4,849 

6,823 

Preprint  National . 

201 

Clossified 

66,820 

75,125 

Totol . 

118,268 

2,060 

133,464 

731 

GRAND  TOTAL . 

360,861 

15,509 

1420,994 

14,484 

YEAR  TO  DATE . 

.  1,742,939 

81,161 

1,888,598 

87,134 

READING,  PA. 

Eagle-Times.e 

ROP  Locol . 

47,254 

42,437 

Preprint  Locol . 

28,495 

29,305 

ROP  Notional . 

2,550 

3,206 

Classified 

45,103 

44,305 

Totol . 

123,402 

119,253 

Eogle-S 

ROP  Local . 

29,221 

31,369 

Preprint  Local . 

16,180 

23,340 

12,685 

22,040 

ROP  Notional . 

1,831 

2,341 

Preprint  National . 

9,810 

10,800 

Classified . 

23,477 

27,656 

Total . 

80,519 

23,340 

84,851 

22,040 

GRAND  TOTAL.  .. 

...  203,921 

23,340 

204,104 

22,040 

YEAR  TO  DATE... 

...  910,060 

93,165 

876,957 

66,716 

RING, 

NIV. 

Gazette- Joumal-m 

ROP  Local . 

69,800 

68,129 

Preprint  Locai . 

163,649 

124,986 

ROP  Notionol . 

2,070 

2,856 

Preprint  Notional . 

9,028 

8,641 

Clossified . 

64,677 

64,599 

GRAND  TOTAL . 

259,224 

269,211 

YEAR  TO  DATE.... 

..  1,333,120 

1,318,216 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Locol . 

48,926 

4,434 

48,997 

Preprint  Locol . 

19,392 

24,155 

ROP  Nationol . 

4,844 

456 

5,662 

Preprint  Notional . 

4,026 

69 

2,859 

Classified . 

39,915 

37,718 

1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-Dispatch-S 

ROPLocol .  32,069  36,102 

Preprint  Local .  24,881  31,425 

ROP  Nationol .  2,355  2,505 

Preprint  Notional .  7,974  133  '  9,979 

Classified .  27,101  33,299 

Total .  94,380  133  133,310 

GRAND  TOTAL .  307,268  17,658  332,487 

YEAR  TO  DATE .  1,437,803  77,130  1,485,067 


Press-Enterprise-mS 
ROP  Local . 


Preprint  Locol .  130,686  135,682 

ROP  Notional .  9,420  5,865 

Preprint  National .  13,104  18,834 

Classified .  84,392  W  86,319 

GRAND  TOTAL .  303,699  18,874  313,719 

YEAR  TO  DATE .  1,441,575  95,272  1,441,039 


RIVIUIOI,  CALIP. 

66,097  18,698  67,019 


SACRAMENTO,  CALIF. 

8ee-mS 

ROPLocol .  102,516  14,818  98,937 

Preprint  Local .  119,540  20,811  125,248 

ROP  Notional .  19,317  20,132 

Preprint  Notional .  16,640  22,035 

Classified .  224,242  2,080  223,450 

GRAND  TOTAL .  482,255  37,709  489,802 

YEAR  TO  DATE .  2,247,510  169,013  2,212,431 


Coledonian-Record-e 

_  ROPLocol . 

,753  Preprint  Local . 

ROP  Notional . 


ST.  JOHNSBURY,  VT. 


GRAND  TOTAL . 

37,161 

33,738 

YEAR  TO  DATE . 

165,473 

152,197 

ST.LOUIS, 

,  MO. 

Post-Dispotch-mS 

ROPLocol . 

47,105 

31,238 

48,798 

Preprint  Local . 

25,808 

14,865 

ROP  Notional . 

6,307 

1,562 

7,287 

Preprint  Notional . 

42 

Classified 

66,858 

59,828 

Total. 

146,078 

32,800 

130,820 

Post>Di$patch-S 

ROP  Local . 

30,170 

41,361 

Preprint  Local . 

43,702 

49,581 

ROP  Notional . 

3,473 

5,094 

Preprint  Nationol . 

11,013 

14,624 

41,397 

54,290 

Totol . 

129,755 

164,950 

GRAND  TOTAL . 

275,833 

32,800 

295,770 

YEAR  TO  DATE . 

.  1,308,919 

136,453 

1,280,626 

SAN  BERNARDINO,  CALIF. 


*lndiccites  newspapers  reporting  figures  in 
lines. 


News  Leoder-e 

ROPLocol . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notional.. 

Classified . 

Total . 


113,077  8,916 


37,889  5,419 

20,397 
4,607 

3,190 

36,918  _ 

99,811  8,609 


ROP  Local . 

58,143 

50,335 

Preprint  Local . 

44,775 

61,699 

ROP  Notional . 

7,226 

5,382 

Preprint  Notional . 

8,375 

9,463 

81,225 

87,594 

GRAND  TOTAL. 

.  199,744 

214,473 

YEAR  TO  DATE 

N/A 

SAN  DIEGO, 

,  CALIF. 

Union-Tribune-meS 

ROP  Local . 

.  211,583 

27,591 

219,625 

Preprint  Local . 

64,674 

38,740 

90,178 

ROP  Notional . 

40,519 

1,419 

44,627 

Preprint  Notioiioi . 

10.444 

468 

13,308 

.  225,330 

6,879 

215,143 

GRAND  TOTAL. 

.  552,550 

75,097 

582,881 

YEAR  TO  DATE 

.  2,927,904 

389,378 

3,050,024 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local . 

39,935 

16,574 

39,953 

Preprint  Local . 

59,504 

75,710 

ROP  Notional . 

21,966 

2,022 

17,928 

Preprint  Notional . 

1,040 

2,990 

54,845 

52,377 

Totol . 

.  177,290 

18,596 

188,958 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Examiner-* 

ROPLocot . 

Preprint  Local.. 
ROP  Notional ... 


35,955 

59,504 

21,061 

1,040 


16,382 

1,440 


36,158 

75,710 

16,811 


15,120  Times -mS 

ROP  Local.. . 

1,104  Preprint  Locol.. 


SHRIVlPOtT,  lA. 


Closstfied 

55!i38 

52!o83 

Preprint  Nottonai.. 

f%698 

17,822 

183,752 

16,244 

Exominer/Chronicle'S 

Total . 

ROP  Local . 

Preprint  Local . 

23,781 

73,256 

4,213 

26,078 

56,108 

3,536 

Joumal-e 
«0P  local . 

ROP  Notional .. 

Preprint  National . 

Classified . 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


13,063 

18,070 

28,420 

156,590 

506,578 


10,319 

23,595 

26,642 

142,742 


..  2,420,127 

SAN  MAHO,  CALIF. 


40,744  515,452 

192,054  2,255,500 


36,556 

163,906 


52  Preprint  Locol . 

ROP  National . 

_  Preprint  Notional.. 


ROP  Local . 

32,617 

25,330 

Tribune-e 

Preprint  Local . 

84,624 

84,366 

ROP  Local . 

ROP  Notional . 

11,255 

5,564 

Preprint  Local . 

Preprint  Notionol . 

7,095 

8,256 

ROP  Notional . 

Clossified . 

31,991 

25,038 

Preprint  Notional. 

GRAND  TOTAL . 

167,582 

148,554 

Clarified . 

YEAR  TO  DATE . 

723,934 

699,663 

Total . 

SANTA  MONICA,  CALIF. 


Outlook-e 

ROP  Local . 

ROP  Local . 

31^39 

26,300 

Preprint  Local . 

Preprint  Local . 

8,748 

6.644 

ROP  Notional . 

ROP  Notional . 

7,465 

5,113 

Preprint  Notionol. 

Classified 

39,659 

37,750 

Classified . 

GRAND  TOTAL .  87,111 

YEAR  TO  DATE 409,828 


SCOTTSBLUFF,  NIB. 


ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

28,240 

9,722 

1,790 

1,435 

10,253 

30,537 

26,952 
9,396 
2,284 
'  132 
11,499 

GRAND  TOTAL . 

51,440 

30,537 

»,263 

YEAR  TO  DATE . 

224,832 

108,567 

212,455 

siAmi, 

WASH. 

Post-lntelligencer-m 

ROP  Local . 

35,503 

35,229 

Preprint  Local . 

49,322 

ROP  Notional . 

18,267 

14,222 

Preprint  Notiooal . 

1,864 

Classified . 

58,649 

46,769 

Total . 

112,419 

51,186 

96,220 

Times-* 

ROP  Local . 

54,255 

57,007 

Preprint  Locol . 

56,881 

ROP  Notional . 

18,724 

15,488 

Preprint  Notional . 

2,301 

Clossifisd. . . 

72,897 

114 

62,871 

Spokesmon-Review-m 

28,974  ROP  Local . 

Preprint  Local . 

88  ROP  Notional . 

_  Preprint  Notional . 

29  042  Classified . 

I4ni«  7otol . 


Chronicle-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National.. 

Clarified . 

Totol . 


48,193 

1,435 


Totol .  145,876  59,296  135,366 


Times/Post-Intelligencer-S 

ROP  Local  .. .  21,699 

Preprint  Local .  47,746 

ROP  National  6,235 

Preprint  National .  9,774 

Classified  40,813 

Total .  126,267 


23,947 
582  23,982 

7,500 
12,231 

_  46,139 

582  113,799 


8,889 


GRAND  TOTAL .  384,562  111,064  348,385  140,656 

YEAR  TO  DATE .  1,790,-259  440,086  1,566,379  542,243 


News-Star-mS 

ROP  Local . 

ROP  Notionol . 

Clossified. . 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


SHAWNII,  OKLA. 

40,251 

621 

10,466 


40,132 

1,057 

11,115 


Spokesman-Review-S 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  National . 

Classified . 

Total . 

GRAND  TOTAL . 

YEAR  TO  DATE... 


Post  Standard-m 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Clossified . 

Total . 

Herald  Joumal-e 

ROP  Local . 

Preprint  Local . 

ROP  National... . 

Clossified . 


Herald  American-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified 

Total.. 


*lndicates  newspapers  reporting  figures  in 
lines. 


52,624 

52,713 

24,188 

17,569 

27,755 

18,278 

2,358 

3,326 

8,729 

8,823 

28,062 

32,838 

115,981 

17,569 

125,455 

18,278 

34,508 

27,414 

7,268 

5,562 

11.001 

6,184 

1,168 

2,456 

258 

51 

81 

28,905 

29,965 

72,107 

5,562 

70,887 

6,265 

188,088 

23,131 

196,342 

24,543 

948,397 

107,502 

976,511 

128,622 

SOUTH  BIND,  IND. 

39,659 

4,164 

40,381 

3,177 

5,590 

31,070 

10,010 

29,250 

2,818 

3,758 

650 

130 

520 

.  36,838 

37,438 

84,905 

35,884 

91,717 

32,947 

12,879 

5,487 

18,208 

2,014 

24,570 

41,990 

23,140 

36,400 

1,747 

1,342 

13,780 

15,990 

14,552 

16,472 

67,528 

47,477 

75,152 

38,414 

152,433 

83,361 

166,869 

71,361 

727,828 

335,125 

689,802 

270,716 

SPOKANI, 

WASH. 

28,289 

29J12 

7,887 

8,363 

5,400 

4,312 

91 

26,474 

24,759 

68,050 

66,837 

28,316 

29,396 

5,331 

5,331 

5,399 

4,285 

37 

.  25,895 

24,490 

64,941 

63,539 

8,744 

12,956 

6,450 

7,435 

1,256 

1,717 

1,122 

1,655 

14,812 

17,782 

32,384 

41,545 

165,375 

171,921 

747,588 

746,921 

STRACUSI 

N.y. 

46,780 

13,658 

37,537 

14,955 

66,242 

56,996 

3.504 

4,179 

26,756 

25,884 

143,282 

13,658 

124,596 

14,955 

50,368 

9,663 

41,007 

7,396 

76,555 

64,635 

3,433 

4,024 

27,487 

26,512 

157,843 

9,663 

136,178 

7,396 

21,894 

815 

26,806 

480 

50,555 

57,354 

972 

887 

10,427 

13,547 

20,565 

22,889 

104,413 

815 

121,483 

480 

405,538 

24,136 

257,661 

22,831 

Blode-e 
ROP  Locol. 


ROP  Notionat.. 
dossifM. _ 


Blode-S 

ROP  Local _ 

Preprint  Local.. 


Preprint  National.. 

Clossified. . 

I  Total...... . 


Capital  Journol-m 


ROP  National _ 

520  Preprint  Notional.. 
Classified . 


Daily  Breeze-e 
ROP  Locol . 


ROP  National .. 

Classified . 

Total . 


Tribune-* 

ROP  Local.. . 

Preprint  Local. 


ROP  Notionol .. 
Preprint  Notionol.. 

Clossified . 

Total . 

World-S 

ROP  Local . 

Preprint  Local _ 

ROP  Notional . 

Preprint  National... 

Classified. . 

Total . 


ROP  Locol . 

Preprint  Local _ 

ROP  Notional . 

Preprint  Notional . 

Cloffiified . 

GRAND  TOTAL... 
YEAR  TO  DATE. 


Observer/Reporter-m 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional _ 

Preprint  Notional . 


YEAR  TO  DATE......  1,750,72B  97,817  1,593,115  96,529  Total.. 


1989 

1988 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

TOIIDO, 

OHIO 

49,912 

50,470 

29,700 

22,572 

3,809 

4.295 

24,193 

22,682 

107A14 

100,019 

17,835 

24,580 

50,952 

62832 

1,867 

2,150 

16,368 

18816 

14,725 

17842 

101,747 

125820 

209,361 

225839 

950,293 

935,969 

TOPIKA.  KAN. 

57,287 

63,199 

21,627 

71,538 

23,920 

61,346 

2,109 

3,175 

9,047 

237 

10,081 

29,927 

26817 

110,950 

80,585 

117,048 

71,427 

504,188 

340,210 

492850 

303887 

TORBANCI,  CALIF. 

68,608 

68,990 

71,932 

75895 

7,670 

5,173 

14,430 

19,240 

87,858 

86,500 

250,498 

255,298 

1,188,344 

1,146,894 

TULSA,  OKLA. 

42,938 

2,325 

47,663 

2806 

4,327 

2J94 

7,644 

821 

3,042 

2838 

40 

34,788 

34,413 

85,095 

4,619 

92,558 

3867 

44,053 

2,769 

48,048 

2,806 

4,068 

2,638 

7824 

821 

3,119 

2,763 

40 

148 

34,583 

33862 

85,971 

5,407 

91497 

3,667 

22,738 

27,111 

6,005 

10,662 

2,057 

2,495 

2,345 

4,067 

22,283 

26831 

55,428 

71,186 

226,494 

10,026 

256841 

74,854 

1,071,837 

45,082 

1,149804 

32,956 

WIN  PALLS 

IDAHO. 

35,182 

37873 

49,712 

21,305 

56,171 

24,073 

1,499 

1,756 

44 

50 

19,828 

21888 

106,265 

21,305 

116,938 

24,073 

386,426 

79,856 

400,894 

75845 

MfASHINOTON,  PA. 

26,962 

23,693 

33,153 

34.142 

1,383 

1,970 

516 

32,243 

28,078 

94,257 

87,883 
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1989 

1988 

FULL  RUN  PART  RUN 

FULL  RUN  PARTI 

Observer-Reporter-S 

RORLocol . 

8,660 

11,529 

Preprint  Local 

23,220 

30,573 

ROP  Notional 

118 

31 

Preprint  Notional . 

3,483 

Clouified... 

5,846 

7,305 

Total . 

37,844 

52,921 

GRAND  TOTAL . 

...  132,101 

140,804 

YEAR  TO  DATE..., 

...  570445 

567,128 

WESI  PLAINS,  RAO. 

Doily  Quill-e 

ROP  Local . 

14,294 

13,308 

ROP  Notional . 

790 

620 

Classified . 

3,009 

3,235 

GRAND  TOTAL . 

18,093 

17,163 

YEAR  TO  DATE.... 

80,426 

76,427 

WINDSOR,  ONT. 

Star-* 

ROP  Local  830,701  741,814 

Preprint  local  1,122,655  930,333 

ROP  Notional  206,577  209,935 

Preprint  National .  41,138  43,647 

Ckiswfied...  415,334  400,522 

Total... .  2,616,410  2,326,251 


YEAR  TO  DATE .  10,991,815  10,827,328 

WINSTON-SAIEM,  N.C. 


Joumal-m 

ROPlocol .  56,715  17,913  49,868  13,490 

Preprint  local  8,875  23,285  5,043  30,291 

ROP  National  3,832  5,954 

Preprint  National .  832 

Classified...  55,662  _  47,624  _ 

Totol .  125,084  41,198  108,489  44,613 

Joumal-S 

ROPlocol .  19,972  25,245 

Preprint  Local  12431  15431  6,914  27,541 

ROP  Notional  2,655  2,802 

Preprint  Notional .  9,504  12,507 

Classified...  14477  20,955  _ 

Total .  59439  15,631  68,423  27,541 


GRAND  TOTAL 184,423  56,829  176,912  72,154 

YEAR  TO  DATE 835425  254,756  815,427  294,046 

‘Indicates  newspapers  reporting  figures  in 
lines. 

Washington  Post 
helps  drive  literacy 

-  The  Washington  (D.C.)  Post  has 
awarded  a  grant  to  the  Howard 
County  Library  to  purchase  a  van 
which  will  provide  on-site  tutoring 
and  solve  transportation  problems  for 
the  county’s  Project  Literacy. 

The  Post  grant  also  provides  for  a 
microcomputer,  audiovisual  aids 
and  reading  materials  to  use  for  tutor¬ 
ing,  as  well  as  partial  funds  for  the 
project  coordinator’s  salary. 

ASNE  prez  to  travel 
across  the  country 

American  Society  of  Newspaper 
Editors  president  Loren  Ghiglione, 
editor  of  The  News,  Southbridge, 
Mass.,  is  to  begin  a  three- week  trip 
across  the  country  to  ask  daily  news¬ 
paper  editors  to  step  up  their  minority 
hiring. 


SNA  selects  prez, 
officers  at  meeting 

Christopher  Larsen,  president  and 
founder  of  Imprint  Inc.  of  West  Hart¬ 
ford,  Conn.,  was  elected  president  of 
Suburban  Newspapers  of  America 
during  the  group’s  summer  manage¬ 
ment  conference  in  Seattle. 

Other  officers  elected  to  one-year 
terms  during  the  conference  included: 
first  vice  president,  Charles  Lyons, 
president,  DCI  Publishing,  Reston, 
Va.;  second  vice  president,  Eugene 
Johnson,  president.  Press  Publica¬ 
tions,  White  Bear  Lake,  Minn. ;  secre¬ 
tary,  l  ee  Canning,  general  manager, 
Minnesota  Suburban  Newspapers, 
Edina,  Minn.;  and  treasurer,  Harri¬ 
son  Cochran,  vice  president,  Natchez 
(Miss.)  Democrat. 

Elected  to  serve  three-year  terms 
on  the  board  were:  Daniel  L.  Crowe, 
president/CEO,  Dallas-Fort  Worth 
Suburban  Newspapers,  Arlington, 
Texas;  and  Tom  Marschel,  president, 
St.  Louis  (Mo.)  Suburban  Newspa¬ 
pers. 

Elected  for  unexpired  one-year 
terms  were:  Phyllis  Hughes, 
publisher.  Memorial  Press  Group, 
Plymouth,  Mass.;  and  Jean  Baker 
Pearce,  publisher,  Alliston  (Ontario) 
Herald. 

Re-elected  to  three-year  board 
terms  were:  John  Evans,  executive 
vice  president.  Bee  Publications,  Buf¬ 
falo,  N.Y.;  Larry  Randa,  vice  presi¬ 
dent/editorial,  Life  Printing  &  Pub¬ 
lishing,  Berwyn,  Ill.;  Ed  Dulin,  presi¬ 
dent,  Independent  Newspapers, 
Scottsdale,  Ariz.;  and  Frederick  Wil¬ 
son,  president,  Wilson  Publishing, 
Wakefield,  R.I. 

Teachers  call  for 
boycott  of  papers 

Union  leaders  representing  eastern 
Washington  public  school  teachers 
have  called  for  a  one-month  boycott 
of  the  Spokane  daily  newspapers  for 
what  they  said  was  imbalanced  cover¬ 
age  of  teachers. 

Lynda  Hayashi,  president  of  the 
Spokane  Education  Association,  and 
Lou  Kister,  president  of  the  Eastern 
Washington  UniServ  Council, 
announced  the  action  on  June  20  at  a 
press  conference  at  SEA  headquar¬ 
ters. 

The  Spokesman-Review  and  Spo¬ 
kane  Chronicle  published  a  lengthy 
series  of  articles  in  October  outlining 
more  than  100  cases  of  alleged  sexual 
contact  between  teachers  and  stu¬ 
dents.  Among  the  newspapers’  con¬ 
clusions  was  that  cases  of  teacher- 


student  sexual  impropriety  are  rare, 
but  appear  to  be  rising. 

Hayashi  said  the  boycott,  proposed 
for  some  time  in  July,  was  not  a  pay¬ 
back  for  what  she  described  as  “a 
series  of  sensationalized  articles.” 
She  said  teachers  merely  want  the 
newspapers  to  highlight  the  good  as 
well  as  the  bad  about  teachers. 

Chris  Peck,  managing  editor  of  the 
Spokane  newspapers,  denied  that 
teachers  have  been  treated  unfairly. 

“I’m  disappointed  that  the  teachers 
union  would  suggest  that  the  way  to 
deal  with  a  controversy  or  problem  is 
to  stop  reading,”  Peck  said.  “I  feel 
what  teachers  ought  to  be  saying  is 
that  we  need  to  inform  the  public,  and 
the  best  way  to  do  that  is  to  find  the 
most  information  we  can  about  mat¬ 
ters  of  local  concern.” 

Peck  said  the  newspapers  will  con¬ 
tinue  to  cover  education  “in  a  very 
balanced  and  complete  way  and  not 
rely  on  any  single  source  of 
information  —  be  that  the  teachers 
union,  the  administration  or  the 
Legislature.” 

Hayashi  said  she  hoped  the  boycott 
would  force  the  newspapers  to  treat 
the  SEA  seriously. 

“I  think  we  do  take  the  SEA  seri¬ 
ously,”  Peck  responded.  “They  cer¬ 
tainly  are  an  important  player,  and 
we’ll  continue  to  work  with  them  on 
matters  1  think  are  important  to  them 
and  to  our  readers.” 

The  SEA  has  about  2,000  members. 
Eastern  Washington  UniServ,  which 
represents  teachers  outside  Spokane, 
has  nearly  3,000  members. 

—  AP 

Seven  students  win 
AAJA  scholarships 

Seven  college  and  high  school  stu¬ 
dents  won  scholarships  from  the 
Asian  American  Journalists  Associa¬ 
tion  in  its  1989-90  competition. 

The  top  winners  were  Valerie  Anne 
Chow  Bush  of  San  Francisco,  Calif., 
and  Mona  Miyasato  of  Hacienda 
Heights,  Calif.  Each  will  receive 
$2,000  and  are  Phi  Beta  Kappa  gradu¬ 
ates  from  the  University  of  California 
at  Berkeley. 

Bush  will  attend  Columbia  Univer¬ 
sity’s  Graduate  School  of  Journalism 
and  Miyasato  will  attend  the  John  F. 
Kennedy  School  of  Government  at 
Harvard. 

Other  scholarship  winners  are  Mi 
Young  Pi  of  Fresno,  Calif.,  Ligaya 
Camille  Pierson  of  North  Highlands, 
Calif. ,  Iris  Chang  of  Urbana,  Ill. ,  Jua- 
nito  Holandez,  Jr.,  of  Harbor  City, 
Calif.,  and  Ming-Ching  Kristen  Sze  of 
Hillsborough,  Calif. 
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SYNDICATES/NEWS  SERVICES 


New  comics  editor  in  time  of  transition 

Jay  Kennedy,  33,  has  a  primary  role  in  the  cartoon  changes  taking 
place  at  King  Features  Syndicate  and  North  America  Syndicate 

pretty  much  filled  with  individually 
syndicated  Larson-type  panels. 

So  it  was  decided  to  start  a  package 
containing  the  best  work  of  offbeat 
cartoonists,  many  of  whom  tend  to  be 
under  35  years  old.  Kennedy  said  he 
has  used  about  30  cartoonists  for 
“The  New  Breed,”  with  about  a 
dozen  of  them  now  regular  contribu¬ 
tors.  Some  are  people  who  originally 
submitted  their  own  comic  features  to 
King/NAS,  others  began  sending  car¬ 
toons  specifically  for  “The  New 
Breed”  after  seeing  it  in  newspapers, 
and  still  others  were  approached  by 
Kennedy. 

“It’s  a  way  to  give  work  to  car¬ 
toonists,”  commented  the  comics 
editor.  “Right  now,  there  are  more 
people  who  are  good  than  there  are 
[syndicated]  outlets  for.  And  it  is  a 
good  way  for  me  to  stay  in  touch  with 
new  talent.” 

Kennedy  is  also  approaching  car¬ 
toonists  to  ask  them  about  developing 
their  own  individual  comics,  which 
differs  from  King’s  past  policy  of 
relying  mostly  on  unsolicited  submis¬ 
sions.  The  people  contacted  by  Ken¬ 
nedy  include  magazine,  comic  book, 
greeting  card,  and  advertising  car¬ 
toonists  or  illustrators. 

“I’m  going  ,  to  people  I  know  are 


Mad  magazine  cartoonist’s  new  strip  stars  a  retiree 

“Citizen  Senior,”  a  comic  by  long¬ 
time  Mad  magazine  cartoonist  Dave 
Berg,  is  being  introduced  by  White- 
gate  Features  Syndicate. 

The  six-day-a-week  strip  stars 
Charley  Senior  Jr.,  a  “charming,” 

“lovable,”  “egotistical,”  “competi¬ 
tive,”  “active”  retiree.  When  a 
friend  asks  Senior  when  he’s  going  to 
take  it  easy,  he  replies,  “When  I  retire 
from  retiring.” 

Berg,  whose  Mad  work  has  been 
collected  in  a  number  of  books, 
started  at  the  magazine  in  1956.  The 
award-winning  Californian  has  also 
worked  in  the  comic  book  field, 
taught  college  nnd  high  school, 
coached  Little  League,  served  as  a 
scoutmaster,  and  more. 


WITH  ALL  THE  CHILDREN  AND 
GRANDCHILDREN  THERE'S  ANOTHER 
BIRTHDAY  RARTY  EVERY  WEEK. 

SO  X  DECIDED  TO /MAKE  A 
SACRIFICE.  WE'LL  HAVE  ONLY 
OAT^a/G/MArV  EVERY  YEAR. 


When  Charley  sets  the  date  his  wife  becomes  irate. 


Whitegate  —  based  at  71  Faunce 
Dr.,  Providence,  R.I.  02906  —  said 
Berg  “owns  his  strip,  has  no  auto¬ 
matic  renewal,  can  review  it  every 
year,  owns  all  trademarks,  etc.” 


Syndicate  talent  manager  Eve 
Green  added  that  Whitegate  tries  to 
help  its  creators  get  book  deals,  tele¬ 
vision  appearances,  and  speaking 
engagements. 


By  David  Astor 

The  second  half  of  the  1980s  has 
been  a  time  of  change  for  the  King 
Features  Syndicate  comics  lineup. 

Cowles  Syndicate  and  what  is  now 
North  America  Syndicate  (NAS)  were 
purchased,  greatly  increasing  the 
King  cartoon  stable  in  1986  and  1987. 
Bill  Griffith’s  “Zippy  the  Pinhead” 
was  signed  in  1986,  signaling  a 
strategy  of  offering  offbeat  comics  as 
well  as  more  traditional  ones. 
Renowned  creators  like  Milt  Caniff, 
Bill  Hoest,  and  Dik  Browne  died  in 
1988  and  1989  —  with  CanifTs  “Steve 
Canyon”  ending  and  Hoest’s  three 
comics  and  Browne’s  “Hagar  the 
Horrible”  continuing  with  other  car¬ 
toonists.  And  Jay  Kennedy  this 
winter  became  comics  editor  at  King/ 
NAS  —  which,  with  about  75  strips 
and  panels,  is  the  country’s  largest 
comics  distributor. 

The  33-year-old  Kennedy,  who  was 
previously  deputy  comics  editor  for 
12  months,  has  made  or  helped  make 
some  changes  of  his  own  at  King/ 
NAS.  He  too  believes  that  King/NAS 
must  syndicate  a  number  of  more 
modern  comics  to  retain  a  strong  mar¬ 
ket  position,  and  has  contributed  to 
this  strategy  with  his  work  in  devel- 


Jay  Kennedy 


oping  “The  New  Breed”  —  a  daily 
and  Sunday  package  featuring  vari¬ 
ous  cartoonists  with  a  “cutting-edge” 
style  of  humor  (see  E&P,  April  29). 

Kennedy  noted  that  about  25%  of 
the  6,000-7,000  comics  submitted 
each  year  to  King/NAS  use  humor 
similar  to  “The  Far  Side”  by  Gary 
Larson.  He  added  that  “a  fair  amount 
is  good  stuff”  but  that  the  market  is 
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Editorial  cartoonist  is  syndicated 


Bob  Jorgensen  —  an  editorial  car¬ 
toonist  for  the  Rochester,  Minn.- 
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Bob  Jorgensen  and  one  of  his  cartoons. 

talented,”  declared  Kennedy,  who 
said  he  suggests  “a  general  concept” 
for  a  comic  to  some  while  leaving 
others  to  create  their  own  ideas  from 
scratch. 

Another  change  instituted  by  Ken¬ 
nedy  —  who  still  looks  at  all  unso- 
licit^  comic  proposals  —  is  an  option 
program  for  new  cartoonists.  In  the 
past.  King  would  usually  sign  cre¬ 
ators  based  on  their  initial  submis¬ 
sions  and  subsequently  introduce 
them  into  syndication.  Now,  promis¬ 
ing  creators  are  signed  for  a  six-month 
option  period  —  during  which  time 
they  further  develop  their  characters, 
work  on  pacing,  and  do  about  a  month 
of  “mock  syndication.”  Actual  syn¬ 
dication  follows  if  things  go  well. 

“Without  the  option  program, 
you’re  not  always  sure  what  you’re 
buying,”  commented  Kennedy. 
“People  could  have  worked  on  their 
original  six-week  submission  for 
three  years.  You  can’t  tell  if  they  can 
sustain  it.  You  don’t  know  what  they¬ 
’re  like  to  work  with  ....  And  you 
want  them  to  find  their  voice  before 
syndication.  Then  the  public  sees  a 
fully  formed  comic.” 

Kennedy  said  he  continues  to  work 
very  closely  with  new  cartoonists 
during  their  first  year  of  syndication. 
Other  members  of  the  10-person 
King/NAS  comics  staff  handle  much 
of  the  editing  of  older  strips  and 
panels,  although  Kennedy  is  involved 
in  deciding  questions  of  taste,  clarity, 
and  so  on. 


m 


All  in  all,  Kennedy  currently  works 
about  55  hours  a  week  —  including 
time  spent  studying  submissions  he 
brings  home  on  weekends. 

“The  part  I  like  best  about  my  job  is 
developing  a  comic  and  shaping  its 
nature,”  declared  Kennedy.  “I’d  like 
to  have  more  time  to  do  that.” 

King/NAS  introduces  about  three 
comics  a  year  these  days,  with 
“Norb”  by  Tony  Auth  and  Daniel 
Pinkwater  coming  up  next  month  (see 
E&P,  July  1).  Older  King/NAS  com¬ 
ics  include  classics  such  as  the  afore¬ 
mentioned  “Hagar”  by  Chris  and 
Robert  Browne,  “The  Lockhorns” 
by  Bunny  Hoest  and  John  Reiner, 
“Beetle  Bailey”  by  Mort  Walker, 
“Hi  and  Lois”  by  Walker  and 
Browne,  “Blondie”  by  Dean  Young 
and  Stan  Drake,  “The  Family  Cir¬ 
cus”  by  Bil  Keane,  “The  Wizard  of 
Id”  by  Brant  Parker  and  Johnny  Hart, 
and  “Dennis  the  Menace”  by  Hank 
Ketcham. 

Gag-a-day  comics  such  as  the 
above  are  more  popular  than  story 
strips  these  days,  but  Kennedy  said 
continuity  is  still  thriving  in  a  different 
form.  He  noted  that  many  humor 
strips,  including  “Ernie”  by  Bud 
Grace  of  King  and  “On  the  Fastrack” 
by  Bill  Holbrook  of  King,  now  run 
story  sequences  for  short  periods  of 
time.  “Norb,”  added  Kennedy,  is 
basically  a  continuity  comic  with  a 
humorous  rather  than  “illustrative” 
drawing  style. 


New  crossword  puzzle  syndicate 


Puzzle  Features  Syndicate  has 
begun  operations. 

PFS  offers  six  daily  crossword  puz¬ 
zles  and  one  large  thematic  Sunday 
puzzle  a  week.  Constructors  of  the 
crosswords  all  have  at  least  10 
years’  experience  in  the  field. 


based  Agri  News  agricultural  newspa¬ 
per  —  is  being  syndicated  by  Extra 
Newspaper  Features. 

The  Jorgensen  work  distributed  by 
Extra  includes  agricultural  and  gen¬ 
eral  cartoons. 

Jorgensen  began  his  editorial  car¬ 
tooning  career  by  drawing  for  news¬ 
papers  in  the  Minneapolis/St.  Paul 
area,  and  later  started  free-lancing  for 
various  business  and  agricultural 
publications.  Jorgensen  also  draws 
caricatures  of  attendees  at  conven¬ 
tions,  state  fairs,  and  other  gather¬ 
ings. 

Extra  is  based  at  P.O.  Box  6118, 
Rochester,  Minn.  55903. 

One  reason  why  illustrative  story 
strips  are  no  longer  in  their  heyday  is 
the  decreasing  size  of  comics,  which 
leaves  less  room  for  detailed  drawing 
and  a  lot  of  words.  Kennedy  acknowl¬ 
edged  that  shrinkage  is  a  major  prob¬ 
lem  but  believes  there  isn’t  much  syn¬ 
dicates  can  do  about. 

“There  has  to  be  a  public  clamor 
for  change,”  stated  Kennedy,  who 
expressed  the  hope  that  cartoonists 
(Continued  on  page  44) 


SHAPE  UP 
READERSHIP 


These  constructors  have  authored 
80  Great  Word  Puzzles  and  80  More 
Great  Word  Puzzles,  which  were  both 
published  last  year  by  Fawcett 
Books.  A  third  Fawcett  book  is 
scheduled  for  November  release. 

PFS  is  based  at  45882  Emerson  St., 
Hemet,  Calif.  92344. 


The  weighting  game.  Eating  for  power. 
You  name  it,  our  health  writers  will 
cover  it  in  our  weekly  Fitness  Forum. 
Then  see  how  pumping  iron  can  turn 
your  revenues  into  gold  by  ordering  our 
one-time,  25-feature  Food  and  Fitness 
special  feature  p»ckage,  too. 

Call  toll-free  800-445-4555  for  a  free 
sample  of  Fitness  Forum,  available 


in  our  HEALTH,  SPORTS,  WEEKLY 
FEATURES  and  THE  GOOD  LIFE 
packages.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  43) 
could  get  together  to  try  to  convince 
comics  readers  about  the  importance 
of  larger  strips  and  panels.  Kennedy 
said  he  would  be  happy  to  assist  car¬ 
toonists  in  such  an  effort. 

Another  matter  of  importance  to 
cartoonists  is  comics  ownership, 
which  the  biggest  syndicates  rarely 
gave  creators  in  the  past.  “The  issue 
is  already  well  on  its  way  to  being 
resolved,”  believes  Kennedy,  who 
feels  ownership  is  currently  not  as 
much  a  “point  of  contention”  in  the 
industry  as  some  people  feel. 

In  the  case  of  “Norb,”  samples 
indicate  that  Auth  and  Pinkwater  own 
the  copyright  to  that  comic. 

Kennedy  added  that  he’d  rather  not 
get  involved  with  contracts  person¬ 
ally.  “I  want  to  be  an  editor,”  he  said. 
“My  allegiance  is  to  cartoonists.” 

And  Kennedy  said  “cartoonists  are 
some  of  the  nicest  and  most  pleasant 
people  I’ve  ever  met.”  Part  of  the 
reason  for  this,  he  believes,  is  that  the 
great  majority  of  cartoonists  are  in  the 
field  because  they  enjoy  it,  not  for 
money. 

Kennedy  himself  is  a  sculptor 
whose  subjects  include  people  and 
objects  rendered  in  a  cartoony  style. 
It  takes  Kennedy  about  50  hours  to 
sculpt  his  more  elaborate  creations, 
so  he  hasn’t  been  able  to  do  too  many 
since  coming  to  King/NAS. 

Several  of  the  sculptures  have  been 
pictured  in  Esquire  magazine,  where 
Kennedy  was  cartoon  editor  from 
1983  to  1988.  During  that  time,  he  also 
served  as  a  cartoon  consultant  to  Peo¬ 
ple  magazine  and  more. 

Kennedy,  who  maintains  a  library 
of  over  10,000  comic  books  and  books 
on  cartoon  subjects,  studied  sculpting 
and  conceptual  art  at  New  York’s 
School  of  Visual  Arts.  Before  that,  he 
earned  a  sociology  degree  from  the 
University  of  Wisconsin  at  Madison. 
Kennedy  was  born  in  Ohio,  grew  up 
in  New  Jersey,  and  now  lives  in  Man¬ 
hattan. 

Graphics  agreement 

The  Knight-Ridder  Tribune  News 
Graphics  Network  and  North  America 
Syndicate  have  completed  an  asset 
s^e  agreement  which  makes  KRTN 
the  operator  of  “InfoGraphics.” 

NAS  launched  “InfoGraphics”  in 
1983,  when  it  was  known  as  the  Field 
Newspaper  Syndicate. 

KRTN  Infographics  (with  a  small 
“g”)  will  deliver  graphics  by  mail  to 
over  300  newspapers  each  week 
beginning  August  1,  according  to  Tri¬ 
bune  Media  l^rvices,  which  handles 


sales  for  KRTN. 

Graphics  will  be  produced  from 
KRTN’s  Washington,  D.C.,  news¬ 
room,  with  KRTN  Graphics  Network 
director  George  Rorick  responsible 
for  day-to-day  operations. 

KRTN  will  continue  to  offer 
graphics  electronically  as  well. 

‘Our  Times’  will  end 

Smith  Hempstone,  who  is  line  to 
become  the  U.S.  ambassador  to 
Kenya,  will  be  ending  his  self-syndi¬ 
cated  “Our  Times”  column  July  19 
“to  avoid  even  the  appearance  of  a 
conflict  of  interest.” 

Hempstone,  60,  formerly  lived  in 
Kenya  for  five  years  and  was  fluent  in 
Swahili.  Two  of  his  four  published 
books  deal  with  Africa. 


Smith  Hempstone 

The  award-winning  journalist  has 
been  a  foreign  correspondent  for  the 
old  Chicago  Daily  News  and 
Washington  Star,  associate  editor 
and  editorial  page  director  for  the 
Star,  and  executive  editor  and  editor- 
in-chief  for  the  Washington  Times. 

Hempstone ’s  twice-weekly  com¬ 
mentary  column,  which  began  in 
1970,  has  been  described  as  “fre¬ 
quently  but  definitely  not  always” 
reflecting  Republican  ideology. 
Clients  include  the  Washington 
Times,  Arizona  Republic,  Boston 
Globe,  Richmond  Times-Dispatch, 
and  San  Diego  Union. 

Recent  comics  polls 

Newspapers  conducted  a  number 
of  reader  comics  polls  recently. 

At  the  Beaumont  (Texas)  Enter¬ 
prise,  the  top  five  were  “Peanuts”  by 
Charles  M.  Schulz  of  United  Feature 


Syndicate,  “Garfield”  by  Jim  Davis  of 
United,  “Hagar  the  Horrible”  (now) 
by  Chris  and  Bob  Browne  of  King 
Features  Syndicate,  “The  Family  Cir¬ 
cus”  by  Bil  Keane  of  King,  and 
“Blondie”  by  Dean  Young  and  Stan 
Drake  of  King.  The  survey  also  led 
to  the  spring  return  of  the  soon-to-be- 
defunct  “Bloom  County”  by  Berke 
Breathed  of  the  Washington  Post 
Writers  Group. 

Four  of  the  above  comics  finished 
high  at  Florida  Today,  where  the  top 
five  were  “For  Better  or  For  Worse” 
by  Lynn  Johnston  of  Universal  Press 
Syndicate,  “Hagar,”  “Peanuts,” 
“The  Family  Circus,”  and  “Gar¬ 
field.”  And  the  survey  helped  bring 
about  the  return  of  “Ernie”  by  Bud 
Grace  of  King. 

At  the  Harrisburg  (Pa.)  Patriot,  the 
first  five  finishers  were  “Blondie,” 
“Beetle  Bailey”  by  Mort  Walker  of 
King,  “Garfield,”  “Hagar,”  and 
“The  Family  Circus.”  At  the  Harris¬ 
burg  (Pa.)  Evening  News,  they  were 
“Peanuts,”  “Better  or  Worse,”  “Hi 
and  Lois”  by  Walker  and  Browne  of 
King,  “Marmaduke”  by  Brad  Ander¬ 
son  of  United,  and  “B.C.”  by  Johnny 
Hart  of  Creators  Syndicate. 

Asheville  (N.C.)  Citizen-Times 
readers  chose  “Peanuts”  first,  fol¬ 
lowed  by  “Garfield,”  “Andy  Capp” 
by  Reggie  Smythe  of  North  America 
Syndicate,  “The  Family  Circus,”  and 
(in  a  tie  for  fifth)  “Better  or  Worse” 
and  “The  Wizard  of  Id”  by  Hart  and 
Brant  Parker  of  NAS. 

At  the  Troy  (N.Y.)  Times  Record, 
the  top  five  were  “Peanuts,”  “Gar¬ 
field,”  “Marvin”  by  Tom  Armstrong 
of  NAS,  “Nancy”  by  Jerry  Scott  of 
United,  and  (in  another  tie  for  fifth) 
“Wizard”  and  “Tiger”  by  Bud  Blake 
of  King. 

At  the  New  London  (Conn.)  Day, 
the  first  five  were  “Bloom  County,” 
“Doonesbury”  by  Garry  Trudeau  of 
Universal,  the  on-sabbatical  “Far 
Side”  by  Gary  Larson  of  Universal, 
“Peanuts,”  and  “Garfield.”  “Calvin 
and  Hobbes”  by  Bill  Watterson  of 
Universal  was  chosen  the  comic  read¬ 
ers  most  want  to  see  in  the  Day. 

And  at  the  Fort  Collins  Colora¬ 
doan,  the  first  five  were  “Bloom 
County,”  “Peanuts,”  “The  Far 
Side,”  “Garfield,”  and  “Doones¬ 
bury.”  Coloradoan  readers  also 
wanted  “Calvin  and  Hobbes.” 

RC  address  change 

The  Rothco  Cartoons  address  pro¬ 
vided  in  last  week’s  E&P  changed 
recently.  The  new  locale  is  1463  44th 
St.,  Brooklyn,  N.Y.  11219. 
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Shop  talk 

(Continued  from  page  56) 

ment  services,  don’t  scoff  that  you 
don’t  need  them.  You  do.  Besides 
helping  you  prepare  your  r6sum6  and 
hone  your  interviewing  skills,  the 
counselor  will  provide  a  shoulder  to 
cry  on  if  you  need  one.  A  veteran 
Miami  News  staffer  was  so  distraught 
he  cried  for  an  hour  with  his 
counselor,  who  was  so  moved  himself 
he  was  on  the  verge  of  tears. 

Find  a  sympathetic  ear.  If  your  job 
hunt  is  lengthy,  you  are  going  to  need 
some  relief  from  your  frustrations. 
Find  a  friend  in  whom  you  can  con¬ 
fide,  preferably  someone  with  knowl¬ 
edge  of  human  resources  or  who  has 
undergone  unemployment. 

Don’t  blame  yourself.  Unless  you 
are  a  complete  screw-up,  you  had  a 
lot  of  help  in  reaching  the  stage  where 
you  are  now  unemployed.  So  don’t  be 
rough  on  yourself.  You  obviously  feel 
bad  enough  without  making  matters 
worse  for  yourself. 

Be  nice  to  yourself.  Give  yourself  a 
treat  now  and  then.  You  deserve  it, 
and  it  does  wonders  for  your  self¬ 
esteem.  During  my  last  period  of 
unemployment,  I  fell  in  love  with  a 
watercolor  at  an  art  show  and  laid  out 
$265  for  it. 

Be  nice  to  your  family.  Berating 
your  wife  and  kids  and  kicking  the  cat 
might  give  you  some  momentary 
relief  from  your  job-hunt  frustrations, 
but  you  will  be  inflicting  pain  on  those 
who  are  already  suffering  with  you. 
Share  your  feelings  with  your  family, 
or  else  they  will  feel  left  out,  but  don’t 
vent  your  frustrations  on  them. 

Keep  yourself  fit  and  healthy.  It  is 
easy  to  overindulge  in  food  and  drink 
if  you  are  unemployed,  have  oodles  of 
time  on  your  hands,  and  little  to  look 
forward  to  in  order  to  break  up  the 
monotony  of  the  day. 

Keep  a  regular  schedule.  Don’t  go 
as  far  as  the  fellow  whose  wife  was 
afraid  the  neighbors  would  find  out  he 
was  unemployed.  At  her  insistence, 
he  caught  the  same  train  as  usual 
every  day.  He  spent  his  time  at  the 
public  library,  which  did  nothing  to 
help  his  job  hunt.  Don’t  sleep  in  every 
day.  Develop  a  routine. 

Try  to  be  philosophical.  Life  is  a 
learning  experience,  so  surely  some¬ 
thing  beneficial  can  come  out  of 
unemployment,  although  I’m  not 
quite  sure  what.  Maybe  it  is  good  for 
the  soul.  Maybe  it  makes  you  more 
understanding  of  the  momentary  fail¬ 
ure  of  others. 

Be  upbeat.  Even  if  you  are  broken 
up  inside,  smile  and  be  positive  in 
public.  Cursing  the  fates  or  your  for¬ 


mer  boss  will  not  win  you  any  points 
with  friends  and  former  colleagues 
who  might  be  in  a  position  to  help 
you. 

When  you  find  a  job,  take  a  vaca¬ 
tion.  Being  unemployed  can  be  more 
stressful  than  any  job,  so  make  sure 
you  are  fresh  when  you  report  to  work 
the  first  day.  There  will  be  nothing 
better  than  taking  a  few  days  to 
recover  from  the  trauma  of  the  job 
hunt. 

Say  thanks.  Once  you  have  found  a 
job,  be  sure  to  telephone  or  drop  a 
note  to  those  people  who  helped  you 
or  gave  you  moral  support  during 
your  search.  They  will  appreciate  it 
and,  who  knows,  you  might  have  to 
call  upon  them  again. 

As  someone  who  contacted  by  let¬ 
ter,  in  person  or  by  telephone  more 
than  100  potential  employers,  I  can 
tell  you  they  are  a  varied  lot.  Some 
could  not  be  more  gracious,  even  if 
you  are  rejected  or  there  is  no  open¬ 
ing.  Others  are  in  need  of  a  course  in 
plain  good  manners. 

Be  nice  to  the  unemployed.  By  all 
means,  the  interviewer  should  ask 
tough  questions  and  grill  the  unem¬ 
ployed  job  seeker,  but  don’t  belittle 
him  or  her.  The  unemployed  has  a  bad 
enough  problem  with  self-esteem 
without  you  worsening  things.  Don’t 
be  like  the  recruiter  from  a  major 
newspaper  who  conducted  interviews 
during  the  dying  days  of  the  Miami 
News.  He  told  several  applicants, 
“You  people  are  all  overpaid.’’ 

Acknowledge  letters.  The  good 
news  comes  by  telephone,  the  bad 
news  by  mail.  The  job  seeker  needs  to 
know  if  he  has  been  rejected.  Let  him 
know,  even  by  form  letter. 

Don’t  take  advantage  of  the  unem¬ 
ployed.  Don’t  offer  the  unemployed 
job  seeker  less  money  than  you  would 
pay  someone  else  just  because  you 
know  you  can  get  him  or  her  cheaper. 
You  will  be  the  loser  in  the  long  run 
because  the  person  will  probably  start 
sending  out  r6sum6s  again  as  soon  as 
you  hire  him  or  her.  I  know  an  adver¬ 
tising  director  who  was  hired  cheap 
and  left  the  following  year  for  triple 
the  money.  The  company  which  hired 
him  cheap  matched  the  offer,  but  he 
wouldn’t  stay. 

Don’t  lead  on  the  joh  seeker.  If  you 
have  no  opening,  say  so.  Don’t  tell  the 
job  seeker  that  you  will  be  needing 
someone  like  him  or  her  in  three 
months  if  you  are  just  trying  to  pre¬ 
vent  them  from  canvassing  a  competi¬ 
tor  who  does  have  an  opening.  That 
one  happened  to  me. 

Don’t  raise  false  hopes.  If  you  have 
already  made  up  your  mind  about 
whom  you  want  to  hire  to  fill  a 
vacancy  but  company  policy  requires 


a  recruiting  campaign,  publish  the  ad 
but  don’t  schedule  pointless  inter¬ 
views. 

Report 

(Continued  from  page  27) 

month,  and  Lloyd  said  she  made  a 
point  of  telling  her  to  excuse  herself 
when  “noxious  fumes”  from  carpet 
glue  or  paint  were  present. 

The  staff’s  newest  baby  is  her  sec¬ 
retary’s,  bom  the  day  she  told  E&P 
that  since  aNPA/'FEC,  there  have 
been  “no  more  miscarriages  and  just 
one  more  baby.  And,  as  far  as  I  know, 
no  more  pregnancies,  but  you  never 
k.iow.” 

Ombudsman 

(Continued  from  page  5) 

those  two  images,”  Shannon  com¬ 
mented. 

Still,  it  was  gay  activists  who 
penned  those  placards  and  held  them 
while  kissing  for  all  the  cameras  to 
see. 

Reader  Harvey  Blackman,  a  free¬ 
lance  editor  who  said  he  has  lost  sev¬ 
eral  friends  to  AIDS,  found  that  “The 
message  in  the  photo  is  that  kissing  is 
a  safe  way  of  being  intimate  with 
someone. 

“Showing  two  men  exchange  any 
degree  of  tenderness  toward  each 
other  brings  to  the  fore  the  latent 
homophobia  that  many  people  say 
they  don’t  have.  People  feel  this  is  not 
appropriate  behavior  for  two  men.  If 
you  published  a  photograph  of  two 
men  hitting  each  other  at  a  hockey 
game,  do  you  think  you’d  have  the 
same  reaction?  I  don’t  think  readers 
would  flinch.  Men  are  expected  to  be 
aggressive.” 

While  the  photograph  may  seem 
jarring  to  readers  who  do  not  accept 
the  gay  fact  in  their  society,  gay 
activists  made  news  at  the  confer¬ 
ence.  The  photograph  was  news  and 
the  message  the  activists  were  pro¬ 
mulgating  was  news. 

Mel  Morris  is  right.  We  do  have  a 
long  way  to  go. 

Canada  legalized  homosexuality 
two  decades  ago.  Our  laws  make  it  an 
offense  to  discriminate  against  people 
on  the  basis  of  sex  or  sexual  orienta¬ 
tion. 

However,  as  any  politician  —  or 
gay  person  —  can  attest,  govern¬ 
ments  cannot  legislate  tolerant  atti¬ 
tudes  and,  until  attitudes  change,  I 
suspect  newspaper  ombudsmen  will 
get  an  earful  from  readers  whenever 
their  newspapers  publish  photo¬ 
graphs  like  the  one  in  question. 
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H  Editor  &  Publisher 

U  THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 

■  11  West  19  Street  .  New  York.  NY  10011-4234  •  (212)  675-4380 


OPEN  LETTER  TO  PROMOTION  DIRECTORS: 

AS  one  p«>motlon  dlr^r  “ 

in  advance  how  ESrP’s  special  section,  “Newspapers,  ^rune 
is  shaping  up. 

Tt  won't  be  oublished  until  September  9,  but  I’ve  been  '^“''klng  at  tying  ^ 

interview  with  Nathan  Katz,  weU-known  S'iS'^ht  of  pro- 

Qt^TiT^a  Also  a  storv  on  what  the  newspaper  co-op  picture  is  ime  in  ine 
S  o^es  to  tte  Boblnson-Patman  Act.  All  this  to  one  edlto^  paokage  that  I 
Lioerely  believe  retailers  wlU  want  to  read  and  keep  for  reference. 

lb  make  sure  of  that,  EftP  Is  planning  a  special  mailing  of  the  section  to 
2,000  +  memhers  of  the  Retail  Advertising  Council. 

It’s  a  long  way  from  the  comparatively  easy,  predictable  days  of  the 
70’s  I  was  p^oSL  director  of  the  New  York  DeOy  ATews  to  thore  yeare^  ^e  f^ 
ISi^d^yTe^ryDei^mber.— ^&8tr« 

epai  to  one  day  in  one  paper.  But  It  must  have  ptdd  off 
beSuse  A&S  continued  to  do  It  for  several  years,  spending  more  money  on  t 
Sunday  every  successive  year. 

Things  are  a  lot  different  now  as  you  well  know.  That  lovely  transom  ^'t  no 
more  TOto  the  help  of  leaders  to  media,  retailing  and  market  research,  I  intend  to 
tell  tlmt  story  to  a  way  that  will  be  Informative  to  your  customers  and  useful  to 
your  newspaper. 

I  can  conscientiously  say  that  this  section  wiU  he  an  unusual 

^d  them  a  clear  message  about  newspapers  in  general  and  your  newspaper 
specifically.  I  hope  you  wiU  agree. 

Sincerely, 


Paul  Martin 

Retail  Advertising  Section  Coordinator 


p.s.  The  “Retail”  section  wiU  take  space  reservations  until  August  26th. 


Glassifled  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


FEATURES 

AVAILABLE 


_ HUMOR _ 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


_ PUZZLES _ 

PUZZLE 

FEATURES 

SYNDICATE 

45882  Emerson  St.,  Hemet,  CA  92344 
Phone:  (714)  927-5594 
The  finest  in  enjoyable  and  intriguing 
Daily  and  Sunday  Crossword  Puzzles 


SENIOR  HEALTH 

SPECIALIST  GERIATRIC  MEDICINE 
writes  America's  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  “Excellent  Read¬ 
er  Response"  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  60() 
words.  Samples,  rates.  Frank  Macinnis, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNtTIES 

INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US. 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
ersonal  worth.  Sensible  fees, 
rochure.  Bolitho  Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)733-8053  daytime; 

(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newsjoaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


NEWSPAPER  BROKERS 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
New^per  Brokers  -Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

$1.1  million  gross,  $250,000  cash 
flow  minimum.  Western  US.  Jim 
Webster  (214)  722-3030. 


Absentee  owner  has  decided  to  sell  New 
Jersey  specialty  publication.  Excellent 
potential  to  double  the  $100,000  gross 
income.  Net  profit  approx.  40%  of 
gross.  Qualified  buyers  only.  Sales  price 
$150,000.  $100,000  cash.  Balance 
over  3  yrs  at  10%  interest.  Ideal  for  first 
publication.  Write  Box  3940,  Editor  & 
Publisher. 


ARIZONA  WEEKLY  $175,000  gross. 
Motivated  seller.  WEBSTER  &  ASSOCI¬ 
ATES  (214)  722-3030. 


FOR  SALE: 

Texas  bi-monthly  outdoor  newspaper, 
three  years  old.  Located  in  east  Texas. 
Free  circulation  of  12,000.  Grossing 
over  $60,000  annually.  Selling  to 
pursue  other  interests.  Box  3976, 
Editor  &  Publisher. 


NEWSPAPERS  FOR  SALE 


HOW  TO  PURCHASE  a  Newspaper  and 
Succeed,  the  1982  book  which  saved 
newspaper  buyers  thousands,  is  again 
available,  thanks  to  a  chance  discovery 
of  a  small  box  in  storage.  Originally 
$22.50.  Now  $8.50  each  for  last  50 
copies.  This  tells  you  how  to  do  it.  Jay 
Brodell,  2618  Harlan  St.,  Denver,  CO 
80214. 


INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 

OREGON  WEEKLY 

Great  location,  top  equipment,  perfect 
for  couple,  priced  well  below  gross, 
$25,000  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4487,  Vancouver,  WA  98662 


PUBLISHER  CLEARS  NEAR  $90K  on 
established  weekly  in  Texas  but  he'd 
like  to  retire.  Excellent  building 
included.  Write  for  details.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-395C. 


SHOPPER  near  Oklahoma  City  area. 
Owner-college  student  graduating. 
Awesome  potential.  Lots  of  untapp^ 
area.  $70k  gross.  Sale  $40k.  (405) 
273-0458. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEST  COAST  SPECIALTY  tabloid, 
profitable.  Fast-growing  at  $100,0(X) 
per  year,  now  grossing  $513,000.  Sell 
all  or  part.  Terms,  Management  stay. 
KANSAS  COUNTY  seat  weekly,  only 
aper  in  county,  gross  $100,000. 
erms. 

CHICAGO  SUBURBAN  WEEKLIES, 
central  plant,  affluent  cities,  gross  $2.2 
million.  Good  terms. 

CATTLE  FARM  tabloids-magazines, 
West  U.S.,  office  major  city.  Gross  $1.5 
million.  Management  stay.  Terms. 
NEBRASKA  COUNTY  SEAT  weekly 
exclusive  and  shopper.  Gross 
$185,000,  town  population  over 
3,000.  Terms. 

SOUTH  DAKOTA  county  seat  non¬ 
competitive  weekly  and  central  plant. 
Gros  $1.2  million.  Good  terms. 

For  information  write; 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4500  Main,  Suite  927 
Kansas  City,  MO  Mill 


NEIWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 
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ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 

Established  small  consumer  magazine 
in  booming  Pacific  Northwest,  with 
unusual  retail/direct-mail  opportuni¬ 
ties.  No  down,  just  right  people,  adequ¬ 
ate  working  capital.  Owner  must  retire. 
Also  available,  commercial  buildings 
and  property  with  50,000  feet  of  office 
space,  retail  space  and  15,000  feet  of 
warehouse.  Purchase  or  lease.  Will  send 
no  brochures  but  will  accept  phone 
calls  and  arrange  personal  visits. 
Please,  no  ad  peddlers.  Bob  Henning, 
Northwest  Living!  (206)  774-9009. 

FLORIDA  -  4-1/2  years  old,  monthly, 
full  color,  over  240,000  circ.,  direct 
mailed,  100%  advertising,  gros^  over 
$1.2  million  last  year.  $650,000  with 
$250,000  down.  Dave  Gorham  l-(800) 
633-8112. 


SOUTHEAST  COASTAL  RESORT 
PUBLICATION.  Profitable,  owner  retir¬ 
ing.  High  growth,  high  income  area. 
Asking  $485,0(30  with  $150,000 
down.  Box  3965,  Editor  &  Publisher. 


PUBLICATIONS  WANTED 


EOITOR/MANAGER  wants  to  buy  into 
eastern  weekly  or  small  daily  and  run 
paper  with  publisher  who  eventually 
wants  to  sell.  Energetic,  caring.  Box 
3969,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


SERVICE  A  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOHH 

CHEMCO  no.  1270  Spartan  III  roll  film 
camera,  including  auto  contact  screen, 
film  transport,  reversing  lens,  4-lamp 
light  system,  GAM  exposure  control.  3 
years  old.  Contact  George  Willard  at 
(313)  469-4510. 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKCJptical  213/372-0372. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free”  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


Model  705  Xerox/Cheshire 
Address  Card  Lister 
7  years  old.  Used  very  little 
and  in  excellent  condition. 
$495  or  Best  Offer. 

Call  (312)  834-0900,  ext.  314 


Muller  227  inserte^  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


APS  5-108  Pica,  10  Meg,  Micro  L-8 
and  L-11  Drawers,  5  yrs.,  a  rare  find, 
$50,000. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


Custom-bilt  rotary  3-knife  trimmer, 
Harris  RS.  Counter/stacker.  Call  John  at 
(413)  532-7091. 


MCS  PLAIN-PAPER  PROOFING  in  true 
Compugraphic  fonts!  Uses  inexpensive 
HP  Laser  Jet  Series  II  printers.  Works 
with  Quadex,  MCS  10/100,  PV  5/10 
and  more.  Prices  start  at  $3995. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


ONE  SYSTEM  PE  TERMINALS:  8’s 
$750,  12’s  $1250,  28's  $1650;  Save 
on  PCB's  at  half  of  manufacturer  price. 
90  day  warranty.  We  will  repair  your 
CPU  spare  PCB’s. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


REPLACE  THAT  VIDEOSETTER  OR 
UNISETTER  with  an  inexpensive  Post¬ 
Script  Laser  Printer!  Use  the  Translator 
II  l/F  from  Microcrafts  with  CB  One 
System,  Mycrotek,  UTS,  more.  30  DAY 
FREE  TRI/(L!!! 

BWI  FAX  (216)  831-1628 
BOB  WEBER  (216)  831-0480. 


Varityper  6400  with  image  preview, 
telecommunication  package,  Mycro- 
Tek  1100  system  (5  VDTs,  2  disk 
drives,  wire  box,  spares  kit,  etc.). 
Contact  D.  Allaire,  University  of  Iowa, 
School  of  Journalism  and  Mass  Commu¬ 
nication,  118  CC,  Iowa  City,  lA  52242. 
(319)  335-5808  or  5821. 


_ PRESSES _ 

2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/4”  Urbanite  presses.  Both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  ’89. 

Also,  we  offer  for  sale  on  22-3/4”  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  ’89. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 


ADD-ON  WEB  EQUIPMENT 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 

3  Goss  Mark  II  color  cylinders 
Goss  Mark  V  units 
Goss  Mark  V  double  3:2  folders 
Goss  Mark  V  4-high  angle  bar  sections 
Goss  Mark  Mark  V  double  color 
cylinders 

Goss  Mark  V  single  half  decks 
Goss  Mark  V  40  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 

CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 

DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Press  Sales;  (913)  362-8888  or  telex 
804294.  For  Sale;  RZ  PLAN  ETA  2/c 
28x41”  Perfector.  Press  with  only 
6,570  hours  usage,  must  move  next 
month  for  arrival  of  new  web  press,  best 
offer;  12x18”  Heidelberg  letterpress/ 
diecutter  #T173343E:  Harris  JF7 
folder  W/30HP  drive. 


FLEXO  OPPORTUNITY 
4-unit  23  9/16"  cut-off  Windmoeller 
Hoelscher  press  with  3  half  decks, 
double  3:2  folder  and  4  RTP’s. 
Released  from  production  mid-1989. 
Installed  new  1984  and  runs  like  new. 
Inspect  in  operation.  All  units  are 
enable  of  being  reduced  to  a  22”  cut- 

inland  Newspaper  Machinery  Corp. 
(913)  492-9050  '  Tlx  42362 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


:  E&P  Classified  : 

♦  A  News  Center 

«  in  its  own  right ... 

♦ 

*  When  you  want  to  reach  the  newspaper  trade, 

*  E&P  is  your  most  efficient  medium! 

* 

*  (212)  675-4380 

♦ 

★★★★★★★★★★★★★★ 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  METRO  2;1  FOLDER 
•3104  double  delivery  22-3/4"  cutoff. 
1985  NEW  SU  FOLDER 
•SU1709.  Never  used.  Still  on  original 
skids. 

Star  International  Corp. 

Grafton  State  Bank  Building 
101  Falls  Rd.,  Suite  603 
Grafton,  Wl  53024 

(414)377-9422  FAX  (414)377-3655 


GOSS  URBANITE 

22”  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


GOSS 

5- Unit  SSC,  22-3/4”,  available  now, 
1978/80 

4-Unit  Community,  1978/83,  wkly  in 
A-1  condition 

3- Unit  Community,  1967  oil,  wkly 
available  now 

Add-on  Community  units,  oil  lub.  and 
grease 

SC  folder  1975,  rebuilt  and  guaranteed 
10-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 
HARRIS/COTTRELL 

6- Unit  Harris  V-15A  1974  w/JF7 
JF7  folders  with  drive 

KING 

4-Unit  News  Kingw/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  imprinters, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2-Unit  Color  King  w/KJ6  folder, 
autolube 

8-Unit  Color  King  w/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 

5- Unit  News  King  (1976),  can  be  seen 
in  operation  doing  quality  work 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Communi^  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

5- Unit  1976  Goss  (immunity  located 
at  Midwest  daily;  can  be  seen  in  oper¬ 
ation;  clean  -  r^iced  to  sell 

1 -Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 

All  equipment  offered  "as-is”  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 


NEWSPAPER  WEB 

V-15A:  Add-on  units  (vintage  1978) 
Continuous  inker 
Circumferential  register  top  side 

V-25:  4  units 
2,  JF-10  folders 
Butler  splicers 

V-25:  8  units 
JF-1  folder 
Stacked  rollstands 

N-800/845:  Complete  press  systems 
Up  to  10  units 

RBC-2  folders  with  upper  formers 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  “As  Is”  or  completely 
rebuilt. 

EGS  AMERICAS  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23-9/16  C.O. 

Hoe  Balloon  Formers 

Goss  Balloon  Formers 

Guilmout  Quarterfolder  and  Trimmer 

Goss  RTP’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22-3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 
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WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 
5-Units  Hantscho  MK  II 
8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
1  Hantscho  Sheeter  w/Patent  Perforator 
4  Hantscho  Infeeds 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


HELP 

WANTED 


ACADEMIC 


DIRECTOR  -  CENTER  FOR  INTEGRA¬ 
TION  AND  IMPROVEMENT  OF  JOUR¬ 
NALISM,  Journalism  Department,  San 
Francisco  State  University  -  Pilot 
project  to  increase  recruitment,  reten¬ 
tion,  placement  of  ethnic  minority  jour¬ 
nalists.  Begin  November  1.  One-year 
contract  with  potential  renewal.  Candi¬ 
date  should  have:  excellent  contacts 
nationally  in  journalism  profession 
among  ethnic  minority  journalists  and 
among  people  who  hire;  at  least  a 
bachelor's  degree,  at  least  five  years 
experience  as  excellent  journalist  and 
evidence  of  administrative  skills;  high 
energy,  result-oriented.  Submit  appli¬ 
cation  letter  describing  qualifications 
and  3  letters  of  recommendation  to 
Betty  Medsger,  Chair,  Journalism 
Department,  SFSU,  1600  Holloway 
Ave.,  San  Francisco,  CA  94132.  Inquir¬ 
ies:  (415)  338-2663.  DEADLINE: 
Sept.  1,  1989.  An  equal  opportunity/ 
affirmative  action  employer. 


SHORTER  COLLEGE:  Asst,  or  Assoc. 
Prof,  in  Journalism/Speech.  Begin 
Aug.,  1989.  M.A.  required,  Ph.D. 
desired,  Ph.D.  desired.  Teach  variety  of 
Journalism  courses,  basic  speech, 
sponsor  college  newspaper.  Send 
documentation  and  resume  to  Or. 
Harold  Newman,  V.P.  for  Academic 
Affairs,  Shorter  College,  Rome,  GA 
30161. 


UNIVERSITY  OF  ALABAMA.  Master's 
Program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-0172  or  call  (205) 
348-8613.  AA/EOE 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


ADMINISTRATIVE 


GENERAL  MANAGER 

Florida  community  newspaper  has  an 
opening  for  a  general  manager  to  grow 
in  a  growing  market.  Qualified  candi¬ 
date  should  have  experience  in 
community  newspaper  publishing  and  a 
strong  advertising  sales  background. 
Must  oe  aggressive,  self-motivated  and 
energetic. 

We  offer  an  excellent  salary,  bonus  and 
benefit  package.  Please  send  a  resume 
and  a  cover  le^er  outlining  your  qualifi¬ 
cations  and  salary  history  to  Box  3961, 
Editor  &  Publisher. 


Growing  6C00  plus  circulation  free 
semi-monthly  in  Western  Maine  needs 
innovative  partner/publisher.  Prefer 
party  with  shirt-sleeve  newspap^  exper¬ 
ience  in  advertising  and  administration. 
Please  send  resume  in  confidence  to 
Executive  Research  Group,  Box  10257, 
Portland,  ME  04104. 


MAUMfiEROFNEWSSElIVKES 

American  Electric  Power,  one  of  the  nation’s  largest  investor-owned 
electric  systems,  has  a  unique  opportunity  tor  an  experienced  news¬ 
gathering  manager  with  significant  reporting  experience. 

This  Columbus-based  position  offers  the  challenge  of  planning  and  inv 
plementing  an  active  news  and  informational  program  to  communicate 
the  company’s  public  positions  and  programs  to  its  varied  audiences. 

If  you  have  a  strong  newswriting  background  in  print  or  news  services, 
some  super\  isory  experience  and  are  ready  to  use  your  professional 
ability  to  explain  complex,  technical  issues  through  succinct,  under¬ 
standable  language  in  a  corporate  environment,  you  may  find  this  op¬ 
portunity  worth  pursuing.  Ybu  should  have  a  B.S.  (togree  in  Journalism, 
Mass  Communications  or  English,  7-10  years  of  reporting  experience, 
2-4  years  in  a  supervisory  editorial  role. 

AEP  offers  a  competitive  salary  based  on  education  and  experience  and 
a  comprehensive  benefits  p^kage,  including  attractive  relocation  pro¬ 
visions.  Send  your  resume  including  salary  history  and  2-3  examples 
of  your  writing  ability,  in  confidence,  to:  James  R.  Haney,  Senior 
Recruiter,  Employrnent  Department  EP,  AMERICAN  ELECTRIC 
POWER  SERVICE  CORPORATION,  1  Riverside  Plaza,  Columbus, 
Ohio  43215.  An  Equal  Opportunity  Employer  M/RH/V. 


ELECTRIC 

POMfER 
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ADVERTISING 


ADVERTISING  DIRECTOR  to  manage 
retail  sales  for  strong,  58-year-oTd 
weekly  and  shopper  group  in  New  York 
City.  Send  resume  to  Frank  Griffin, 
8723  Third  Ave.,  8rooklyn,  NY  11209. 

ADVERTISING  DIRECTOR 
to  manage  retail  and  classified  sales  for 
^up  of  suburban  community  weeklies 
in  northern  New  Jersey.  Submit 
resume,  salary  history  to  Job  Seekers, 
PO  Box  1493,  Hackensack,  NJ  07606. 

ADVERTISING  DIRECTOR 
Tribune  Co.  daily  and  weekly  newspap¬ 
ers  in  San  Diego-Riverside  looking  for  a 
winner  to  lead  sales/marketing  team. 
Opportunities:  Explosive  retail  growth, 
new  color  press,  young  staff  of  45. 
Strong  planning,  sales  and  training 
skills  required.  Classified  and  manage¬ 
ment  experience  in  competitive  markets 
preferred.  Salary  plus  bonus  for  results. 
Resume:  Publisher,  Times-Advocate, 
207  E.  Pennsylvania  Ave.,  Escondido, 
CA  92025.  FAX:(619)745-1958  ASAP 


ADVERTISING  MANAGER 
Join  The  Denver  Post’s  outstanding 
sales  management  team.  Excellent 
opportunity  for  experienced  sales  mana¬ 
ger  with  competitive  market  back¬ 
ground.  Must  have  strong  leadership 
and  management  skills  as  well  as 
proven  sales  record.  Creative  and 
aggressive  sales  approach  important. 
Attractive  salary,  incentive  and  benefits 
package.  Send  resume  and  salary 
history  to  EmpiOTment  Manager,  The 
Denver  Post,  1560  Broadway,  Denver, 
CO  80202. 


CLASSIFIED  ADVERTISING  MANAGER 
Northern  New  Jersey  suburban  news¬ 
paper  group  seeks  experienced  classi¬ 
fied  advertising  manager.  Must  have 
phoneroom  experience,  both  in  and 
outbound,  preferably  in  a  competitive 
market.  Will  supervise  inside  staff  of  six 
plus  and  outside  staff  of  four.  Plenty  of 
room  for  advancement  with  a  growing 
established  organization.  Excellent 
salary  and  benefits.  Reply  in  confidence 
to  Box  3925,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
Established  community  newspaper  and 
shopper  group  on  Long  Island,  circula¬ 
tion  120,000  and  growing,  seeks  exper¬ 
ienced  manager  or  ambitious  assistant 
to  run  booming  classified  department. 
Phoneroom  experience  a  must.  Your 
proven  ability  to  hire,  train,  motivate 
and  retain  staff  in  a  competitive  market 
qualifies  you  for  this  well  paid  position. 
Resume  to  R.  Clifford,  Richner  Publica¬ 
tions,  379  Central  Ave.,  Lawrence,  NY 
11559. 


CLASSIFIED  ADVERTISING 
MANAGERS 

Gannett  would  like  to  hear  from  you  if 
you  are  an  experienced  classified  adver¬ 
tising  manager  looking  for  advancement 
and  challenge. 

Gannett  is  a  nationwide  news  and  infor¬ 
mation  company  that  publishes  84 
daily  newspapers,  including  USA 
TODAY.  We  are  nationally  recc^nized  as 
an  industry  leader  in  the  hiring  and 
promotion  of  women  and  minorities. 

With  newspapers  across  the  country, 
both  large  and  small,  Gannett  offers 
excellent  career  opportunities  for 
talented  managers. 

Please  send  us  your  resume.  We  will  be 
in  touch  with  you  to  discuss  your  career 
interests  and  geographic  preferences. 
Send  to: 

Judy  Ross 

Manager,  Recruitment 
Gannett  Company,  Inc. 

Deot.  AEP 
PO  Box  7858 
Washington,  DC  20044 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 

We're  looking  for  a  creative  person  with 
classified  management  experience  and 
skills  in  promotion,  sales  training,  tele¬ 
marketing,  budgeting  and  motivation  to 
join  our  dynamic  team.  If  you're  looking 
ror  a  solid  career  move,  join  our  7-day- 
a-week  paper  with  excellent  working 
environment,  salary  and  benefits.  Send 
a  confidential  resume  to  Terese 
Almquist,  Advertising  Director,  The 
Quincy  Herald-Whig,  PO  Box  909, 
Quincy,  IL  62306.  No  phone  calls, 
please. 


COLLEGIAN 

DIRECTOR  OF  ADVERTISING 

The  Director  of  Advertising  is  a  profes¬ 
sional  position  responsible  for  all  poli¬ 
cies,  procedures,  management  and 
operations  of  the  advertising  depart¬ 
ment  of  the  Rocky  Mountain  Collegian, 
Colorado  State  University's  daily 
student  newspaper.  The  director  super¬ 
vises  a  nine-member  professional  and 
student  staff  and  student  interns.  Qual¬ 
ifications:  at  least  five  years  progres¬ 
sively  responsible  professional  experi¬ 
ence  in  advertising  print  media,  includ¬ 
ing  at  least  two  years  management 
experience;  familiarity  with  accounting, 
word  processing,  and  spreadsheet 
computer  software;  a  bachelor’s  degree 
in  advertising,  business,  journalism,  or 
a  closely  related  field.  Annual  salary 
$18,500  to  $22,500,  depending  on 
experience.  Teaching  experience 
preferred.  To  ensure  consideration  send 
a  cover  letter  and  resume  (with  three 
references)  by  July  21,  1989,  to:  Ad 
Director  Search  (Jommittee-  Student 
Center  Box  13,  Coiorado  State  Universi¬ 
ty,  Fort  Collins,  CO  80523.  CSU  is  an 
EEO/AA  employer.  E.O.  Office:  314 
Student  Serv.  Bldg. 


COLLEGIAN 

RETAIL  ADVERTISING  MANAGER 

The  Retail  Advertising  Manager  is  a 
professional  position  responsible  for 
retail  advertising  sales  and  student 
intern  training  programs  for  the  Rocky 
Mountain  Collegian,  Colorado  State 
University's  daily  student  newspaper. 
Duties  include  major  retail  account 
sales  and  developing  job  descriptions, 
evaluations,  and  student  ad  training 
programs  with  emphasis  on  avoidance 
of  libel,  invasions  of  privacy,  and  discri¬ 
mination.  Qualifications:  at  least  five 
years  professional  experience  in  print 
advertising  sales,  including  training 
experience;  a  working  knowledge  of 
accounting,  word  processing,  and 
spreadsheet  computer  software;  and  at 
least  a  bachelor's  degree  in  business, 
advertising,  or  a  closely  related  field. 
Salary  $16,500  to  $20,500  per  year, 
depending  on  experience.  To  ensure 
consideration  send  a  cover  letter  and 
resume  (with  three  references)  by  July 
21,  1989,  to:  Ad  Manager  Search 
Committee;  Student  Center  Box  13, 
Colorado  State  University,  Fort  Collins, 
CO  80523.  CSU  is  an  EEO/AA  employ¬ 
er.  E.O.  Office;  314  Student  Serv. 
Bldg. 


DIRECTOR  OF  MARKETING 
We  are  seeking  a  marketing  executive  to 
head  up  all  of  the  revenue-producing 
activities  of  a  highly  respected  small 
daily  in  the  northeast.  Well-rounded 
bacl^round  in  all  aspects  of  advertising 
sales  and  management  is  a  must,  and 
exposure  to  circulation  sales  and  distri¬ 
bution  is  highly  desirable.  This  position 
offers  an  opportunity  to  be  a  key 
member  of  top  management  and  to  live 
in  an  area  conducive  to  a  high  quality  of 
life.  Box  3981,  Editor  &  Publisher. 


ADVERTISING 


EXPERIENCED  SALES  MANAGER 
100,000  circulation,  free  shopper, 
Madison,  v<l  ADI,  train  and  motivate 
staff,  must  have  broadcast  and  daily 
newspaper  savvy.  Send  resume  to  Bart 
Olsen,  Shopper  Stopper,  PO  Box  217, 
Merrimac,  Wl  53561. 


NATIONAL  ADVERTISING  SALES  PRO 
We’re  the  Newspaper  Advertising 
Bureau  (NAB),  the  creative  spirit  and 
principal  sales,  marketing  and  research 
arm  of  the  newspaper  business.  Right 
now  we're  searching  for  a  high  energy 
advertising  sales  pro  who  knows  the 
ropes  -  the  advertisers  and  agencies  - 
and  relishes  the  challenge  of  competing 
head-on  with  broadcast  and  magazines, 
for  national  ad  budgets.  Today  you're 
the  professional’s  professional.  Since 
graduating  college  print  has  been  in 
your  blood.  You’re  seasoned- 10- 15 
years  in  the  media  sales  agency  or  client 
business  -  and  you've  probably  sold  for 
some  important  newspapers  and/or 
magazines.  You  know  how  to  influence 
the  key  decision-makers,  and  you’ve  got 
contacts.  More  important,  your  track 
record  shows  you  not  only  set  the  goals, 
but  you  get  results.  In  short  you’re  a 
“heavy  hitter."  Based  in  Los  Angeles, 
you'll  find  NAB  ready  to  offer  a  unique 
situation.  We've  got  an  outstanding 
package  in  mind.  Add  stability,  culture, 
colleagues  and  stimulating  environ¬ 
ment,  and  you'll  find  your  inquiry  worth¬ 
while.  For  more  information,  please 
submit  your  resume  indicating  salary 
requirements  to;  Jim  Wilson,  Senior 
Vice  President,  Newspaper  Advertising 
Bureau,  Inc.,  1180  Avenue  of  the 
Americas,  New  York,  NY  10036.  All 
replies  will  be  held  in  strictest  confi¬ 
dence.  We  are  an  equal  opportunity 
employer  M/F. 


NEW  EMPLOYMENT  PAPERS 
Advertising  Director 
Magazine  Publisher  needs  Newspaper 
Marketing  Expert  to  run  Zones  1,2,3  for 
150,000  circulation/weekly  free 
employment  paper.  Display,  classified, 
editorial,  unique,  multi-media 
approach.  Excellent  administrative  and 
sales  skills  required.  Great  salary/bonus 
and  growth  potential.  Resume  and 
salary  history  in  confidence  to  Box 
3947,  Editor  &  Publisher. 


Openings  in  classified  and  circulation 
department.  Experience  necessary  with 
management  abilities.  Also  position  for 
experienced  display  sales  person.  Send 
resume  to  S.L.  Asbach,  Mesabi  Daily 
News,  PO  Box  956,  Virginia,  MN 
55792. 


Sunbelt  Newspaper  seeks  a  proven 
winner  to  manage  Classified  Depart¬ 
ment  of  a  75,000  Circulation  daily. 
Management  training  and  motivation 
skills  a  must.  Computer  system  and 
phone  sales  knowledge  a  plus.  Enjoy  a 
good  salary,  benefits,  and  incentive 
package  while  living  in  one  of  the 
South’s  finest  cities.  Send  resume  and 
salary  history  to;  Gene  Stewart,  Assis¬ 
tant  General  Manager,  Savannah  News- 
Press,  PO  Box  1088,  Savannah,  GA 
31402. 


ARTIGRAPHICS 


DESIGNER 

Experienced  page  designer  for  4-person 
art  department  in  booming  Southern 
California.  Applicant  should  have  Mac 
expertise  for  maps,  charts,  graphics  and 
color;  ability  to  turn  out  deadline  infor¬ 
mation  graphics;  production  skills  and 
knowledge  of  color.  Illustration  talent  a 
plus.  The  Press-Enterprise  in  Riverside 
County,  CA,  one  of  the  nation’s  fastest 
growing  areas,  is  a  150,000  aggressive 
daily  with  new  Goss  offset  presses. 
Write  Sally  Ann  Maas,  Press-Enterprise, 
Box  792,  Riverside,  CA  92502. 


GRAPHIC  ARTIST 

110,000-circulation  midwest  daily 
seeks  versatile  artist  to  handle  Macin¬ 
tosh  graphics  along  with  illustration  and 
design  work.  We  use  lots  of  color,  have  a 
progressive  attitude  and  emphasize 
design.  College  degree  and  two  years 
newspaper  experience  preferred.  Send 
slide  portfolio  and  resume  to  John  Dick¬ 
son,  The  Flint  Journal,  200  E.  First  St., 
Flint,  Michigan  48502. 


Self-denial  is  simply  a 
method  by  which  man 
arrests  his  progress. 

Oscar  Wilde 


_ CIRCULATION _ 

Afternoon  daily  with  explosive  growth 
potential  needs  a  circulation  manager 
who  can  get  the  job  done.  We  are  an 
8,600-circulation  paper  that  should  be 
at  15,000.  $15,000  salary  plus  $5  for 
every  increase.  Respond  to  Box  3975, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Experienced  manager  needed  for  a 
7,000  Daily  in  Nor  least  Texas.  Applic¬ 
ants  with  a  solid  background  in  circula¬ 
tion  management  will  be  given  serious 
consideration.  Competitive  salary  and 
complete  fringe  benefit  package  for  the 
right  person.  Send  resume  with  salary 
history  to:  News  Telegram,  PO  Box  598, 
Sulphur  Springs,  TX  75482. 

CIRCUUTION/MARKETING  MGR 
Experienced  circulation  manager  who 
wants  to  become  Marketing  Manager  of 
a  small  daily  with  large  TMC.  Must  be 
ambitious,  self-motivated,  2  years 
exp-ni'ience.  Must  have  marketing  flair 
and  leadership,  cost  control  skills. 
Responsibility  will  come  quickly.  Excel¬ 
lent  salary,  benefits.  Send  resume  to 
Box  3966,  Editor  &  Publisher. 


METRO  CIRCULATION  MANAGER 
100,000-1-  circulation  newspapers; 
responsible  for  all  metro  circulation 
functions.  Prior  experience  required, 
demonstrated  record  in  sales,  customer 
service  and  training.  Degree  preferred. 
Excellent  compensation  and  benefits 
plan,  including  Tribune  Co.  ESOP. 
Submit  resume  including  salary  history 
tO: 

THE  DAILY  PRESS,  INC. 

PO  Box  746,  Newport  News,  VA  23607 


We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we  will  discard  your  reply. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  6754380. 
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COMPUTER  TECHNOLOGY 


INFORMATION  SYSTEMS  MANAGER 

The  Washington  Times  Corporation  is 
Ipoking  for  an  experienced  MIS  execu¬ 
tive  with  the  following  qualifications; 

-  Technical  skills  to  manage  7-8  DP 
professionals  in  a  DEC/VAX 
environment. 

-  Personal  skills  to  work  effectively  with 
other  corporate  executives. 

-  Business  skills  to  develop  short  and 
long  term  information  strategies. 

Please  send  resume  &  salary  history  to: 
The  Washington  Times,  Human  Resour¬ 
ces  Department,  3600  New  York 
Avenue  NE,  Washington,  DC  20002. 


NETWORK  SYSTEMS  MANAGER 

Leading  national  graphics  pre-press 
firm  seeks  senior  Network  Systems 
Manager  with  minimum  of  five  years 
experience  in  ATEX  publishing  systems, 
operations,  “industrial  strength” 
desktop  publishing,  PC's,  Macs,  and 
Novell  Network.  You  will  be  responsible 
for  managing  a  staff  of  approximately 
30  and  overseeing  department  opera¬ 
tions  on  three  shirts  for  all  computer¬ 
ized  publishing.  We  offer  involvement 
in  an  innovative  company,  excellent 
benefits  and  beautiful  new  Glendale, 
California  location.  Send  resume  and 
salary  requirements  to  Box  3960, 
Editor  &  Publisher. 


DATA  PROCESSING 

PROGRAMMER/ANALYST 
Metropolitan  daily  newspaper  in  Zone  1 
seeking  programmer/analyst.  Candidate 
must  have  S/38  or  AS/400  experience. 
INSI  software  experience  a  plus.  Prog¬ 
ressive  company  with  excellent  benefits 
package.  Send  resume  and  salary 
history  to  Box  3959,  Editor  & 
Publisher. 


EDITORIAL 


A  24,000<irculation  daily  on  Califor¬ 
nia's  central  coast  needs  reporters  and 
a  copy  editor  as  part  of  an  expansion 
plan.  You'll  work  for  a  hard-hitting,  but 
fair  paper,  earn  competitive  salaries 
and  breathe  clean  air  in  a  pleasant  city 
of  100,000.  Box  3949,  Editor  4 
Publisher. 


A  New  York  City-based  daily  newspaper 
that  covers  the  banking  and  thrift  indus¬ 
tries  is  seeking  an  editor  for  a  senior 
position  on  the  copy  desk.  The  job 
requires  a  seasoned  journalist  with  solid 
rewrite  skills  who  can  challenge  copy 
intelligently,  edit  stories  carefully  for 
grammar  and  style,  and  write  bright 
headlines,  all  under  tight  deadline  pres¬ 
sure.  Experience  on  a  daily  publication 
is  preferred.  Day  hours,  competitive 
salary  and  benefits.  Box  3979,  Editor  & 
Publisher. 


ASSOCIATE  EDITOR 

The  Number  One  trade  magazine  in  its 
field  seeks  an  associate  editor  to  edit, 
report,  and  write  news  and  features  on 
photonics  technology.  A  record  of 
strong  journalistic  skills  and  writing 
experience  is  a  must.  This  position 
r^uires  an  ability  to  organize,  commu¬ 
nicate,  copy-edit  and  proofread.  Candi¬ 
date  must  be  adept  at  cultivating  indus¬ 
try  sources  and  representing  the 
company  both  on  the  phone  and  in 
person.  Periodic  travel  for  conferences, 
trade  shows  and  interviews  is  required. 

Salary  commensurate  with  experience. 
Excellent  benefits  and  friendly  working 
environment.  Please  send  resume, 
salary  history  and  most  recent  writing 
samples  to; 

Bonnie  J.  Kaiden 
Laurin  Publishing  Co. 

Berkshire  Common,  Dept.  E.P. 

PO  Box  1146 
Pittsfield,  MA  01202 


EDITORIAL 


Applications  requested  for  editor 

Vermont  Catholic  Tribune  beginning 

September  1.  Experience  in  production 

and  photogr^hy.  Write  Maureen  A. 

McNamara,  Registrar,  St.  Michael's 

College,  Winooski,  Vermont  05404  or 

call  (802)  655-2000,  ext.  2571. 


ARTS  AND  ENTERTAINMENT  EDITOR 

The  San  Diego  Union  is  looking  for  a 
seasoned,  knowledgeable  editor  with 
metro  experience  to  run  a  10-person 
Arts  and  Entertainment  staff.  The  city 
has  a  booming  arts  scene  of  national 
stature  and  our  location  gives  us  the 
opportunity  of  covering  two  cultures. 
We're  looking  for  someone  who  is 
comfortable  with  all  the  disciplines;  can 
anticipate  trends  and  keep  ahead  of  the 
competition;  is  enthusiastic,  thoughtful 
and  good  with  copy.  Editor  is  resppnsi- 
ble  for  daily  copy  in  a  combined 
features/arts  section,  a  separate  Sunday 
arts  section,  a  Weekend  section  and  a 
variety  of  special  sections  throughout 
the  year.  Send  materials,  resume  to 
John  Muncie,  A.M.E.  Features,  The  San 
Dien  Union,  PO  Box  191,  San  Diego, 
CA  92112.  No  phone  calls. 


ASSISTANT  LIVING  EDITOR 
Help  make  an  award-winning  feature 
section  even  better.  The  San  Jose 
Mercury  News  is  looking  for  an  assistant 
Living  editor.  If  you  nave  5  years  of 
experience  reporting  and  editing  on  a 
daily  paper,  including  at  least  2  as  an 
assigning  editor,  and  are  ready  for  life  in 
the  bay  Area,  we  want  to  hear  from  you. 
Send  us  your  resume,  your  5  best 
reporting  clips  and  a  letter  telling  us 
what  you  can  bring  to  a  lifestyle  section. 
We'd  also  like  to  hear  your  best  success 
story  as  an  editor.  Send  to  Patricia  A. 
Fisher,  A.M.E. /Personnel  &  Develop¬ 
ment,  750  Ridder  Park  Drive,  San  Jose, 
CA  95190.  No  phone  calls,  please. 

BINGO! 

Industrial  opportunity  with  multi¬ 
corporate  organization.  Head  up  all 
phases  of  written  communication  to 
customers  and  employees,  including 
advertising.  Writer/editor  experience 
important  but  desire  and  creativity 
essential.  Excellent  compensation 
package.  Report  to  Vice  President, 
^nd  letter,  resume,  and  clips  to  Jerry 
Wellman,  Group  Dekko  International, 
PO  Box  2000,  Kendallville,  IN  46755. 


BUSINESS  REPORTER 
For  daily  newspaper.  Daily  reporting 
and  business  news  writing  experience 
required.  Resume  and  clips  to  Eric 
Chabrow,  Business  Editor,  Daily 
Record,  629  Parsippany  Road,  PO  Box 
217,  Parsippany,  NJ  0/054. 


BUSINESS  WEEKLY  seeks  experienced 

reporters  for  two  openings.  Prime  beats; 

all-enterprise  reporting.  Resume  and 

clips  to;  Marlene  Kennedy,  editor.  Capi¬ 
tal  District  Business  Review,  PO  Box 
6609,  Albany,  NY  12206. 


EDITORIAL 


BUSINESS  EDITOR 
Our  strong  business  staff  needs  a  strong 
editor.  If  you  posse^  superior  manage¬ 
ment  and  word  skills  and  outstanding 
business  news  judgement,  you  can  help 
us  build  a  great  newspaper.  Send 
resume,  clips  and  references  promptly 
to;  Phil  Gruis,  deputy  managing  editor, 
Spokesman-Review/Spokane  Chronicle, 
PO  Box  2160,  Spokane,  WA  99210. 


CITY  EDITOR 

Our  7-day  newspaper  needs  a  hard- 
charging  editor  who  can  spark  a 
talented  staff  of  reporters,  photogra¬ 
phers  in  covering  spot  news  and  in 
producing  a  wide  range  of  timely 
features  and  enterprise.  Ideal  candidate 
is  well-organized,  aggressive;  knows 
community  news  and  can  help  staffers 
improve  reporting,  writing  abilities.  3-5 
years  experience  on  a  daily  newspaper 
IS  a  must.  College  degree  in  journalism 
or  a  related  field  is  preferred.  First 
consideration  to  applicants  from  N.J., 
Pa.,  Del.,  N.Y.,  Md.,  Oh.,  W.Va.  Send 
letter,  resume  to  Managing  Editor,  John 
Moore,  The  Daily  Item,  Sunbury,  PA 
17801. 


CITY  EDITOR  -  The  Post-Star,  a 
37,000-circulation  AM  daily  in  New 
York's  Adirondack  Mountain  region,  is 
looking  for  an  experienced  newsroom 
leader.  Must  have  strong  reporting 
background  and  excellent  grammatical 
skills.  Must  understand  community 
journalism.  We  want  a  city  editor  who 
will  push  for  better  obits,  as  well  as 
better  issue  stories.  We  are  looking  for 
someone  who  wants  to  live  in  our  beaut¬ 
iful  community,  not  just  pass  through 
it.  Send  letter,  resume,  samples  to  Gary 
Kebbel,  Managing  Editor,  The  Post- 
Star,  PO  Box  2157,  Glens  Falls,  NY 
12801. 


CITY  EDITOR 

San  Francisco  Bay  Area  daily  offers 
opportunity  for  a  (Jity  Editor  to  teach 
and  motivate  a  young  staff  in  organizing 
and  coordinating  news  and  photo  cover¬ 
age,  and  edit  copy,  and  work  well  with 
organization's  other  papers.  Solid 
reporting  and  editing  experience  neces¬ 
sary  and  familiarity  with  PC  and  Atex. 
Send  resume  to; 

Lesher  Communications,  Inc./SRVT 
PO  Box  5088 
Walnut  Creek,  CA  94596 
Attention;  Judy/Personnel 

CITY  EDITOR 

We  are  seeking  an  experienced  person 
who  will  supervise  our  reporters  and 
stringers  and  who  has  layout  and  design 
experience.  We  are  a  growing  indepen¬ 
dently  owned  AM  daily  that  takes  bride 
in  its  people  and  its  newspaper.  Eixcel- 
lent  fringe  package,  good  working 
conditions  and  competitive  salaiy.  Send 
full  resume  and  tearsheets  to  Jim  Oliv¬ 
er,  Editor,  Somerset  Newspapers,  Inc., 
Box  638,  Somerset,  PA  15501. 
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Your  account  number,  that  is. 

It's  right  here  in  our  computer  so 
when  you  hove  a  change  of 
address  or  want  to  renew,  simply 
send  us  your  mailing  label  or  refer 
to  your  account  number. 

You'll  not  only  make  our  job  a  lit¬ 
tle  easier  but  you'll  help  to  expe¬ 
dite  your  change  of  address 
assuring  uninterrupted  service!* 

Thank  you  for  your  assistance! 

*Allow  approx.  4  weeks  for  change  to  go  through. 
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11MI»stt9thStr«tfN«w^  NY  10011  *212  675  4380  ANf^ 
FAX#  212  929  1259 


COPY  EDITOR 


Variety,  the  show-biz  weekly  trade  paper  has  excellent  career  opportunity 
available  for  individual  with  3-5  years  newspaper  copy  editing  exp. 
Knowledge  of  entertainment  industry  helpful.  PC  exp  a  plus. 

We  offer  excellent  salary  &  benefits  plus  the  opportunity  to  work  in  one  of 
the  best  companies  in  the  pubiishing  business.  Please  send  resume  with 
salary  requirements  to: 

E.  PUREUS-CE 

CAHNERS  PUBLISHING 

475  Park  Ava  South,  NY  10016 
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HELP  WANTED 


CITY  EDITOR 

Aggressive  7-day  daily  in  competitive 
market  seeks  city  editor  to  help  coordi¬ 
nate  the  metro  news  for  2-paper  PM 
operation  with  55,000  circulation,  full¬ 
time  news  staff  of  75. 

Must  see  stories  that  impact  our  read¬ 
ers,  have  endless  energy  and  an  eye 
toward  reporting  in  the  1990s.  We 
provide  an  award-winning  staff,  great 
opportunity  in  a  great  news  market  and 
plenty  of  resources.  Tell  us  what  you 
would  do  with  it.  Your  predecessors  had 
the  right  answers  and  are  now  in  India¬ 
napolis  and  St.  Petersburg. 

Send  resume,  cover  letter,  references 
and  a  copy  of  your  present  paper  by  July 
24  to:  Managing  Editor,  The  Rock 
Island  Argus,  PO  Box  3160,  Rock 
Island,  IL  61201.  No  phone  calls, 
please. 


COPY  EDITOR 

The  East  Oregonian,  the  regional  news¬ 
paper  for  northeastern  Oregon,  is  look¬ 
ing  for  a  sharp-eyed  journalist  and 
wordsmith  to  join  the  quality  control 
team  on  our  copy  desk.  We're  a 
13,000-circulation-and-growing  after¬ 
noon  daily.  Layout  and  editing  experi¬ 
ence  required.  Send  letter,  resume  and 
sample  pages  to  Gordon  Billingsley, 
Manging  Editor,  East  Oregonian,  PO 
Box  1089,  Pendleton,  OR  97801. 
Deadline:  August  1. 


COPY  EDITOR/PAGE  DESIGNER 
Immediate  opening  for  a  strong  team 
player  on  a  features  desk  committed  to 
excellence  in  producing  lively  Style, 
Travel,  Food,  Fashion  and  Calendar 
sections  for  the  Houston  Post.  Must 
excel  in  page  design  (color  fronts  and 
inside  pages),  possess  strong  copy¬ 
editing  and  headline-writing  skills,  pay 
attention  to  detail,  have  three  to  five 
years  newspaper  experience.  Competi¬ 
tive  pay.  Send  resume,  samples  of 
headlines,  editing,  color  and  B&W  page 
designs  including  section  fronts  and 
inside  pages,  along  with  three  profes¬ 
sional  references  and  cover  letter  stat¬ 
ing  how  your  abilities  fit  our  needs,  and 
date  of  availability  to:  Lori  Schaeffer, 
Chief,  Features  Designs  and  Editing 
Desk,  The  Houston  Post,  PO  Box  4747, 
Houston,  TX  77210-4747. 


COPY  EDITORS 

We  won’t  settle  for  second  best  on  our 
copy  desk.  We’re  looking  for  copy 
editors  with  at  least  five  years  experi¬ 
ence  who  can  write  compelling  head¬ 
lines,  design  creative  and  interesting 
pages,  andf  edit  local  and  wire  copy 
tightly.  We’re  a  62,000  AMs  Gannett 
newspaper  with  a  Sunday  circulation  of 
99,000.  Our  standards  are  high  and  the 
workload  heavy.  If  you  think  you’re  what 
we’re  looking  for  send  a  cover  letter, 
resume  and  non-returnable  clips  to  Nan 
Keck,  News  &  Design  Editor,  El  Paso 
Times,  PO  Box  20,  El  Paso,  Texas 
79999. 


HELP  WANTED 


EDITORIAL 


COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought  for 
fast-pac^  night  desk  at  60,000  circu¬ 
lation  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  copy  and  writing  accurate, 
lively  headlines  is  essential.  Applicants 
must  show  an  ability  to  design  news 
pages  on  deadline,  and  be  able  to  step 
into  any  news  desk  slot.  Salary  starts  at 
more  than  $30,000.  Opportunity  for 
advancement.  Send  resume  and  tear- 
sheets  to  Box  3950,  Editor  &  Publisher. 


Community-minded  California  daily 
newspaper,  located  in  the  San  Francis¬ 
co  Bay  Area,  seek  sports  editor  with 
good  writing,  photography  and  layout 
skills  to  edit  5-day-a-week  sports 
section.  Management  responsibilities 
include  one  fulT-time  sports  writer  plus 
a  staff  of  stringers/photographers. 
Coverage  includes  prep,  college  and  pro 
sports  along  with  an  emphasis  on 
community  sports.  Call  (209) 
835-3030. 


COMING  TO  CALIFORNIA? 

Journalists  are  always  welcome  to  tour 
our  plant  and  discuss  current  or  future 
openings.  We  are  located  in  the  Central 
Valley,  two  hours  drive  from  San  Fran¬ 
cisco,  Monterey  and  Yosemite.  Contact 
Personnel  Department,  Lesher  News¬ 
papers  Inc.,  PO  Box  739,  Merced,  CA 
95341.  (209)  722-1511.  EOE. 


DESK  EDITOR  -  PAGE  DESIGNER 
West  central  Florida  18,000  daily  is 
seeking  a  talented  page  designer  with  a 
flair  for  headline  writing  to  join  page 
makeup  desk.  Experience  on  desk 
preferred  but  will  consider  talented 
recent  graduate.  Reply  to  Managing 
Editor/Graphics,  PO  Box  1899,  Inver¬ 
ness,  FL  32651. 


EARN  MONEY  READING  BOOKS! 
$30,000/yr  income  potential.  Details. 
Call  l-(805)  687-6000  Ext.  Y-4261. 


EDITORIAL  ARTIST 

Investor’s  Daily,  a  national  dailv  busi¬ 
ness  and  financial  newspaper,  is  look¬ 
ing  for  an  information-graphic  artist 
experienced  on  Macinto^  computers. 
Must  have  design,  typography  experi- 
■  to  work  undei 


line  pressure.  Resume  to  Wesley  Mann, 
Editor,  1941  A'^macost  Ave.,  Los 
Angeles,  CA  90025. 


EDITOR 

Small,  privately-owned  daily  is  seeking 
individual  to  take  charge  of  10-person 
newsroom.  Editorial  and  lay-out  skills  a 
must.  Send  resume,  work  samples  and 
salary  requirements  to  Box  3983, 
Editor  &  Pubisher. 


NEWS  EDITOR 


The  Daily  Herald,  a  90,000-circulation  news¬ 
paper  serving  Chicago’s  Northwest  suburbs, 
needs  night  newsroom  manager.  Seek  experi¬ 
enced  professional  to  take  charge  of  20-person 
staff.  Top  pay,  benefits.  Send  resume  to: 

Executive  Editor 
PO  Box  280 

Arlington  Heights,  IL  60006. 


HELP  WANTED 


Lesher  Communications  publishes  four 
contiguous  suburban  dailies  plus  two 
affiliated  dailies  in  the  East  Bay 
suburbs  of  San  Francisco  with  a 
combined  circulation  of  207,000.  LCI 
supplies  centralized  features,  sports, 
business  and  make-up  for  the  decentr¬ 
alized  local  news  operations. 

We  seek  an  Editor  with  management 
experience  who  can  effectively  balance 
this  unique  combination  of  centralized 
operations  with  decentralized  news 
gathering  and  blend  the  best  of  both 
into  quality  newspapers. 

Candidate  should  have  a  vision  of  high 
quality  publications  based  on  high  stan¬ 
dards  of  publishing  and  should  be  able 
to  lead  staff  to  create  them.  Should 
have  broad  publishing  experience  and 
served  in  positions  that  demonstrated 
your  solid  news  judgment.  Should  also 
be  reader-  and  research-oriented,  a 
good  communicator  in  all  directions 
and,  by  example,  lead  and  inspire 
others  to  do  their  best  work. 

If  all  this  described  you,  if  you  are 
attracted  by  the  challenge  and  satisfac¬ 
tion  of  serving  one  of  the  great  growing 
markets  in  California  and  if  you  would 
enjoy  living  in  one  of  the  most  beautiful 
areas  in  North  America,  send  your 
resume  to: 

George  W.  Hoyt,  President 
Lesher  Communications,  Inc. 

2640  Shadelands  Drive 

Walnut  Creek,  CA  94598 


Major  Veterans  Association  in  mid-west 
seeks  Editor-in-Chief  for  Flagship 
Magazine.  Must  have  solid  publications 
management  experience.  Contact  Ben 
Long,  Travaille,  Executive  Search. 
(202)  465-6342  or  mail  to  1140 
Connecticut  Ave.  NW,  V/ashington,  DC 
20036. 


EDITOR  -  To  write  and  manage  staff  of 
three  on  a  growing  suburban  weekly 
with  emphasis  on  quality  news.  Send 
resume  to  Winston  Burrell,  PO  Box 
23497,  Knoxville,  TN  37933. 


ENTRY  LEVEL  reporter  needed  on 
large,  award-winning,  Florida  weekly  on 
beautiful  resort  island  of  Sanibel.  Write 
William  Doolittle,  Island  Reporter,  PO 
Box  809,  Sanibel,  FL  33957. 


EXPERIENCED  COPY  EDITOR  needed 
immediately  by  Golfweek,  “America’s 
golf  newspaper."  Central  Florida  head¬ 
quarters  office.  Resume,  references, 
salary  needed  tO:  Golfweek,  550(3 
Watkins  Road,  Haines  City,  FL  33844. 
(813)  439-7424. 


FEATURES  EDITOR 

We’re  looking  for  a  creative,  energetic 
and  savvy  features  editor  as  we  head 
into  our  most  exciting  year  ever.  Send 
resume  and  work  samples  to:  Dan 
Hayes,  Editor,  Quad-City  times,  PO  Box 
3828,  Davenport,  Iowa  52808. 


FOOD  EDITOR 

The  Kansas  City  Star  is  looking  for  an 
experienced  journalist  to  write  and 
produce  our  recipe-oriented  food 
section  and  review  restaurants  for  this 
185,000-circulation  PM  daily.  The 
right  candidate  will  have  at  least  five 
years  newspaper  or  magazine  experi¬ 
ence  and  have  demonstrated  an  interest 
in  food  coverage  and  restaurant  review¬ 
ing.  Send  resume  and  samples  of  your 
work  to  Michael  Nelson,  AME/Features, 
The  Kansas  City  Star,  1729  Grand  Ave., 
Kansas  City,  MO  64108.  Minority  appl¬ 
icants  encouraged.  No  phone  calls, 
please. 


HELP  WANTED 


GENERAL  ASSIGNMENT  REPOR"R  - 
The  Arizona  Republic  is  seeking  an 
experienced  reporter  with  a  lively  and 
inviting  writing  style  who  would  be 
enthusiastic  about  taking  on  new  and 
interesting  topics.  Please  write  John 
Oppedahl,  Managing  Editor,  PO  Box 
1950,  Phoenix,  Al  85001. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


IMMEDIATE  OPENING.  EDITOR. 
Large,  award-winning,  Macintosh- 
equipped  South  Dakota  weekly.  Typing, 
layout,  planning,  photography  and  dark¬ 
room  skills.  Resume  and  references 
required.  Write  Redfield  Press,  Box 
440,  Redfield,  SD  57469. 


INTERNATIONAL  EDITOR 
The  Rocky  Mountain  News  is  seeking  an 
International  Editor  who  will  edit  wires, 
edit  stories,  write  daily  briefs  and  a 
weekly  column  and  manage  a  system  of 
freelance  foreign  correspondents.  The 
ideal  candidates  will  be  an  able  writer 
with  experience  on  copy  desks  and  as  a 
foreign  correspondent.  Please  write,  but 
do  not  call.  Jay  Ambrose,  Editor,  Rocky 
Mountain  News,  400  West  Colfax  Ave., 
Denver,  CO  80204. 


MANAGING  EDITOR/JOURNALIST 
Must  have  boating  and  salt  water  fish¬ 
ing  knowledge.  Journalism  background 
with  proven  track  record.  Regional 
magazine.  (305)  764-0955. 


MANAGING  EDITOR 
for  20,000  circulation  award-winning 
community/alternative  weekly  newspap¬ 
er  in  Ithaca,  New  York.  Must  be  able  to 
manage  entire  news  operation,  serve  as 
writing  coach,  and  write/edit.  Previous 
weekly  or  daily  experience  desirable. 
Send  cover  letter,  resume  with  writing/ 
editing  samples  to:  SK  List,  Ithaca 
Times,  PO  Box  27,  Ithaca,  NY  14851. 


MANAGING  EDITOR 
Corning,  NY  offers  an  exceptional 
career  opportunity  for  a  community 
minded  journalist  to  lead  a  17,000  PM 
in  highly  competitive  market  where  the 
quality  of  life  is  exceptional.  If  you  have 
a  burning  desire  to  excel  and  seek  an 
exciting  challenge  at  an  aggressive, 
expanding  newspaper,  respond  by 
describing  your  writing,  editing,  plan¬ 
ning  ad  design  skills.  Tell  me  about  your 
leadership,  management  and  computer 
experience;  including  your  salary  expec¬ 
tations,  resume  and  references.  Nell  C. 
Hopp,  Publisher,  The  Leader,  34  W. 
Pulteney  Street,  Corning,  NY  14830. 


MANAGING  EDITOR 
Vance  Publishing  Corp.,  Kansas  City 
division,  needs  experienced  staff  mana¬ 
ger  for  agricultural  trade  weekly  broad¬ 
sheet  newspaper,  special  sections,  and 
related  annual  magazine  issues.  Strong 
writing,  editing,  and  managerial  back¬ 
ground  is  a  must.  Develop  16-person 
staff,  oversee  budget,  travel,  editorial 
writing.  Send  resume,  salary  history  and 
top  clips  to  Gayle  Poplin,  Human 
Resources,  Vance  Publishing  Corp.,  PO 
Box  2939,  Shawnee  Mission,  KS 
66201. 


Major  Veterans  Association  in  mid-west 
seeks  Editor-in-Chief  for  Flagship 
Magazine.  Must  have  solid  publication 
management  experience.  Contact  Ben 
Long,  Travaille,  Executive  Search, 
(202)  463-6342  or  mail  to  1140 
Connecticut  Avenue,  NW,  Suite  310, 
Washington,  DC  20036. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

NEWS  EDITOR 

For  progressive  south-central  Californi- 
na  weekly  newspaper.  Two  years  report¬ 
ing  experience  required.  Competitive 
saTaiy/benefits  package.  Mike  Bledsoe 
(80S)  725-0600. 


NEWS  EDITOR 

13,000  Zone  2  daily  seeks  well- 
rounded  news  editor  who  can  supervise 
reporters  and  sringers  and  do  layout.  We 
are  a  family  owned,  growing  AM  in 
beautiful  resort  area.  Competitive 
salary,  great  fringe  package  and  excel¬ 
lent  working  conditions.  A  career  posi¬ 
tion.  All  replies  confidential.  Send 
resume  to  Box  3980,  Editor  & 
Publisher. 


NIGHT  CITY  EDITOR 
We’re  looking  for  an  editor  to  play  a  key 
role  in  improving  our  newspaper 
through  solid  copy  editing  and  creative 
layout.  We  are  a  20,000-circulation 
Knight-Ridder  newspaper.  This  seven- 
day  morning  paper  serves  north  central 
South  Dakota.  Send  resume  and 
samples  of  stories  and  pages  you  have 
edited  to:  Managing  Editor  Heidi 
Reuter,  Aberdeen  American  News,  PO 
Box  4430,  Aberdeen,  SD  57402. 


OIL  REPORTER:  Specialized  oil  price 
reporting  service  needs  journalist  to 
cover  crude/products  markets  as  well  as 
write  brief  articles/features.  Good  next 
step  for  junior  business  reporter  with 
grasp  of  commodity  market  basics  and 
international  perspective.  Foreign 
language  skills  useful.  Send  resume, 
salary  History  and  clips  to  Mr.  M.J. 
Strauss,  Bureau  Chief,  Petroleum 
Argus.  4801  Woodway,  Suite  240W, 
Houston,  TX  77056. 


PAGE  DESIGNER/COPY  EDITOR 
for  lifestyle  desk  of  24,000  Southern 
California  daily.  Must  have  strong 
design  and  language  skills.  Send  cover 
letter,  resume  and  work  samples  to  Rick 
Rabenau,  Manae^^ng  Editor,  The  News 
Chronicle,  PO  Box  3129,  Thousand 
Oaks,  CA  91359. 


REPORTER 

Aggressive  west  Texas  daily,  winner  of  a 
1988  Pulitzer  Prize,  is  building  its 
resume  bank  for  anticipated  openings 
for  cityside  reporters.  One  year  experi¬ 
ence  required.  Send  resume,  clips  and 
references  to  M.  Olaf  Frandsen,  Manag¬ 
ing  Editor,  The  Odessa  American,  PO 
Box  2952,  Odessa,  TX  79760. 


REPORTER 

The  Second  largest  Jewish  weekly  in 
America  is  seexing  an  experienced 
reporter  to  add  to  its  award-winning 
staff.  Knowledge  of  Jewish  affairs 
essential.  Send  resume  and  non- 
returnable  clippings  to  Alan  Hitsky,  The 
Detroit  Jewish  News,  20300  Civic 
Center,  Southfield,  Ml  48076. 


REPORTER 

16,000-circulation  AM  daily  seeks 
reporter  to  cover  city  beat.  You  won't  get 
rich  here  money-wise,  but  you  will  in 
terms  of  experience  and  clips.  If  you’re 
interested  in  joining  the  staff  of  our 
award-winning  newspaper,  send  cover 
letter,  resume  and  clips  to:  Harlan 
Spector,  City  Editor,  Medina  County 
Gazette,  885  W.  Liberty  St.,  Medina, 
OH  44256. 


REPORTER 

The  Bureau  of  National  Affairs,  Inc.,  a 
private  publishing  company  in  Washing¬ 
ton,  DC,  has  an  immediate  opening  for 
an  experienced  reporter  to  cover  labor 
economics  beat  for  dally  publication. 
Involves  reporting  and  analyzing  labor 
economic  data  from  government  agen¬ 
cies,  particularly  the  Bureau  of  Labor 
Statistics  and  (jommerce  Department. 
Includes  coverage  of  reports  and 
studies  from  private  economists  and 
organizations.  R^uirements:  two  years’ 
fuTl-time  professional  reporting  experi¬ 
ence;  ability  to  understand  and  write 
clearly  about  statistics;  typing.  Excel¬ 
lent  company  benefits.  Starting  salary 
$29,339  annually. 

Please  send  resume  to: 

The  BNA,  Inc. 

Personnel  Office 
1231  25th  Street,  NW 
Room:  S-100 
Washington,  DC  20037 

(No  Telephone  Inquiries,  Please) 
Equal  Opportunity  Employer,  M/F 


REPORTER 

Mid-sized  Zone  5  PM  seeks  writer  to 
cover  criminal  justice  system:  breaking 
news,  trend  pieces,  profiles,  behind- 
the-scences,  police  blotter.  Two  years 
reporting  experience  desired  but  will 
consider  non-journalist  with  strong  writ- 
ting  skills,  high  energy  level  and  experi¬ 
ence  in  the  criminarjustice  field.  Box 
3964,  Editor  &  Publisher. 


SPECIAL  PROJECTS  EDITOR 

The  Mail  Tribune,  a  30,000  circulation 
Ottaway/Oow  Jones  newspaper,  is  seek¬ 
ing  an  editor  to  oversee  design  of 
special  pages  and  to  coordinate  projects 
and  special  sections.  Applicants  should 
have  at  least  two  years  editing  and 
layout  experience.  Position  involves 
editing  of  copy  and  designing  pages. 
Macintosh  experience  preferred.  Send 
resume  and  samples  of  work  to  Tudy 
Schiveley,  Personnel  Manager,  Mail 
Tribune,  TO  Box  1108,  Medford,  OR 
97501  no  later  than  July  25. 


SPORTS  COPY  EDITOR 
Top  layout  and  headlining  skills  sought 
for  new  position  on  expanding  Illinois 
daily.  Five  years  daily  experience 
required.  Send  clips,  sample  layouts  to 
Sports  Editor,  The  Beacon-News,  101 
S.  River  St.,  Aurora,  IL  60506. 


SPORTS  COPY  EDITOR 

THE  140,000-circulation  New  Haven 
Register,  recently  named  the  best 
Sunday  newspaper  in  New  England  for 
its  size,  seeks  an  experienced  copy 
editor  for  its  expanding  and  improving 
sports  section.  This  additional  editing 
job  will  be  filled  by  a  wordsmith,  not  a 
copy  processor,  who  understands 
sports.  Strong  layout  skills  are  a  plus. 
New  Haven,  home  of  Yale,  offers  a 
terrific  range  of  sports,  recreational  and 
cultural  activities.  Letter,  resume  to: 
Rick  Odermatt,  New  Haven  Register, 
40  Sargent  Dr.,  New  Haven,  CT  06511. 
Minorities  encouraged  to  apply. _ 

SPORTS  EDITOR 

Opportunity  for  aggressive,  energetic 
professional  in  highly  competitive, 
sports  crazy  New  York  State  Capital 
Region.  Take  charge,  action-oriented 
personality  a  must.  Above  average  writ¬ 
ing  skills  required.  Broad  minded  view 
of  sports  including  professional, 
college,  scholastics  and  recreational 
necessary.  Creative  ideas  in  section 
covers  and  layout  to  present  a  great  deal 
of  sports  information  in  a  "good  read” 
format  also  required.  Send  resume  with 
writing  and  creative  samples  to:  Kath¬ 
leen  Condon,  Executive  Editor,  The 
Record  Newspapers,  501  Broadway, 
Troy,  NY  12181. 

An  Equal  Opportunity  Employer. 

SPORTS  INVESTIGATIVE  REPORTER 
We’re  looking  for  a  reporter  who  can 
handle  game  stories  and  sports  features 
comfortably,  but  who  prefers  to  go  after 
sports  stories  that  have  a  hard  edge  to 
them. 

Years  of  experience  aren’t  as  important 
as  the  kind  of  experience.  Your  clips 
should  show  that  you  know  how  to 
pursue  a  paper  trail  and  find  answers  to 
tough  questions.  Send  a  cover  letter 
and  copy  of  your  resume  and  a 
representative  sampling  of  your  work  to 
Dale  Bye,  Executive  Sports  Editor,  The 
Kansas  City  Star  and  Times,  1729 
Grand  Ave.,  Kansas  City,  MO  64108. 

SPORTS  REPORTER 
Opening  on  a  lO-person  sports  staff  in 
NFL  city.  Wide,  attractive  variety  of 
story  assignments  plus  some  slot 
duties.  Prefer  experience  on  profession¬ 
al  or  college  sports  beats  and  prefer 
desk  experience.  About  five  years  exper¬ 
ience  required.  Opening  available  mid- 
August.  Mail  letter,  cups,  resume  to 
Don  Langenkamp,  Sports  Editor,  Green 
Bay  Press  Gazette,  PO  Box  19430, 
Green  Bay,  Wl  54307-9430.  A  Gannett 
newspaper.  An  Equal  Opportunity 
Employer. 


SPORTS  COPYEDITOR  -  The  Arizona 
Republic  is  seeking  an  experienced 
Sports  desk  pe^n  with  good  editing 
skills  and  the  ability  to  write  bright,  live¬ 
ly  headlines  under  deadline  pressure. 
Write  John  Oppendahl,  Managing 
Editor,  PO  Box  1950,  Phoenix,  AZ 
85001. 


SPORTS  SLOT 

Opening  on  a  50,0(X)0  circulation  daily 
in  Southern  California.  Strong  layout 
and  editing  skills  are  essential.  Two  to 
three  years  experience  on  a  daily 
required.  Send  resume  and  five  layouts 
to:  John  Cressy,  Sfwrts  Editor,  Ventura 
County  Star-Free  Press,  PO  Box  6711, 
Ventura,  CA  93006. 


SPORTS  WRITER  wanted  for  tri<ounty 
group  of  weeklies  in  north  Florida.  Can 
develop  into  Iri-weekly  sports  editor. 
Send  clips  and  resume  to  Jim  Smith, 
PO  Box  370,  Live  Oak,  FL  32060. 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  news  editor.  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


The  Bradenton  Herald,  one  of  Florida’s 
top  newspapers,  is  looking  for  an  exper¬ 
ienced,  aggressive  and  savvy  reporter  to 
bring  state  news  home  to  our  readers. 
We  want  someone  who  can  turn  the 
tangled  world  of  politics  and  bureaucra¬ 
tic  language  into  strong,  clear  and 
meaningful  stories.  Send  resume  and 
clips  to:  Bruce  Lind,  Managing  Editor, 
The  Bradenton  Herald,  102  Manatee 
Avenue  West,  Bradenton,  FL  34205.  A 
Knight-Ridder  newspaper.  EOE 


The  editors  of  Evening-Herald  Journal 
and  Morning-Post  Standard  in  Syra¬ 
cuse,  NY,  are  looking  for  someone  with 
strong  picture  and  people  skills  to  help 
manage  a  15-person  photo  department. 
Papers  have  a  combined  daily  circula¬ 
tion  of  nearly  200,0(X)  daily  and  more 
than  225,000  Sunday  in  a  city  with  a 
university  renowned  for  its  photojour¬ 
nalism  program.  Applicants  should 
have  a  bachelors  degree  and  at  least  3 
years  daily  newspaper  experience.  We 
are  an  equal  opportunity  employer, 
offering  excellent  salary  and  benefits 
and  the  opportunity  to  advance  and 
grow.  Send  resume  and  samples  of  work 
to  Toren  Beasley,  Photo  Director,  Syra¬ 
cuse  Newspapers,  PO  Box  4915,  Syra¬ 
cuse,  NY  13521. 


PROJECTS  EDITOR 

The  Stars  and  Stripes,  a  135,000 
circulation  daily,  needs  an  assistant  city 
editor,  for  projects  at  its  main  office  in 
Darmstadt,  West  Germany.  We  are  look¬ 
ing  for  a  versatile  editor  who  can  super¬ 
vise  alternating  teams  of  reporters  and 
photographers  on  projects  ranging  from 
in-depth  reports  on  issues  facing 
members  of  the  U.S.  military  communi¬ 
ty  in  Europe  to  special  events  coverage. 

Candidates  must  have  three  years 
general  experience  as  a  reporter  or 
editor  and  two  years  specialized  experi¬ 
ence  on  a  major  metropolitan  daily  or 
wire  service,  supervising  reporters  and 
editing  their  work.  Starting  salary 
$26,261  plus  tax-free  housing  allow¬ 
ance  of  up  to  $12,000  and  benefits. 
Moving  expenses  paid. 

Call  our  New  York  office  (212) 
620-3333,  between  9AM  and  5:30PM 
Monday  through  Friday  for  an  applica¬ 
tion  form.  Return  it  with  resume,  cover 
letter  and  samples  of  your  reporting  and 
editing  to:  European  Stars  and  Stripes, 
Attn:  Civilian  Personnel  Officer,  APO 
NY  09211-4211.  Applications  must  be 
postmarked  by  24  JLILY  1989. 


REPORTER  Small  S.F.  Bay  area  daily 
seeks  several  reporters  with  degree  and 
one  year  experience.  Send  resume, 
clips  to  Box  3963,  Editor  &  Publisher. 
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SOME  LIKE  IT  HOT 

It’s  hot  in  Orange  County,  California.  It’s  always  pretty  warm  this  time  of 
year,  of  course,  but  we’re  talking  about  the  competition  between  The 
Orange  County  Register  and  the  LA  Times.  And  if  we’re  going  to  continue 
our  winning  ways,  we  need  more  great  journalists  for  our  already  strong 
team. 

We’ll  be  in  New  York  August  14  and  15.  We  want  to  talk  with  experienced 
news  people  who  are  thinking  about  where  their  careers  are  headed.  We 
have  a  few  openings  -  no  hiring  freeze  where  it’s  hot  --  but  we’re  equally 
interested  in  just  talking  with  people  about  the  future. 

If  this  piques  your  interest,  send  a  resume,  work  samples,  and  a  brief  cover 
letter  to: 

John  Hollon 

Assistant  Managing  Editor 
The  Orange  County  Register 
625  North  Grand  Avenue 
Santa  Ana,  California  92701 
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HELP  WANTED 


HELP  WANTED 


EDITORIAL 


The  Ledeer,  a  72,000-circulation 
morning  daily  in  Lakeland,  Fla.,  seeks 
aggressive  reporter  for  local  government 
and  general  assignments.  Need  a  fast 
thinker  to  challenge  sources,  use  docu¬ 
ments  to  get  at  a  story  quickly.  Prefer 
two  years'  experience.  Send  resume  and 
clips,  including  some  that  indicate  abil¬ 
ity  to  dig  out  stories  that  officials  want 
to  keep  buried,  to  Bruce  Giles,  Manag¬ 
ing  Editor,  The  Ledger,  PO  Box  408, 
Laxeland,  FL  33802.  No  phone  calls. 

WANTED;  EDITOR/WRITER  for  New 
Times  in  Phoenix,  one  of  the  nation’s 
largest  weekly  newspapers  and  one  of 
the  Southwest’s  most  award-winning 
publications.  Our  140,000  circulation 
paper  prizes  both  investigative  reporting 
and  pop  culture  features.  We  want  an 
idea  person  who’s  highly  organized, 
enjoys  the  nuts  and  bolts  of  putting  out 
a  newspaper,  is  skilled  at  editing 
magazine-style  pieces  and  knows  how 
to  write  a  must-read  story.  Send  clips, 
resume  and  salary  requirements  to 
Editor  Jana  Bommersbach,  PO  Box 
2510,  Phoenix,  AZ  850j2. 


Washington,  DC 
States  News  Service 

Challenging  assignments  on  the 
Connecticut,  New  York  City  and  Minne¬ 
sota  desks.  Send  clips,  letter  and 
resume  to  Rem  Rieder,  Managing 
Editor,  States  News  Service,  1333  F 
Street  NW,  20004.  EOE.  States  covers 
Washington  with  a  staff  of  50  and  is 
distributed  by  the  New  York  Times 
syndicate  to  200  newspapers. 


We  have  a  talented  group  of  city-desk 
editors  and  reporters,  but  you  never 
know:  A  promotion  or  a  raid  could 
create  a  golden  opp9rtunity  for  you  to 
join  us.  We  are  a  mid-size  daily  in  an 
attractive  Zone  8  city.  We  are  good  and 
getting  better.  Tell  us  your  goals  and 
accomplishments  (feel  free  to  boast) 
and  show  us  your  best  work.  (Editors, 
please  include  some  raw  and  edited 
versions.)  Reply  to  Box  3977,  Editor  & 
Publisher. 


We’re  an  aggressive  twice-weekly  in 
Southern  California  looking  for  skilled 
journalists  who  can  improve  our  cover¬ 
age.  The  pay  is  not  big  but  the  oppor¬ 
tunities  are.  We’re  accepting  applica¬ 
tions  from  reporters,  copy  editors,  news 
editors,  feature  writers  and  sports 
writers.  Send  resume/clips  to  The  Cali¬ 
fornian,  PO  Box  970,  Temecula,  CA 
92390. 


WRITERS 

The  Sandusky  (Ohio)  Register  has 
several  entry-level  news  and  feature 
writing  openings.  Send  resume,  five 
feature  and  five  news  clips  to  Rex 
Rhoades,  Sandusky  Register,  314  W. 
Market  St.,  Sandusky,  OH  44870. 
Ohio,  Pa.,  Ind.,  Mich,  applicants 
preferred. 


NEED  A  JOB? 

Then  wm  need  MediaLine.  MediaUne 

is  a  daily  updated  job  listing  service. 

With  just  one  call  you  will 

•  have  access  to  new  job  openings 
every  day. 

•  hear  about  jobs  for  staff  writers,  copy 
editors,  sports  writers  or  editors. 

•  save  moriey  on  endless  phone  calls, 
chasing  leads  that  are  weeks  old. 

Call  our  business  office  to  find  out  how 

to  get  your  job  search  into  high  gear. 

800-237-8073 

in  CA:  408-296-7353 


MARKETING 


MARKETING  MANAGER  -  A  national 
sales  organization  is  looking  for  several 
marketing  sales  managers  for  several 
states.  This  person  should  have  excel¬ 
lent  sales  and  organizational  skills. 
Unlimited  potential  and  a  very  good 
ground  floor  opportunity  for  the  right 
person.  Send  resume  to  A.S.N.,  1890 
Crooks  Rd.,  Troy,  Ml  48084. 


PHOTOGRAPHY 

PHOTOJOURNALIST  -  Do  you  love  to 
take  top-quality  news  and  feature 
photographs  and  combine  them  with 
words,  graphics  and  ^arkling  layout  to 
tell  a  story?  If  so.  The  Sentinel,  an 
award-winning  13,800-circulation  PM 
in  Central  Pennsylvania  has  a  job  for 
you.  Responsibilities  include  taking  and 
processing  B&W  and  color  photos; 
caption  writing;  some  page  layout; 
recruiting,  coaching  and  managing 
stringers;  fostering  quility  photo  work 
within  newsroom  staff;  managing  photo 
budget.  College  or  other  professional 
training  a  must;  J-school  grads 
preferred.  Send  resume,  letter  and  clips 
to:  Brad  Siddons,  Managing  Editor,  The 
Sentinel,  PO  Box  588,  Lewistown,  PA 
17044. 


PRODUCTIONITECH 


ALL  PRODUCTION  AREAS 
One  of  America’s  fastest  growing  news¬ 
paper  groups  needs  qualified  people 
with  solid  experience  in  management 
skills  for  various  areas  of  newspaper 
production  including  composition 
through  distribution.  Above  average 
compensation,  benefits,  and  the 
chance  for  promotion  are  all  available  to 
those  who  can  make  things  happen.  We 
publish  daily  and  weekly  newpapers 
from  coast  to  coast  and  in  Europe,  and 
we  will  not  allow  our  standards  to  be 
compromised.  If  you  think  you  have 
what  it  takes  to  join  our  ranks  and  you 
would  like  to  be  considered  for  present 
and  future  openings,  send  your  resume 
and  a  cover  letter  with  salary  history  and 
references  to  Jess  Allred,  Ingersoll 
Publications  Company,  457  North 
Harrison  Street,  Princeton,  NJ  08540. 


COMPOSING  SUPERVISOR 
One  of  the  fastest  growing  dailies  in 
Zone  9  Is  seeking  the  right  individual  to 
oversee  the  second  shift  operation. 
Must  possess  strong  organizational  and 
leadership  skills  with  a  desire  to 
succeed.  Must  have  five  years  of 
management  experience,  some  college 
helpful.  Don’t  miss  this  opportunity  to 
join  a  dynamic  organization.  Send 
resume  and  salary  history  to  Box  3923, 
Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER 
For  a  weekly  publication.  Must  have  a 
lot  of  experience  in  managing  people. 
Must  be  very  organized,  good  with  sche¬ 
duling,  must  have  an  upbeat  personality 
to  enhance  morale.  Will  be  managing  a 
department  of  18  which  consists  of 
typesetters,  camera  layout,  paste-up, 
computer  graphics,  proofreaders  and 
communicates  with  sales  staff.  Odd 
hours.  $40,000  per  year.  Benefits, 
bonuses.  Zone  9.  Box  3934,  Editor  & 
Publisher. 


HARRIS  SUPERVISOR/MECHANIC 
1372/Sheridan  supervisor  mechanic  for 
busy  7-day,  Zone  2  publication.  We’re 
looking  for  a  “people  person”  with  the 
ability  to  lead  and  train  team  of  opera¬ 
tors.  Good  communication  skills  plus 
desire  to  operate  within  a  team  concept. 
Big  egos  need  not  apply.  Good  compen¬ 
sation  package.  Send  resume  and  cover 
letter  with  salary  histo^  and  references 
to  Ron  Bieberich,  (lapital-Gazette 
Communications,  PO  Box  911,  Anna¬ 
polis,  MD  21404. 


CLASSIFIED  ADVERTISING 

Order  Blank 

Nairw  - -  - 

Company 

Addraaa _ _ 

Clly 

Staff _ Zip _ 

Phona _ _ 

ClAMHieatinn 

AuthoriZAd  Signalura 

Copy 

No.  of  Insertions:  Amount  Enclosed:  $ 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1989 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $6.30  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.50  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.80  per  line,  per  issue.  3  weeks  —  $2,60  per  line,  per  issue. 

4  weeks  —  $4.10  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60-,  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  raquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  8k  Publiahor 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


PRODUCTION/TECH 


ASSISTANT 

PRESSROOM  SUPERINTENDENT 
Interested  in  moving  up?  Family-owned 
medium-sized  daily  in  zone  2  is  looking 
for  the  right  person  to  fill  this  hands-on 
position.  Ability  to  supervise  employees 
important.  Mechanical/electrical  back¬ 
grounds  a  plus.  Please  send  resume  to 
Box  3958,  Editor  &  Publisher. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 

PRODUCTION  MANAGER 
The  Michigan  City,  Indiana,  News- 
Dispatch,  (17,0(10  daily),  is  interview¬ 
ing  for  a  competent  state-of-the-art 
production  manager  who  knows  produc¬ 
tion  from  press  room  to  computer  room. 
Must  be  a  proven  manager  who  leads 
staff  of  25  by  example  and  motivation. 
PC  experience  very  helpful.  Goss  Urba¬ 
nite  experience  preferred.  Excellent 
salary,  fringes,  work  environment, 
community.  Please  send  resume  to 
Joseph  E.  Mitchell,  The  News- 
Dispatch,  121  W.  Michigan  Blvd., 
Michigan  City,  IN  46360.  Or  Fax  (219) 
872-8511. 


Small  Alaska  daily  seeks  pressperson 
for  Goss  Community  and/or  sheet-fed 
and  darkroom.  Resume  to  Mike  McCor¬ 
mick,  Daily  News,  Box  7900,  Ketchi¬ 
kan,  AK  99901. 


_ PROMOTION _ 

PROMOTION  WRITER/COORDINATOR 

CAN  YOU  CREATE  AD  AND  PROMO¬ 
TION  COPY  THAT  SELLS?  If  you  can, 
we  have  a  position  available  that  could 
be  the  opportunity  that  you  have  been 
waiting  for-especially  if  you  are  know- 
ledgeaole  of  the  philatelic  marketplace. 

DO  YOU  KNOW  PRINT  PRODUCTION 
AND  CAN  YOU  SCHEDULE  AND  COOR¬ 
DINATE  PRINTING  PROJECTS?  If  so, 
that  knowledge  and  ability  can  make 
significant  contributions  in  the  promo¬ 
tion  of  our  philatelic  publications  and 
products. 

If  you  have  a  minimum  of  two  years  of 
successful  ad  and  promotion  copy  writ¬ 
ing  experience,  if  you  have  a  well  round¬ 
ed  understanding  of  graphic  arts  and 
printing  production,  and  if  you  have  a 
bachelor's  degree  in  communications  or 
a  related  field,  then  we  would  like  for 
you  to  show  us  what  you  can  do.  Send 
us  your  resume  with  a'cover  letter  to  let 
us  know  you  are  interested.  Copies  of 
samples  of  your  work  would  also  be 
helpful. 

Remember,  a  knowledge  of  philatelies 
is  extremely  helpful  but  not  required. 
What  is  required  is  the  desire  and  the 
ability  to  create  compelling  ad  and 
promotion  copy. 

If  you  feel  that  you  are  the  person  that 
we  are  looking  for  and  that  this  is  the 
position  that  your  career  has  been  lead¬ 
ing  up  to,  then  don't  delay,  send  your 
response  today  to: 

Box  3974,  Editor  &  Publisher. 


PUBUC  RELATIONS 

HOW  TO  GET  INTO  PR 
For  details,  send  SASE  to; 

PO  Box  554,  Mundelein,  IL  60060. 


PR  JOBS.  Twice-monthly  listing  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communications  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

Advertising/General  Management 

25  years  diversified  newspaper  back¬ 
ground.  Both  weekly  and  daily  (20,000 
-  110,000)  experience.  Heavy  classi¬ 
fied  and  display  management  back¬ 
ground.  People-oriented,  family  man 
with  strong  training/goal-setting/ 
budgeting/follow-through  abilities  to 
increase  sales.  Most  recently  advertis¬ 
ing  director  of  a  20,000  daily.  BA  in 
marketing. 

This  individual  is  available  for  inten/iew 
and  placement  at  NO  cost.  The  fee  has 
been  paid  by  his  present  employer.  He 
is  available  due  to  economic  conditions/ 
job  elimination.  If  interested  in  obtain¬ 
ing  more  information,  please  contact; 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 

AGGRESSIVE  AND  EXPERIENCED 
HANDS-ON  CFO/CONTROLLER 

With  extensive  computer  background 
(IBM,  Sll  and  other  vendors).  Also 
human  resources  and  office  manage¬ 
ment  experience.  All  phases  of  control- 
lership;  ledgers,  revenue,  expenses, 
and  capital  Pudgeting-taxes-payroll-A/ 
P-A/R-credit  and  collections,  etc.  Seek¬ 
ing  position  requiring  broad  technical, 
communications  and  leadership  skills. 
Box  3935,  Editor  &  Publisher. 


Need  an  NIE  Director?  I  have  4  degrees, 
18  years  teaching  experience,  masters 
in  journalism.  (503)  935-1182. 


President,  Regional  Vice  President  and 
Publisher  positions  held,  22-year  track 
record  of  building  management  teams 
and  providing  "hands-on'^  leadership  in 
turn  around  and  building  situations, 
experience  includes  dailies  to  60,000, 
multiple  weeklies  to  300,000.  Phone  J. 
Gene  Chambers  (313)  781-2311  or 
write  53212  Sherwood  Lane,  Utica,  Ml 
48087. 


PUBLISHER/GM 

Twenty  years  daily  experience,  10  plus 
as  GM.  MBO,  budgets,  profits.  A 
Passion  for  Excellence.  References 
back  Claims.  Currently  employed.  Box 
3941,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Put  16  years  of  successful  ownership- 
management  of  two  weekly  newspapers 
to  work  for  you.  Seeking  new  challenge 
in  Zones  8  or  9.  Community,  quality, 
profit  motivated.  Box  3814,  Editor  & 
Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


_ CARTOONIST _ 

EDITORS,  why  waste  1,000  words 
when  this  quick  on  the  “draw"  cartoon¬ 
ist  can  say  it  all  for  you.  (^11  Will  at 
OToons,  PO  Box  414,  Roseland,  NJ 
07068,  (201)  239-1209.  P.S.  I  will  go 
to  the  outer  limits  in  search  of  an  editor¬ 
ial  cartoonist  position. 
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POSITIONS  WANTED 


CIRCULATION 


Circulator,  diversified,  seasoned,  20 
years,  sales  achiever.  (714)  538-3053, 
Box  5302,  Orange,  CA  92613. 


Country  circulation  job  wanted.  Will 
travel,  will  relocate.  District  manager 
experience  with  Wichita,  Kansas  daily 
and  Hutchinson,  Kansas  daily. 

Gene  Springer  (701)  572-3119. 


TOP  RATED  Circulation  Manager 
(statistical  documentation  available)  at 
major  metro  is  seeking  position  with 
progressive  newspaper  that  seeks  a 
young,  aggressive,  results-oriented 
manager  who  far  exceeds  company 
goals  through  positive  motivation  and 
development  of  his  staff.  Box  3928, 
Editor  &  Publisher.  Confidentiality 
desired. 


EDITORIAL 


BUSINESS  EDITOR  -  Need  help  start¬ 
ing  up  a  business  section  or  improving 
those  you  have?  I  could  be  your  person. 
Medium-size  daily  business  editor 
experience,  MBA,  strong  management 
skills,  an  eye  for  graphics,  excellent 
abilities  as  a  columnist.  Box  3970, 
Editor  &  Publisher. 


COPY  EDITOR,  zone  9,8,7,  near  the 
mountains.  Veteran  familiarity  with 
grammar,  AP  style,  libel  law.  First 
Amendment.  Former  top  reporter,  now 
dedicated  wordsmith.  Reputation  for 
flawless  copy,  lustrous  heads,  sound 
ethics,  teamwork.  Enjoy  night  shifts.  In 
confidence:  (206)  527-2749  message. 


Critic  with  growing  national  rep.  seeks 
job  in  classical  music  and/or  film, 
dance,  theater,  painting.  Expert  in  each 
area.  Clips  from  top  national  dailies  & 
mags.  Call  (919)  286-7378. 


DEDICATED  COPY  EDITOR  seeks  posi¬ 
tion  with  progressive  newspaper.  I  have 
experience,  energy  and  intelligence. 
J.(;.  LeMasters,  Rt.  3,  Middletown,  MO 
63359;  (314)  549-2490.  Prefer  Zones 
5,7,8. 


EDUCATION  REPORTER 
Multibeat  reporter  at  small  daily  seeks 
education  reporter  position  at  mid-sized 
daily  in  Zone  8  or  9.  Box  3973,  Editor  & 
Publisher. 


ENERGETIC,  award-winning  sports 
editor/reporter  seeks  position  on  quality 
midwestern  newspaper.  Box  3972, 
Editor  &  Publisher. 


Help  me,  help  yourself.  Energetic  editor 
on  best  community  daily  in  state  made 
unwise  move  to  staid  metro.  Seeks 
newsroom  leadership  role  on  mid-size 
paper  that  wants  to  go  places.  Now  in 
Zone  2;  will  move.  Write  Box  3955, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


JOURNALIST  with  five  years  experience 
seeks  position  on  daily  or  weekly  in  NYC 
area.  Has  written  on  business,  national 
and  foreign  affairs  and  sports.  Experi¬ 
ence  in  production  and  editing.  Call  Joe 
Scotchie  at  (203)  975-7821. 


NEWS  EDITOR,  news  executive. 

Simply  put,  the  best.  Exceptional  back¬ 
ground.  References  to  match. 

Prefer  Zone  9,  Canada,  but... 

Box  3971,  Editor  &  Publisher 


NEWSMAN,  B.A.  English  magna  cum 
laude,  four  years  experience  including 
police  beat,  court  beat  and  feature  writ¬ 
ing,  seeks  job  as  feature  writer.  For 
clips,  resume,  write  J.A.H.,  2415 
Lejeune  Rd,,  Waycross,  GA  31501. 


SPORTS  PRO  seeks  editing  challenge. 
Innovator,  good  manager,  can  work  with 
writers.  Ex-slot,  assignments,  Sunday 
editor.  Now  heads  steady  APSE  winner. 
Box  3968,  Editor  &  Publisher. 


VETERAN  NEWSPAPERMAN,  55, 
wants  back  in.  Real  Estate  ain't  it. 
University  trained,  daily  honed,  news¬ 
letter  and  university  experienced,  but 
most  time  on  my  own  weekly.  Looking 
for  ME  slot  on  small  daily  or  desk  job  on 
husky  weekly.  Prefer  Zones  /,8,9, 
but.. .call  Jim  at  (602)  582-36i2  or 
Box  3967,  Editor  &  Publisher. 


WHISTLING  DIXIE 

Journeyman  editor,  key  player  on  top  50 
daily,  wants  to  come  home  to  South. 
Great  rewrites,  sizzling  headlines,  solid 
reporting  background,  17  years  experi¬ 
ence.  Let's  talk  over  breakfast;  I'll  buy 
the  grits.  Box  3982,  Editor  &  Pubisher. 

YOU  NEED  a  veteran,  award-winning 
editor  with  computer  savvy  for  small, 
medium  daily.  You  just  found  him.  Box 
3957,  Editor  &  Publisher. 


PRODUCTION/TECH 


PRESS  FOREMAN  with  fifteen  years 
experience  in  all  phases  of  offset  news¬ 
paper  production.  (Including  Goss 
Metro  and  T.K.S.  Presses).  Places 
strong  emphasis  on  preventative  press 
maintenance,  print  quality,  low  cost, 
and  newsprint  waste  reduction.  Box 
3946,  Editor  &  Publisher. 


PRODUCTION  MANAGER  available  for 
medium  size  or  group  of  newspapers. 
Experienced  with  Urbanite,  Communi¬ 
ty,  and  sheetfed  presses,  computer 
installations,  stitchers,  mail  operations. 
Prefer  midwest  location.  Box  3984, 
Editor  &  Publisher. 


Young,  experienced  Production  Super¬ 
visor  at  liberty.  Hands-on  composition 
and  pre-press.  Zones  1,  2,  &  5. 

(802)  988-2283. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  IndKrate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


Advice  for  journalism  job  hunters 


By  John  Virtue  they  can  be.  can  duck  your  salary  history  just  so 

u  ly-  ■  \T  f  lA  A  \  *  Answer  as  many  ads  as  possible.  long  when  asked  by  an  interviewer.  I 
When  the  Miami  News  lolded  last  Even  if  the  job  being  advertised  isn’t  lost  a  sure-thing  public-relations  job 

f  exactly  what  you  want,  answer  the  ad  when  I  told  the  company  president 

Md  job  hunting  for  the  third  time  m  a  anyway.  You  will  feel  so  down  at  what  I  had  earned  in  the  past.  I  should 

mtle  iimre  than  18  months.  Counting  times  that  any  job  offer  wilt  perk  you  have  said  what  I  was  willing  to  accept, 

from  the  Oct.  14  announcement  by  don’t  accept  it.  Keep  a  job-hunt  record.  Each  day 

Cox  Enterpnses  Inc.  that  it  would  Aim  lower  ifyou  have  to.  The  higher  note  what  you  have  done  to  find  a  job. 

close  the  News,  it  took  me  seven  jjjg  position  you  held  previously,  the  When  you  are  discouraged,  a  glance 

months  and  12  days  to  find  gamtul  longer  it  will  take  you  to  find  another  at  the  record  will  show  you  just  how 

employment.  ...  job.  Therefore,  you  might  be  well  much  effort  you  have  put  into  your 

Job  hunting  does  not  get  easier  with  advised  to  seek  a  lower  position  and  search, 

experience.  It  had  taken  me  two  work  yourself  up  from  there.  I  have  Be  prepared  for  rejection.  Being 

months  and  nine  days  to  relocate  to  friends  who  lost  top-management  rebuffed  is  hard  to  take,  whether  you 
the  Miami  News,  where  I  was  waifing  jobs  and  were  out  of  work  for  four  and  are  a  lovesick  teen-ager  or  an  unem- 

to  become  editonal  page  editor  when  six  months  respectively  before  relo-  ployed  journalist.  Unless  you  are 

it  closed.  My  previous  job  hunt  had  eating  as  copy  editors.  They  both  left  lucky  and  get  relocated  in  a  hurry, 

taken  me  just  10  days,  when  I  movM  those  jobs  after  several  years  to  you  will  have  to  be  resilient  until  the 

from  the  editorship  of  the  daily  El  accept  positions  on  other  newspa-  job  offer  comes  in. 

Mundo  to  the  editorehip  of  Cari^ean  pers,  one  as  managing  editor  and  the  Beware  of  out-of-joint  noses.  Make 
Business,  both  in  San  Juan,  Puerto  other  as  executive  editor.  sure  you  are  not  violating, any  lines  of 

Rico. 

However,  experience  does  allow  — 

you  to  organize  yourself  and  mini-  Don’t  vogetate  When  vout  job  hunting  Mts  a  snag. 

mize  the  emotional  wear-and-tear  ot 

job  hunting.  So,  as  a  reluctant  together  a  travel  piece  or  some  other  free-lance 

“expert”  in  this  area,  I  should  like  to  offering.  It  will  keep  you  busy  and  let  you  know  that 
pass  along  some  tips  for  both  the  job  you  Can  Still  Write.  You  might  even  earn  a  buck. 

seeker  and  the  potential  employer. 

First  the  unemployed:  ““  ■■■'  ■ 

Apply  for  unemployment  benefits. 

The  money’s  yours,  so  ask  for  it.  The  Look  outside  your  immediate  field.  authority  when  you  make  your  job 
trek  to  the  unemployment  office  Don’t  lock  yourself  into  a  search  for  a  pitch.  I  once  contacted. the  publisher, 

might  be  the  most  demeaning  thing  newspaper  job  if  you  are  coming  from  whom  I  knew,  rather  than  the  execu- 

you  will  ever  do,  but  you  won’t  be  a  newspaper.  Try  radio  or  television.  tive  editor,  whom  I  did  not  know, 

alone.  Unemployment  hits  all  strata  Consider  magazines.  Have  a  look  at  That  killed  any  chance  I  had  of  a  fair 

of  society.  Besides,  the  money  comes  public  relations.  Think  about  hearing  in  that  newsroom, 

in  handy.  academe.  You  will  realize  you  have'  Don’t  leave  home  without  it.  Your 

Have  a  game  plan.  Don’t  rush  off  more  options  than  you  thought,  which  r6sum6,  that  is.  You  never  know 

and  try  to  do  everything  at  once,  is  especially  true  if  you  are  considered  when  you  will  run  into  someone  who 

Organize  yourself  first.  Always  have  “overqualified”  by  prospective  might  be  able  to  help  you  in  your  job 

a  fallback  plan.  If  Plan  A  fails,  move  newspaper  employers.  hunt.  Also,  spend  a  couple  of  bucks 

to  Plan  B,  etc.  This  way,  you  keep  Invent  a  job  for  yourself.  If  you  and  get  some  business  cards  printed, 

yourself  occupied  and  spread  expec-  know  enough  about  an  organization.  They  will  come  in  handy, 

tations  over  a  longer  period  of  time.  you  can  sometimes  match  your  skills  Make  sure  you  have  an  answering 

Network.  If  your  paper  is  closing,  to  various  needs  and  convince  man-  machine.  You  are  waiting  for  just  one 

call  your  closest  friends  in  the  indus-  agemaat  it-cannet  4o-  without  you.  telephone  call  with  a  job  offer.  Don’t 

try  before  they  learn  the  news  else-  Try  an  original  approach.  Some-  run  the  risk  of  missing  the  call, 
where.  They  will  be  flattered  and  your  times  you  need  to  do  something  dif-  You  are  a  journalist,  so  write.  Don’t 

job  hunt  wiU  have  started.  If  you  have  ferent  to  catch  the  attention  of  a  vegetate  when  your  job  hunting  hits  a 

been  fired,  laid  off  or  quit,  get  on  the  potential  employer.  Twice  I  have  snag.  Put  together  a  travel  piece  or 

phone  to  your  contacts.  You  will  be  written  a  news  story  about  myself,  some  other  free-lance  offering.  It  will 

surprised  how  supportive  and  helpful  complete  with  headline,  and  sent  that  keep  you  busy  and  let  you  know  that 

instead  of  a  letter.  My  batting  average  you  can  still  write.  You  might  even 

(Virtue  is  currently  the  associate  is  .5(X).  earn  a  buck.  That  will  have  the  secon- 

executive  director  of  Florida  Interna-  Be  persistent.  Don’t  take  the  initial  dary  benefit  of  allowing  you  to  say 

tional  University’s  Central  American  “no”  as  a  final  answer.  You  can  you’re  self-employed  when  you  are 

Journalism  Project.  His  career  sometimes  wear  down  a  potential  asked  the  embarrassing  question, 

included  17  years  as  a  UPI  executive  in  employer  with  your  persistence.  “Where  do  you  work?” 

Latin  America  and  five  years  as  execu-  After  all,  that  is  a  prized  quality  in  a  Make  use  of  an  outplacement  firm, 

five  editor  of  El  Mundo,  San  Juan,  journalist.  If  your  company  offers  you  outplace- 

Puerto  Rko.)  Be  careful  about  salary  figures.  You  (Continued  on  page  45) 
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in  the  fourth  estate  with 

E&P’s  speciai  September  2nd  section: 

“PC’s  —  the  new  Publishing  Computers” 

The  fourth  wave  of  computerized  publishing  is  here!  Tailored  for  production,  color  prepress,  circula¬ 
tion,  editorial,  classified,  advertising  and  accounting  departments,  these  systems  are  becoming  "must- 
haves"  for  so  many  newspapers  today.  Both  economical  and  efficient,  these  systems  are  catching  the 
interest  of  newspapers  and  newspaper  groups  of  all  sizes.  Evidence  of  this  was  the  abundance  of 
vendors  at  the  ANPA/TEC  '89  show  featuring  a  variety  of  fourth  wave  solutions. 

The  attendees  were  inundated  with  an  incredible  amount  of  information  and  choices  and  are  just  now 
beginning  to  sort  out  what  it  was  they  saw  and  learned.  That's  why  E&P  has  scheduled  its  special 
"PCs-the  new  Publishing  Computers"  section  for  September  2nd.  It  is  about  this  time  of  year  when  the 
smoke  clears  and  your  customers  will  begin  to  make  decisions.  In  the  editorial  atmosphere  of  this 
special  section  your  ad  will  have  a  great  impact  on  the  newspaper  industry  people  who  read  E&P. 
(Incidentally,  E&P  readers  PAT  to  receive  E&P  so  you  know  they  read  it! ) 

Your  ad  should  be  part  of  this  special  section.  It  was  so  popular  last  year  that  our  readers  asked  for  extra 
copies  and  swamped  our  editorial  office  asking  for  more  information.  If  you  have  a  question  about  the 
section  simply  call  our  New  York  office  and  ask  for  Abby  D'Aloise.  She  will  send  you  last  year's  section 
so  you  can  see  the  type  of  editorial  quality  that  will  surround  your  ad. 

CALL  TODAY  AND  RESERVE  SPACE! 


Contact  your  local  sales  representative 
or  Don  Parvin  at  212"675'4380. 


New  York 

212-675-4380 


SALES  OFnCES 

Chicago 

312-641-0041 


Los  Angeles 
213-382-6346 


San  Francisco 
415-421-7950 


Toronto 

416-833-6200 


Advertising  Deadlines 

Space:  August  18 
Ad  Material:  August  21 

Rfjfl  EdHor  &  Pubisher 

llLlB  11  West  19th  Street  •New  Vbrk.  N  Y  10011  <212  675  4380 


Just  as  the  methods  of  producing  a  newspaper  have  chan^d,  readers  have 
changed.  They  give  you  less  of  their  time,  asking  for  shorter  stories  that  still  offer 
something  useful  in  return.  We  meet  those  needs  daily. 

You'll  receive  60  to  70  stories,  features  and  columns,  each  with  an  average 
length  of  about  500  words.  The  writing  editing  and  content  are  the  best  you  can 
buy.  For  smaller  newspapers,  our  Digest  service  provides  12  to  18  stories  a  day, 
plus  iniportant  series  and  special  coverage  packages. 

Lall  Irwin  Breslauer  at  (212)  580-8559  and  give  us  a  try.  Your  readers  will  get 
what  they  want.  You'll  get  the  service  you  need. 

SCRIPPS  HOWARD 
ill  NEWS  SERVICE 


